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WEEKLY REVIEW 


The Pendulum Swings Back—Buyers Now Seek the Goods and 
Sellers Withdraw—Acreages of Canners’ Crops Will 
Be Short—The Freeze Hurts the Central 
West.—Government Announced 
Standards for Peas and 
Cherries. 


The pendulum in the canned foods market is very evidently 
swinging the other way—back—for now we witness the buyers 
stirring themselves and demand on the increase, while the sellers 
are growing reluctant. This is the exact reverse of conditions 
which have prevaiied for the past few months, but there is every 
reason to believe that the condition will grow stronger as time 
goes on, and that in the very near future the sellers will be sought 


. for as eagerly as they were in the days of the war. 


Mr. Patterson, of the Fame Canning Company, one of the 
largest corn canners in the world, and, as well known, a branch 
of the great meat-packing concern of Wilson & Co., speaking be- 
fore the Western Canners’ Association last week, showed that the 
acreage of corn would be at least 331-3 per cent less this season 
than last, and tomatoes probably 40 per cent, owing to the fact 
that the farmers had planted their fields in wheat. His address 
appears in this issue, and we suggest that every canner read it 
carefully. Most canners have been aware of this fact, and we 
have repeatedly pointed it out, but coming from a man in Mr. 
Patterson’s position, the whole jobbing trade literally sat up and 
took notice. And well it might, for the situation is real and not 
imaginary. In a few words, it simply means that the packs of 
the staple articles of canned foods—for peas can join the above- 
named staples, as tu shortage—must of necessity be comparatively 
light this season; that there is no means of producing any other 
result. Is there any wonder, then, that life has come into the 
situation, and that the buyers have ceased to hesitate and become 
anxious for future orders? The Fame Canning Company has not 
sold a case of future corn, and Mr. Patterson looks for an increase 
in selling prices of 25 per cent or more in the next ninety days— 
and we believe he is right. 

The situation looks very strong this week, and already quite 
a number of canners have withdrawn from the future market. 
We know quite a number of corn canners in the East who have 
sold no futures and are not anxious to even at this time. Maine 
reports good sales of futures at prices which promise to pay them 
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a little profit over the high prices demanded by their growers, 
but Maryland has not sold heavily. Acreage in this section is 
not easily obtainable, and seems to vary in prices from $15 per 
ton up to $25, with $20 about the average. Tomato acreage has 
settled to $18 or less, but contracting is upon a moderate scale, 
and will continue so, unless future orders are forthcoming in great 
haste. For the time is about here when the ground will be re- 
served for tomatoes or put into some other crop; in other words, 
the day of final decision has about been reached. 

From Tennessee a subscriber writes: “From what I can learn, 
all Tennessee packers have only about 60 per cent of normal 
tomato acreage this season, and we are paying 50c per bushel of 
56 pounds (equal to $18 per ton) crates and seed furnished free 
of charge. Most all of our plants were up and looking fine, but 
we had two nights of heavy frost, and it played wild with our 
plants. We have ordered a new supply of tomato seed, but it is 
rather too late to sow them and get good results. 

Some sections of the country have had fine, seasonable weather, 
but in the East generally it has been cold and rainy, though the 
close of the week promises a return of normal warmth. 

Actual price changes in the market have not been very numer- 
ous, but there is a decidedly stronger feeling in all lines on both 
spots and futures, and further advances may be looked for. We 
refer our readers to the market pages and to the other market 
reports in this issue, as there has just come to hand a very im- 
portant document from the Bureau of Chemistry, setting standards 
for peas and cherries. This document reads: 

UNITED STATES DEPARTMENT OF AGRICULTURE 

Bureau of Chemistry 
Washington, D. C., May 7, 1919. 
To Packers of Peas and Unpitted Cherries: 

An investigation recently concluded by this bureau indi- 
cates that properly filled cans of peas should, in general, yield 
the following drained weights of peas, the weights being de- 
termined in each instance by draining for two minutes on a one- 
eighth inch mesh screen: 


No. 1—(2 11-16 inch by 4 inch sanitary, and hole and cap 
cans) 7.5 oz. 


No. 2—(3 7-16 inch by 4 9-16 inch sanitary, and 3 3-8 inch 
by 4 9-16 inch hole and cap) 13.5 oz. 

No. 10—(6 3-16 inch by 7 inch sanitary, and 6 1-4 inch by 
6 3-4 inch hole and cap) 72 oz. 

Cans of peas of low specific yielding somewhat lower 
drained weights than the above will be regarded as properly 
filled. On the other hand, cans of peas of high specific gravity 
should yield drained weights somewhat greater than the above 
in order to be regarded as acceptably filled. This bureau 
will be able, by means of the information obtained in the above 
investigation, to determine in each instance whether cans of 
peas of high and low specific gravity yield the drained weights 
which properly correspond to the specific gravities in question. 
In all cases, however, the can should be packed as full as 
practicable without injury to quality. This guiding principle 
is believed to be consistent with the requirements of weight 
above indicated. 

Properly filled cans of unpitted cherries should yield, at 
least, the following drained weights, these weights being de- 
termined as indicated above: 

No. 1—(3 inch by 4 11-16 inch) 10.5 oz. , 

No. 2—(3 7-16 inch by 4 9-16 inch sanitary, and 3 3-8 
inch by 4 9-16 inch hole and cap): Sirup cutting out 20 de- 
grees Brix, or above, 12 oz. Sirup cutting cut below 20 de- 
grees Brix, 13 oz. 

No. 2%—(4 1-16 inch by 4 11-16 inch sanitary, and 4 
inch by 4 3-4 inch hole and cap): Sirup cutting out 20 de- 
grees Brix, or above, 18 oz. Sirup cutting out below 20 de- 
grees Brix, 19 oz. 

No, 10—(6 3-16 by 7 inch sanitary, and 6 1-4 by 6 3-4 
inch hole and cap): Sirup cutting out 20 degrees Brix, or 
above, 68 oz. Sirup cutting out below 20 degrees Brix, 72 oz. 


THE CANNING TRADE. 


Due allowance will be made in all cases for unavoidable 


_ variations in weight. 


A can of size not mentioned above should yield a drained 
weight of peas or unpitted cherries which bears the same re- 
lation to the drained weight indicated above for the can nearest 
in size as that existing between the capacities of the cans in 
question. 

In making declarations under the net weight requirements 
of the Federal Food and Drugs Act the total weight of the con- 
tents of the can, liquid included, should be declared; this 
bureau will regard as in violation of the act interstate ship- 
ments of canned peas and unpitted cherries packed with lighter 
weights than those above indicated, 

Kindly acknowledge receipt of this letter. 

Respectfully, 
Cc. D. ALSBERG, 
Chief. 


NOTES AND OBSERVATIONS. 


LAST CALL 


Office of the President of the Tri-State Packers’ Association, 
New Jersey, Maryland, Delaware. 


Aberdeen, Md., May 8, 1919. 
Members of the Tri-State Packers’ Association: 


Philadelphia—May 13—Hotel Adelphia—1:30 O’Clock 


During the war period no one complained of the state of 
trade. It was brisk, vigorous, buoyant. The sudden termina- 
tion of hostilities changed this condition to painful dulness 
and depressing inactivity. Were it a thousand times worse 
no member of this Association would have it otherwise rather 
than another single drop of blood should flow from the veins 
of our gallant, heroic American soldiers. 


A return to normal conditions is ‘fa consummation de- 
voutly to be wished.”” Don’t become impatient. A cure’s at 
hand. Though trade is just a little ahead, we’ll reverse the 
custom of following after it by making it pursue us. 

The National Canners’ Association proposes and heartily 
advocates a plan, already working to advantage in other 
canned food producing States, to obviate this weak and dull 
condition. Their object is to employ 


Sanitation—Inspection—Publicity 


This meeting is specifically called to discuss this ques- 
tion. Speakers, fully informed, will present their views in 
short, concise terms. No one will be left in a fog as to how 
it is to be done—when it is to be done—or who is to do it. 

The meeting is yours. You are to discuss the matter. 
Consider every phase of it. Enter into conference and con- 
sultation with your fellow-members. It is the most appealing 
subject ever brought before the Tri-State Association since 
the science of canning was invented. 


Once more—make your reservation. We may have to 
be in session late in the night. But it will be worthy all your 
time and patience to catch the light which will surely pierce 
the clouds and gloom with which you are now enveloped. 

Very cordially, 
HARRY P. STRASBAUGH, 
President. 

Stecher in New Chicago Office—The Stecher Lithographic 
Company, the famous makers of famous labels, has recently 
moved its Chicago office to Suite 844-848 State Lake Building, 
at the corner of State and Lake streets, and those princes of 
good fellows, W. P. Hilton and Warren David Owen, invite 
all their many canner friends to a house-warming. You will 
do well to note this change of address, so that when next 
you visit Chicago you will not fail to visit them. 


(Continued on page 52) 
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SWIFT’S FERTILIZERS 
RED STEER BRAND 


KNOWN BY RESULTS AS BEST 
ADAPTED FOR GROWING 
CHOICE CANNING 
CROPS. 


SPECIAL FORMULAS FOR TOMA- 
TOES, CORN, PEAS AND 
BEANS. 


TRADE MARK, 
= REGISTEREO ‘It Pays to Use Them’’ 


SWIFT & COMPANY 


FERTILIZER WORKS 
STOCK EXCHANGE BUILDING 


CURTIS BAY, MD. BALTIMORE, MD. 


BEST GOODS BEST SERVICE BEST SATISFIED CUSTOMERS 


matic Lock-Seam Body 


WITH BLANK FREED- 


“aa STEVENSON & CO., Inc. 


70,000 per day BALTIMORE, MD. 
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NEW YORK MARKET 


Business Is Developing Slowly, But Surely—Salmon the Excep- 
tion, But Sardines Show More Activity—Prospects of 
Short Acreages Awaken Buyers—Retailers Report 
Increasing Demand—The Market Condition of 
Each Article—Picked Up in Passing. 


Reported by Telegraph. 


New York, May 9, 1919. 

The Situation—Fair business has developed in the leading 
varieties of vegetables the past week, but trade in salmon has been 
slow. Fruits would be better if it were possible to obtain them. 
Sardines have shown more activity. These are the outstanding 
features of the trade for the week. But in addition to that various 
reports have been received concerning acreage and other important 
facts regarding the coming crops. And if they are to be believed 
the outlook is not as promising as might be wished. Apparently 
the grower doesn’t yet see his way clear to plant a considerable 
acreage unless the canner will agree to pay high prices for the 
product, and that the canner is objecting to. Perhaps ultimately 
the problem will be solved, the same as similar problems in the 
past have been solved. The grower will plant a fairly large 
acreage and the canner will put up the product. Present dis- 
cussion may mean much. It may mean little. Probably few are 
able to determine accurately just what it does mean. That must 


come later. Retailers say they are getting more business from 

consumers. In other words, the consumer is learning that prices 
are not coming down and begins to realize that, like every other 
food product, he must pay more for his canned foods than he did 
before the war. Once that is understood retail business will re- 
vive. But until it is understood many consumers will wait until 
they learn definitely that prices are not going down. As a whole 
the market is in better condition than it has been for some months. 
More interest is shown and more actual transactions are in prog- 
ress or have been consummated. All this is good and is sufficient 
evidence, perhaps, that the worst is over and that in the very 
near future canned foods promise to assume their wonted activity. 
Holders will be cautious for a time yet, but eventually the wave 
of prosperity which is rising in all other industries will reach 
eanned foods and then the activity will be multiplied many times. 


Tomatoes—While no important demand beyond satisfying 
routine requirements has developed in any direction the feeling in 
the trade is better and all supplies are firmly held. No. 3 Mary- 
land standards are quoted at 1.50, with shading to $1.45 occa- 
sionally, but not for desirable goods. No. 2s are firm at $1.05, 
though business is light. No. 10s are held steady at $5.75. De- 
mand is not heavy for this size, though a little more inquiry re- 
garding supplies seems to have developed of late. The situation is 
at least as promising as it was a week ago and in some ways it is 
better. California No. 24s are held at $1.35 and No. 10s at $5.50, 
with not much business in either one. The special liking which 
seems to have developed in some markets for California pack is 
not mentioned here. Baltimore goods seeming to be the favorites, 
quite as they have been for years. The quality of California to- 
matoes is recognized, but they are not placed before Baltimore 
offerings as has been outlined by some elsewhere. Futures are 
unchanged and very little interest seems to be taken. The reason 
is that packers are not offering as they commonly do. Acreage is 
uncertain and apparently succeeding weeks bring this question no 
nearer a settlement, though it is true that tomatoes have been 
set in some localities for sometime. In others plants were cut to 
the ground by the recent cold spell and will have to be replanted. 
Retail dealers say they are getting more demand fur tomatoes, but 
it is not yet up to normal. Export outlook is not promising. 
Apparently American consumers will be called upon to dispose of 
American tomatoes this season, as they have in the past. 


Corn—If buyers could get canners to offer, it might be’ 


some business could be done in futures. But canners in the West 
ure refusing to entertain offers and their example seems to be con- 
tagious, since a number of important Eastern packers have done 
the same thing recently. Until canners are more certain of their 
end of the business and will offer goods it will be impossible 
to do business. Futures seem to have disappeared from the corn 
business this year. Whether it is permanent or not is another 
matter. That will have to be determined by future developments. 
So far as spot business is concerned very little is in progress. 
Some Western corn has changed hands in small lots at $1.30 for 
standards and a little Southern Maine style pack has sold for the 
same money. Not much Maine stock is left excepting small lots in 
second hands. Indifference marks all operations. Holders are in- 


localities to fix the price of raw material. 


. beyond the bare routine of daily wants. 


different and buyers refuse to inquire, even, much less purchase. 
Acreage is undetermined and growers are organizing in different 
Changes are pending, 
but how they will work out is another matter. 

Peas—Wisconsin pea packers organizing to go after ex- 
port trade and perhaps a new era in the pea industry begins. But 
it hasn’t yet spread to the East. The situation here remains as 
it has been for several weeks, with little or no business in progress, 
Prices are unchanged, but 
in the absence of important business are little more than nominal. 
On the other hand acreage is so much reduced this season that 
surplus will be unknown. Many are looking forward to high 
prices for peas, though they realize that the present values are 
responsible for the relatively dull business. Retailers say they 
are getting a little more business, but it is not yet up to normal. 

String Beans—The situation has not changed materially 
and business is upon substantially the same basis as heretofore. 
Buyers show little interest in the situation and sellers are not do- 
ing much beyond endeaforing to interest buyers. The market re- 
mains quiet with little to attract attention. 

Fruits—The market has not changed materially in a 
week. A good many orders have been placed recently subject to 
approval of price. Some of these will never be confirfimed, but 
the bulk of them will. In the North the damage to fruit during 
the recent freeze was not as great as was supposed at the time. 
The output will be reduced somewhat, but not as much as was 
feared. Apples suffered very little. Peaches rather more and 
cherries worst of all, perhaps. Plums were blossomed in some 
localities, but net in others. The total loss, according to late re- 
ports, will be much less than was supposed at the time. 


Salmon—tThe situation hasn’t changed during the week. 
Trade is quiet and few buyers are taking any at all. Some enter 
the market for small lots, but the conditions do not warrant iin- 
portant operations. Holders of pinks have suld as low as $1.77% 
during the week, and a number are offering at $1.80. For red 
Alaska the price is now $2.75, though demand is light. Chums 
are unchanged at $1.75, with no interest beyond routine develop- 
ments. Cohoes are held at $2.75 for flats, with $1.75 for halves. 
The future is hardly clear enough to be predicted with accuracy. 
It is said that the pack in British Columbia will be very small 
Some localities on the Pacific Coast will hardly produce their 
usual quantity, it is said, and many are predicting a general re- 
duction in the quantity put up this season. If this is true it would 
seem as though prices will continue high because it is conceivable 
that demand from Europe will again be heavy as soon as business 
conditions are adjusted sufficiently to enable European buyers to 
get to work again. It is certain that Eurone must have great 
quantities of food stuffs and it is quite couceivable that salmon 
will be among the requirements. Retailers rvport little or no bus- 
iness. 

Sardines—Trade has continued better during the week, 
with considerably larger sale for distribution. Retailers say busi- 
ness with them is picking up and they are either placing small or- 
ders or are making inquiries which may lead to orders. Packing 
operations are no farther developed than they were last week. 
One or two packers are at work, but others are making no move 
co start their plants. Stocks are said to be declining under thc 
increasing activity and apparently business will be better in the 
future than it has been in the past. 

Crab Meat—Not much is left in market. It will be diffi- 
cult to interest buyers until the new pack is ready for delivery. 
PICKED UP IN PASSING 

Advices from Astoria say that the pack of Columbia 
River salmon will be restricted this season. Canners are 
confronted by several difficulties which seem impossible to 
overcome, Labor was never so scarce as it is now. During 
the height of the draft last year it was possible to get more 
labor than it is now. Fishermen and cannery help have been 
enticed away by other industries which pay higher wages, and 
packers are suffering for the want of sufficient help to carry 
on their business in the usual] volume. It seems impossible 
at present to replace those who have gone. Another difficulty 
is scarcity of flax. The flax fields of the Northwest are small, 
and it is almost impossible to get sufficient for nets. : Fish 
are fully one cent a pound higher than last year—the highest, 
in fact, that they ever have been in the history of the industry. 
The new packing season opened May 1, but, according to re- 
ports from there, relatively few canneries are running full 
head, and some will not run at all this season. They cannot 
get the help required to operate them. It would appear from 


what has been heard recently that very few fish will be canned 
for the present, whatever may happen later. 

Some orders for fruits have been booked by California 
packers at last year’s opening figures, but nearly everybody 
believes that real prices will be considerably higher than they 
The supply on hand is limited and the proba- 
Not until the new crop 


were last year. 
bility of improvement is lacking. 


. 
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Now Is The Time To Secure A 
Double Seamer For This| 
Year’s Pack 


Our No. 131 was designed and developed particularly to meet 
the demands for a thoroughly efficient hand double seamer for 
use in the Home, on Truck Farms, or in Community Canneries. 


It is strongly constructed, yet is so simple in its operation that 
a boy or girl can make perfect double seams. It is hand fed 
and hand operated, but at slight expense can be arranged to 
be operated by power if you have electricity available. The 
regular No. 131 is adjustable for standard size No. 1, 2, and 3 


cans. We also build a special type for handling No. 5 and No. 
10 cans. 


Price of machine equipped to handle one standard size $50.00. 
Change parts for additional sizes each $5.00. 
Prices F. O. B. Bridgeport, Conn. Deliveries from stock. 


THE MAX AMS MACHINE Co. 


Chas. M. ‘Ams, President 
101 PARK AVENUE NEW YORK CITY 


Branch Office: 39 S. La Salle Street, Chicago, Ill. 
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is ready for distribution will the trade see anything like a 
sufficient supply. 


A ‘fair demand is reported for Maine sardines, and the - 


steady movement is gradually absorbing the supply which has 
overloaded the market for some months. Prices remain steady 
at former range. Retailers are getting a fair business and 
are buying some moderate-sized lots to replenish their dis- 
appearing stocks. Canners have not begun operations on any 
considerable scale as yet. 

Columbia River canners will pay fishermen 11%c per 
pound for royal chinooks this season. This is the same price 
as set last year by the Federal Food Commission, but is 14c 
less than the price asked by the gill netters’ and trawlers’ 
unions. Blue bucks and white sturgeon will cost 914c; gray- 
ling, green sturgeon and shad, 3c. 

Shortage in Western corn acreage is confirmed by recent 
reports from the West. Fancy futures are selling at $1.45 
this week, as compared with $1.35 last week. 

Late reports say that the damage to the New Jersey 
peach crop was much greater than was feared. Strawberries 
were also badly injured in some localities. Apples scarcely 
at all. Pears very little. Prunes some. 

Packers are refusing to accept orders for California future 
tomatoes at opening prices. Standard Californias are quoted at 
$1.35a1.45, New York warehouse. Spot tomatoes have ad- 
vanced 5a10c over the price asked last week on this Coast. 
Maryland spot standard sold at $1.50, f. o. b. factory, with 
only smal] lots available. 


California packers are endeavoring to develop the Oriental 
trade in sardines. During the war it increased considerably, 
but they are now going out after more. 

One authority says that weak holders of pink salmon have 
been practically shaken out and that it is almost impossible 
to obtain anthing under $1.82%. 

No change in the situation with reference to Maryland toma- 
toes is reported, and growers and buyers are still holding out 
against each other with reference to price. 

Resales of contracts for new pack Hawaiian pineapple are 
reported in which prices aggregating at least 25 to 30 per cent 
over the original cost ure said to be paid. The total pack is said 
to have been resold at least twice already and another as large 


could be absorbed by the trade if it were available. No one has 
difficulty in selling fruits at about what price he chooses to ask. 

The Wisconsin pea pack is likely to be short, it is said, be- 
cause unfavorable weather has reduced the yield. 

A steady demsnd for spot standard peas was reported some 
of the time during the week. Occasionally fancy grade felt some 
of the increased activity. The movement is not likely to be more 
than routine, though some hope for improvement sufficient to 
create a much better demand. 

A steady export demand for apricots and peaches is noted. 
Prices are of little consequence. The European buyer wants the 
goods and is paying the price. 

W. J. Sears, general manager of the Sears & Nichols Canning 
Company, has been in the city the past week, making headquarters 
with U. H. Dudley & Co. He received a telegram from Wiscon- 
sin which told of the situation in peas. The advice said that the 
planting season is the worst since 1899. A frost the night before 
it was sent cut peas to the ground again in some localities. Speak- 
ing of present high prices he said that the public is coming to un- 
derstand that they must continue this year, and perhaps next, and 
are now paying without objection. He points out that not only 
has the war dislocsted industry and forced up prices, but the gen- 
erous supply of currency has exerted an influence toward a higher 
range of values. He thinks lower prices will come only when 
production is normal and when the credit and currency are back 
to their original and normal conditions. Pending that he thinks 
we may expect high prices for all food stuffs. 

Victor Seggermann, of Seggermann Brothers, is now on the 
Pacific Coast for several weeks’ stay. 

J. T. Munter, general manager of Noreanners, Ltd., who con- 
tro] a number of large sardine canneries in Norway, says that they 
contemplate entering the Americar market on a very liberal seaie 
this year. He says that his firm alone has 300,000 cases to ship to 
this country. Many difficulties confront the sardine canner in 
Norway, not the least of which is the higher cost of everything 
with which they must do business. Fishermen are asking higher 
prices for their work and all the factors which enter into packing 
operations are likewise higher. But, notwithstanding that it seems 
that the demand from America has been such that Mr. Munter 
feels certain he will be able to sell at a profit all the fish the firm 
can spare this year 
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Patented 


EK. W. BLISS 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses | I\y 


Perfect Work and Maximum Output 


Simplicity is the basis of this entirely automatic machine. 
are no valves to leak or clog, nor is there any air compressor re- 
It handles ends from 2 to 5 inches extreme diameter of 
We build this machine in a larger size, No. 2, which takes 
ends from 4 to 9 inches extreme diameter of flange. . 


When these machines are to be operated in cold climates, they may 
be arranged with a mixing pot which is used as a container for 
the compound, also to keep it at the proper consistency for im- 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


There 


Cleveland Office: Union Bank Building. 
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CANNING BOXES 


LOCK CORNER or NAILED CORNER 
WHITE PINE LUMBER EXCLUSIVELY 


Special facilities for handling 
carload shipment 


FACTORIES LOCATED AT ORANGE, MASS. 


Let us quote ‘‘Delivered prices’? on your requirements 
All boxes go direct from ‘‘factory to consumer’’ 


HOPPER 
67 Barclay Street New York City 


8. 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 
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CHICAGO MARKET | 


Good Weather Early in Week—Decided Improvement Seen in 
Business—Spot Goods in Request and Futures Demanded 
—Future Prices on Canned Goods—Some Canners Are 
Withdrawing Prices—Tomatoes Moving Again. 


Reported by Telegram 


Chicago, May 9, 1919. 

The Weather—We have had a preliminary taste of real 
spring weather, bright, warm and fine, and grass, flowers and 
crops are gaining courage to make their public appearance. 

General Conditions—Business in canned foods is decidedly 
improved. The pessimists have joined the opposition and are 
becoming optimistic. 


Spot goods are in active request, and futures are in urgent 
demand. 


Corn, fruits, peas, tomatoes, in the order named, are active 
for future delivery, and it begins to feel a little like last year 
about this same date, though not so strenuously. 

Canned Corn—Here are about the current prices on canned 
corn for 1919 pack, future delivery, viz: 

1919 Pack Corn Factory 
iinols Pack No. 2: Standard... None Offered 


Indiana Pack No. 2 Standard... $1.25 
Ohio Pack No. 2 Extra Standard.............. 1.30 
Iowa Pack No. 2 Extra Standard.............. 1.27% 
Wisconsin Pack No. 2 Standard.............. 1.20 
Wisconsin Pack No, 2 Extra Standard......... 1.27% 
Minnesota Pack No. 2 Standard Evergreen..... 1.20 
Minnesota Pack No. 2 Extra Standard Evergreen 1.35 
Minnesota Pack No. 2 Fancy Crosby........... 1.60 


It is possible occasionally to shade these prices 244c per 
dozen, especially from canners that are distant and have a 
higher than usual freight rate; but shading is the exception 
and not the rule. 


There is no disposition on the part of canners to push 
sales, and many are drawing out. 


I know of the withdrawal of prices on future corn by 
twelve Iowa canners during this past week. 


No spot business in canned corn is noted. Transactions 
are so small that they do not establish a market price. 


In future purchases of canned corn I note quite a num- 
ber of important transactions during the week and a strong 
buying movement among the wholesale grocers. 

Canned Tomatoes—I heard of sales of Indiana No. 3 
tomatoes today at $1.50 factory for future delivery of standard 
quality, and an offering of No. 2 size at $1.15 factory. 

The movement of spot tomatoes has begun in a quiet way, 
and the contracting for futures will follow. In fact, I heard 
of some snappy buying both of Indiana and Maryland as well 
as of Virginia tomatoes this week at about the following 
range of prices: 


Factory 
No; 1 Margiand Full Stam@ards. $ .70 
No. 2 Maryiand Pull Standards. 1.05 


No. 3 Indiana Standards 1.50 


Canned Peas—New York brokers are wiring Chicago for 
prices on Wisconsin future peas, which goes to show that the 
news as to crop and frost and wet damage and late planting 
has been passed along privately, and the grab for corn, peas 
Watch the fun in the next 
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and tomatoes is about to begin. 
few weeks. 


MORE FIRM PRICES. 
National Canners’ Association, 


Washington, D. C., April 23, 1919. 
The following firm prices applying to purchases by the 
Army, Navy and Marine Corps, for the 1918 pack, are an- 
nounced on canned tomatoes for the State of Michigan. 


6-10s or 
24-2s 24-2%s 24-3s 12-10s 


Fancy 1.80 5.65 
The following firm prices applying to purchases by the 

Army, Navy and Marine Corps, for the 1918 pack, are an- 

nounced on canned tomatoes for the State of Minnesota: 


24-3¢ 
Per doz 


The following firm prices applying to purchases by the 
Army, Navy and Marine Corps for the 1918 pack are announced 
on canned green and wax string beans in No. 10 cans for the 
State of Michigan: 

Fancy Extra Standard Standard 


Per Dozen Per Dozen’ Per Dozen 
$6.80 $6.16 $5.95 
6.12 5.95 5.74 
6.04 5.72 5.42 


The following firm prices applying to purchases by the 
Army, Navy and Marine Corps for the 1918 pack are announced 
on canned string green and wax beans for the State of Georgia: 


Extra Standard No. 3 Sieve............... 1.70 per dozen 
Extra Standard No. 4 Sieve............... 1.65 per dozen 
Extra Standard No. 5 Sieve............... 1.61 per dozen 


The following firm prices applying to purchases by the 
Army, Navy and Marine Corps for the 1918 pack are an- 
nounced on tomatoes for Michigan and Ohio: 


Extra Standard Michigan Ohio 

Standard 


The following firm prices applying to purchases by the 
Army, Navy and Marine Corps for the 1918 pack are an- 


nounced on sweet and Alaska peas for the States of Idaho, 
Montana and Kansas: 


Fancy No. 2 Cans Per Dozen 

Standard 


The following firm prices applying to purchases by the 
Army, Navy and Marine Corps for the 1918 pack are an- 
nounced for the States of Maine, Vermont and New Hamp- 
shire on ungraded string and stringless beans: 


String Stringless 
24-2s 6-10s 24-2s 6-10s 
$1.45 $6.79 $1.63 $7.71 
Extra Standard ........ 1.36 6.45 1.59 7.37 
Standard .............. 1.30 6.21 1.53 7.13 
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Export and Domestic 


CANNERS’ BOX SHOOKS 


Prompt shipments and good 
quality are assured when 
orders are placed with 


ARKANSAS VENEER COMPANY 


Sales Office: * Factory: 


MILWAUKEE, WISCONSIN HELENA, ARKANSAS 
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The Western Association’s Greatest Meeting 


Held at Hotel Sherman, Chicago, April 24th-25th 1919 


President Sears’ Thoughtful and Timely Address—Representatives of nearly all Associations 
and Sections Present—Jobbers of Chicago Welcome—Women’s Auxiliary Formed 
—Plenty of Amusement and the big Dinner— Dance. 


The framers of the Program for the meeting of the Western Can- 
ners’ Association showed real ability to answer the questions in can- 
ners’ minds, and later carried out this program in as near perfection 
as human endeavor can acquire. It was a big Convention and no one 
was disappointed in his expectations, and this is no mean boast. 


The record was all transcribed, from its first to the last word, and 
makes much more interesting reading than anything we could say; 
but it is so extensive that we find it impossible to include it all, as 
much as we would like to. However, our readers may rest assured 
that we have omitted nothing of importance from a business stand- 
point, though from a literary viewpoint we sincerely regret the ex- 
punging of the many fine samples of rhetoric, and all of those general 
considerations which fall by the wayside, because they are not dry 
canned foods business matters. We hope the speakers will be able 
to forgive us for omitting those many fine paragraphs on matters which 
our readers compel us to carefully avoid, and if not, at least note that 
we have dealt impartially with all: using the one rule for all, business, 
and nothing else but business, 

There is in this not even the slightest kind of a reflection on these 
speakers; for not one of them spoke upon any matter but what was 
listened to with the utmost attention and with benefit to the hearers, 
nor did they say anything but what was of value to the industry; but 
having adopted the rule of making this a business report, we must 
stick to it, and after all that is what the readers profit by most, and 
are hungry for now. And we do not want to keep them waiting longer. 


THE FIRST SESSION 


The opening meeting convened at 10.45 A. M., Thursday morning, 
April.24th, 1919, with President Walter J. Sears acting as Chairman. 


PRESIDENT SEARS: The Convention will please come to order. 
I will ask Mr. Irons, of Ohio, to act as Sergeant-at-Arms. 


We certainly are glad to see so many of you here this morning, 
although you have been a little slow in getting in, which is a conven- 
tion habit, I guess. 


We will begin our program with a word of devotional sentiment 
‘y Rev. Dr. Perry Rice. 


Dr. Perry J. Rice, D. D., after explaining that he felt personally 
istterested in the canning industry, because of its importance, offered a 
prayer, while all stood. 


PRESIDENT SEARS: We are happy to announce Mr. Mattern. 
President of the Wholesale Grocers’ Exchange of this city, will give 
us a word of welcome. 


ADDRESS OF WELCOME BY MR. MATTERN. 


Mr. President, ladies and gentlemen, on behalf of the Chicago 
Entertainment Committee, I extend to you a most hearty welcome. 


Now, getting down to our own business problems, I feel that 
there never was a time in the history of this country when there was 
a greater need for the closest co-operation between the producers of 
food products, the brokers, the wholesale grocers and retail grocers, 
than the present time. There can be no doubt in the minds of expe- 
rienced men in this line that the most economical system for distrib- 
uting food to the consumer is through that well established and tried 
system, from the producer to the wholesaler, then to the retailer, and 
then to the consumer. This system makes for free and open compe- 


tition, where fair practices and just dealing are bound to be suc- 
cessful. 


The retailer has some big problems confronting him; for instance, 
the chain stores, and so forth, which can supply only a part of the 
necessaries of life, where the retailer can and does furnish every- 
thing. Besides, he is oftentimes asked to extend credit when neces- 
sity therefor requires. And in my opinion there is no question as to 
who is performing the greatest service to society. 


Therefore, I say in this system of distribution we depend upon 
one another. Let us give this question a little thought and see if there 
is anything that we can do to bring about better conditions. You don’t 
want the food business to get into the hands of a monopoly. We must 
have an open field for competition where everybody gets a just com- 
pensation for the service rendered, which is sure to promote the spirit 
of good-will and peace among all men. That is the American way, 
and it is the very foundation of the tremendous success of our country. 


THE PRESIDENTS ADDRESS. 


As to canned foods, we have witnessed since the armistice a vio- 
lent reaction and a radical recession in values, the very thing which 
is full of menace to an industry at times like these. What is true of 
canned foods, however, is not true of other foods, which have remained 
substantially as high since the armistice as they were prior thereto. 
This condition presents a paradox, an explanation for which seems as 
difficult a problem as any which has been presented to our industry. 
T only hope to present some of the possible causes: 

(1) Misconception which went abroad at the close of the pack, 
that the production of all staple canned foods had been greatly in ex- 
cess of any previous year’s output. It takes longer to catch up with 
a lie than to spread it abroad, and while corrections have been made 
indicating that the pack of these staples was not greatly in excess of 
the average of the last few years, this misconception permeated not 
only the trade, but also the minds of the consumers. 

(2) Quite in conflict with this condition was another of large 
standing, to-wit: That the Army and Navy had taken most of all the 
canned staples produced and that therefore the consumer must depend 


upon his own supplies produced at home, and these supplies were pro- 
duced at home in large quantities, very much to the injury of the 
commercial product. 

(3) The widespread belief among consumers that certain foods 
after the armistice would get cheaper. Therefore, they stopped buy- 
ing some of these foods to wait for cheaper prices. It was natural 
for the public to expect canned foods to be cheaper, because prior to 


the war they had been dirt cheap, and during the war they had risen 
to unusual values. 


(4) The refusal of the retail grocer to co-operate with the jobber 
and canner in sharing his just part of the loss involved in readjust- 
ment, not necessarily a direct loss, but a scaling down of his former - 
war-time profits. 

(5) The attitude of the wholesale grocer in declining to make 
centracts for the delivery of the 1919 pack, since he had not escaped 
the common misconception that canned foods would be cheaper, or 
else he had entered upon a new policy of distribution which involved 
that he should no longer emg 4 the finished product during the period 
of distribution, but that this burden should rest upon the canners. 


W. J. SEARS 
Retiring President 


Permit me to now present what I consider some of the real and 
permanent facts underlying the present status of canned foods: 


(1) Canned foods cannot be and will not be permanently cheaper 
this year or next, because: 


(a) The cost of manufacture in 1919 will be as high as in 1917 
and 1918. 


(b)_ The pack of the staple vegetables will be less in 1919 than in 
1917 and 1918, due to the shortage of acreage. 


(2) The cost of manufacture will be substantially as high in 
1919 as in 1918, because: 
. & ere can be no radical recession of labor scales. , 
' asue The cost of essential materials is as high on the average as 
n 
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(c) The price of farm products, while less in some sections, on 
most staple products will be on the whole as high as in 1918. This is 
due to the fixed Government price on the wheat crop of 1919, and the 
high level of prices still continuing on other food products, such as 
field corn and hogs and cattle. 


(3) The general food shortage in the world will be as marked in 
1919 and 1920 as in recent years, because the areas devoted to the 


raising of food in Europe cannot be restored to their normal produc- 


tion within this period. 


(4) The restriction on shipping abroad on certain food products, 
caused by the shortage of ships, will be relieved by the middle of the 
Summer, and many foods, including canned foods, will find a ready 
market in Europe and other countries. 


(5) The declaration of peace, the lifting of embargoes, the open- 
ing of the channels of trade, the ample supply of ships, will mark the 
beginning of a restoration of prosperity which will equal in volume 
and variety anything we have ever known in the industry of the coun- 
try. (Applause.) When this time shall come, and it will come, un- 
less the world is to pass into decadence, we shall have another para- 
dox, to-wit: Canned foods then will be as high in value, if not higher, 
than other foods. 

(6) This nation, as well as others, as pointed out so ably by 
Prof. Irving Fisher, of Yale University, has come upon a new higher 
level of prices, caused by our increased gold supply and enlarging 
money credits, based_upon Government bonds and other forms of 
credit offered by our Reserve ‘Bank system. Our ld supply is some 
three times larger than it was before the war, and our forms of cur- 
rency and credit are nearly seven times greater. It will be many 
years before our excess gold is reduced and distributed to other na- 
tions, or our new forms of credit are liquidated. As long as these sup- 
plies remain large and generous, the general level of prices will con- 
tinue high. Professor Fisher’s argument is so true, logical and his- 
torically sound, that it ought to be placed in the hands of every think- 
ing citizen of the country, and above all, it ought to be placed in the 
hands of the women. 


Some Remedies for the Slump. 


I wish to suggest one remedy which is somewhat artificial, but 
immediate, and another which is fundamental but ultimate. 


The immediate remedy which I have in mind is education. The 
causes which I have named above for the reaction which has fallen 
upon the canned foods since the armistice, may not be all correct, but 
whether sound or unsound, there is not a single one which fundamen- 
tally affects the basic questions of the cost of manufacture, production 
or distribution. Most of them are mental or psychological. That is, 
they are the product of either ignorance or misconception, for which 
conditions there is but one remedy known to human beings, and that 
is enlightenment of the mind. 


Therefore, I propose that we enter upon a campaign of education 
which shall educate the wholesale grocer, the retail grocer and the 
consumer, as to the true conditions underlying the production, cost 
of manufacture and distribution of canned foods. The campaign shall 
especially attack and destroy the misconceptions which have prevailed 
by proclaiming all the truth, and nothing but the truth, concerning 
these products. 


As to the consumer, we shall also educate him, and particularly 
“her,” as to the scientific food value of canned fruits and vegetables. 


As to the retail grocer, we shall seek to lead him to co-operate 


with the jobber and canner in disposing of his old stock of canned — 


foods at a reduced margin of profit, and selling the new pack of can- 
ned foods at a reasonable margin of profit. 


As to the jobber, we may have some difficulty to educate him 
along any desirable line of action. (Laughter and applause.) How- 
even, I think we can show him that if he still believes in the policy 
of future purchases%—that there is every reason why he should act 
upon that policy now rather than to delay it. To delay such pur- 
chases must result in but one thing—a curtailment of the output which 
will result not in cheapening the product, but in enhancing its value. 
This is due to the general condition which has prevailed in the indus- 
try from the beginning, to-wit: at many operators in order to 
operate at all must sell their product prior to the time it-is produced. 
Such sales not only form the basis of credit, but actually form the 
capital which is received and used before the pack 
s completed. 


Of course, if the jobber has deliberately decided to enter upon a 
new policy in regard to future purchases of canned foods, and has 
resolved not to make such purchases, but to throw back upon the can- 
ner, the function of carrying the finished product through the period 
of distribution, a far-reaching effect will follow. The first effect will 
be to drive the canner to seek new bases of credit, and I understand, 
on good authority, that certain canners are already finding this credit 
among the so-called meat packers. The ultimate effect will be to drive 
the canners into larger organizations, in order to develop a larger 
fund of working capital. 

As to the machinery for this plan of education, I recommend that 
the National Canners’ Association employ a publicity director, who 
shall serve under the supervision of the Secretary, and who shall or- 
ganize the instrumentalities of education throughout the country, using 
all the media of publicity available, such as trade journals, newspa- 
pers, magazines, schools, colleges, conventions, public gatherings and 
women’s clubs. 

The ultimate remedy for the reaction against canned food values 
will be found in the fundamental trade and manufacturing conditions, 
to which I have already referred. A lessened output this year, a wider 
distribution of the product throughout the world, the continuing 
world demand for food—these are conditions which will give us the 
ultimate rectification of a temporary condition. A campaign of edu- 
cation in combination with these fundamental conditions resting upon 
a condition even more basic than any other, and that is the natural 
limitation based upon the production of all foods, canned or other- 
wise, in respect to the world demand, will bring about not only a true 


relation between demand and supply, but will inevitably brin 
a demand which will exceed the supply. y & about 


Inspection, 


As to this campaign of education, kindly bear in mind that it is 
to be limited for the time being to a discussion of the present problems 
to which I have referred. Ultimately, we shall come into another kind 
of campaign of publicity, when we have prepared the industry for it. 
I refer here to the plan of inspection, now being installed in several 
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sections of the country, and which is being wu upon the canners 
generally for installation this year. This plan involves an inspection 
as to certain minimum standards as to quality and sanitation. When 
it shall be generally installed, we shall then have the basis for a cam- 
paign of publicity that shall establish the value of canned foods in 
the confidence of the people in permanency and certainty beyond any- 
thing which has ever been contemplated in our industry. 


It is gratifying to note that this plan is being generally received 
with favor among the canners. In some sections, however, there is 
opposition, and in passing, permit me to state of what this opposition 
consists: 

(1) The canner who, believing himself superior to his fellow- 
canner, and self-sufficient to carry forward his operations, does not 
want to be inspected. 


(2) The canner whose plant is antiquated and whose operations 
do not meet any kind of regulations as to sanitation, and whose out- 
put is below the trade standards, as to quality, does not want to be 
inspected. Thus, the opposition is found in a strange and significant 
combination of the canner who considers himself above the benefits 
of the plan, and the canner who desires to escape the benefits and reg- 
ulations of the plan. 


As to the canner who thinks he does not need the benefits of the 
plan, he is an example of the economic theory now somewhat trem- 
bling in the balance, that every,man should stand upon his own foot- 
ing, and that co-operative effort is not necessary. 


WM. MISKIMEN 
The New President 


As to the canner who desires to escape the regulations provided 
for in the plan, he also stands upon the old economic theory of “Hands 
off. Let every man do as he pleases.” Both of them are disintegrat- 
ing forces in the general plan of unifying the industry, and to direct 
it along progressive lines. Both types will ultimately seek admission 
at the door of respectability, which will be so universal that both the 
— who is exclusive and the canner who is rebellious will seek to 
come in. 


Home Canning. 


I have already referred to the effect of home cannin 
consumption of the commercial canned food, which effect I am _satis- 
fied has been marked. In the case of the present policy of the Federal 
Government to continue the campaign of education for home canning— 
I think the time has come for the canner to face this fact and to ask 
himself whether or not home canning shall supplant in any consid- 
erable degree the output of the commercial canner. I have from the 
beginning encouraged this Government propaganda, because I have 
felt it would win for canned foods a new measure of confidence, and 
also because I have felt that ultimately the sane womanhood of the 
country would reject the idea of home canning as a permanent home 
economic policy, and return to the commercial product I have been 
led to this belief because fundamentally the American home has passed 
the stage of domestic production, and has long since arrived at the 


upon the 


_conclusion that commercial factories ought to furnish every product 


which can be furnished better and cheaper than it can be furnished by 
heme effort. 

If the theory of home canning is correct, then why not return to 
the old system which prevailed prior to the introduction of machinery, 
and the rise of the factory system, not only in the production of canned 
food, but in the production of other useful articles? 


I repeat what I have said before, that the American housewife 
cannot afford to devote her time in the preparation of a product which 
can be supplied to her at less cost of time and labor than she can pro- 
duce it She should and must give her time to other things much more 
important and more vital to the development of the race and to the 


nation. 
Export Trade. 


It is gratifying to know that the National Association is continu- 
ing its study of the feasibility and possibility of export trade in canned 
foods. We shall have this subject quite fully discussed at this Con- 
vention. There does not seem to be any doubt but that under proper 
conditions a very large business can be developed in the exportation 
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of canned foods. It may require some “exploitation and publicity to 
bring this about, but ultimately a permanent demand can be created 
for our products. : 


Farmers and Canners. 


The last two years have seen a marked though friendly conflict 
in interest between the canners and farmers as to a fair price that 
should be paid farmers for growing canning crops. In some sections 
the demands of the canners have seemed high, although in fairness it 
should be said that in every instance the farmer has based his demand 
upon the prevailing price of other farm products, and, of course, the 
canner cannot hope to continue to operate unless the prices which he 
offers for the canning products are as attractive as prices received by 
the farmer for his other products. 

The differences along this line that have arisen between these two 
interests, so fundamental to the continued prosperity of the industry, 
have led to the thought that the farmers and canners ought to get 
upon a more cordial basis of co-operation. For this reason, your 
officers have provided on this program for the discussion of this ques- 
tion, to be participated in by two leaders of farming organizations. 
We hope that such discussions may lead to a mutual understanding 
of the problems in common between the canner and the farmer, and 
result in an exchange of views which will finally bring about that true 
spirit of co-operative effort which will lead to correct practices in 
both industries. 

Associated Effort. 


The present prosperous condition of the Western Canners’ Asso- 
ciation, and all other like Associations, leads me to mention not only 
the great possibilities of service which these Associations may ren- 
der, but of the true function which these Associations should have. 
There are certain fundamental questions underlying the industry which 
constantly demand attention. These are the cost of manufacture, soil 
conservation, seed supply, factory efficiency and sanitation, publicity 
and by-products. It will greatly enlarge the knowledge and informa- 
tion of the industry if all Associations might take up the study of 
those problems upon some well-defined plan as to program. It has 
occurred to me that the National Association might very well employ 
a Secretary who should give practically his entire time to the direc- 
tion of a program of study of these Associations. All important papers 
and data, based upon these and other fundamental questions, should 
be gathered together and issued annually in pamphlet form for gen- 
eral distribution. 


These Associations can be made the general ground work for in- 
telligent and high-toned publicity. The annual conventions should be 
the occasion for holding canned food exhibitions and for general edu- 
cation of the community in which the convention is held 

The Associations would each gain largely in their power for good 
if the women of the industry were organized into auxiliaries, as they 
now are in several States. 


In this connection I am happy to state that we have taken this 
meeting as tke occasion for inviting our women to be present, and to 
organize them into an organization that we hope will be helpful: in 
spreading abroad the dignified character of our industry. 


In passing also I wish to take this opportunity to pay to the 
allied trades of our industry a well-deserved tribute of appreciation. 
‘ They are now supporting this and other Canners’ Associations with 

@ unanimity and a disinterested spirit of service worthy of all com- 
mendations. Indeed, many of the thoughtful men in these trades ap- 
preciate the value of the organized effort more thoroughly than the 
canners themselves, and this leads me to say that perhaps the greatest 
need for education is among the canners. It is lamentable how many 
of them refuse to join an Association, and yet seek and receive all the 
benefits of associated effort, without contributing one cent for the 
necessary work of making such associated effort possible. 


We are especially grateful to the big-hearted and generous men 
of Chicago for their liberal contributions to the entertainment fund 
for this Convention. 


In retiring from my two years of service as President of this 
Association, I wish to express my very deep sense of appreciation to 
my fellow canners for the many evidences of loyal service, as well as 
their patient and considerate spirit for my many shortcomings. 

For my successor I bespeak for him your loyal support and co- 
operation. 

As to this Association, the oldest in the industry, I think it has 

during the past few years demonstrated its usefulness. The officers 
have believed that its true function was not one of detailed adminis- 
tration which properly belongs to the National Association, but that 
it should be used for the purpose of providing a forum for the debate 
and discussion of the vital questions concerning the industry and the 
country. As such I am sure it has met every reasonable expectation. 
I am happy to know that it has been restored to vigorous power with 
a large membership and a generous supply of funds. 
The Association has been working under By-Laws adopted in 
1910. Since then certain customs and practices have grown up some- 
what in conflict with these laws, which I have revised and will present 
to this meeting for consideration and adoption. 


GREETINGS FROM SECTION CHAIRMEN 


PRESIDENT SEARS: We will now have a word of greeting 
from some of the leaders in the industry. 


Is Mr. Mitchell, of Maryland, here? (No answer.) 
Mr. Thorne? I have not seen him and I don’t believe he is here. 


Mr. Stevenson, chairman of the Tomato Section, is here, and I 
am happy to see that he is. Mr. Stevenson, of Maryland. (Ap- 


plause.) 
GREETINGS FROM TOMATO SECTION. 


MR. D. H. STEVENSON, of Maryland: I believe this is the first 
time I have had the privilege of attending even one of the conventions 

s the chairman of the Tomato Section, I presume that the onl 
thing in the way of a greeting would be probably to tell you one wd 
two things that have happened since the National Convention was held 
in connection with the work of the Tomato Section. 


At the National Convention there was a committee a i 
that Convention known as the Standards Committee, to ook (ged 
junction with the inspection plan of the National Association. Our 
Standarés Committee has been at work. We have had two or three 
meetings, and we finally succeeded in drafting what we think are suit- 
able standards of tomatoes; that is, standard, extra standard and 


fancy. Those staridards have been forwarded to Dr. Frear, of the 
State College of Pennsylvania, and Dr. Frear is now giving them some 
consideration, I believe. Our understanding is that after Dr. Frear 
has passed on those standards they will have to be submitted for ap- 
a for general application to a general meeting of our Tomato 
Section. 

At that Convention there was also a committee appointed known 
as the Cut-out Weights Committee. Dr. Campbell, of the Bureau of 
Chemistry, requested through Mr. Gorrell that cut-out weights for 
tomatoes be established. That is, they proposed to establish them 
and they asked the co-operation of the National Canners’ Association. 

Your Cut-out Weights Committee had also held a meeting and 
decided on standard cut-out weights for the various sizes of cans of 
tomatoes, and my understanding is that that has been turned in to Dr. 
Campbell, and I believe that Dr. Campbell has found that they are 
about correct. I don’t know that they have been finally adopted, but 
I think they will be adopted, probably in connection with the standards. 

There is one other subject that I would like to mention to the 
Convention, and that is in connection with the wilt and resisting 
tomato seed. The Government has taken quite an interest in the devel- 
opment of the wilt-resisting tomato seed. They had quite a study 
made of it this year Dr. Orton, of the Bureau of Plant Industry of the 
Department of Agriculture, sent a letter to Secretary Gorrell on that 
subject, asking the co-operation of the growers—the canner growers 
throughout the country. 

The Tomato Section took up this subject and we sent out a letter 
on it, requesting the canner growers to take some interest in this 
proposition if they saw fit. I think the response was really quite sat- 
isfactory. And it has resulted, I think, in the distribution of several 
pounds of this wilt-resisting seed. It has already been sent out by 
the Government. 


The plan is that you take this seed and plant it under the super- 
vision of a Government agent. That is, they are supposed I think, 
to oversee it to a certain extent, probably select or suggest the ground 
in which it is to be planted. ‘ou grow the seed and they have an 
option on ten per cent of the crop, either to purchase it’ from you at 
reasonable market price or turn the option over to some seed grower 
pr will ee the seed. We are hopeful of some good results in 

at respect. 


PRESIDENT SEARS: Mr. Griffith, the chairman of the Wax and 
Green Bean Section—Mr. Griffith, is he here? 


, Pe STEVENSON: Mr. Griffith was here, but had to go last 
nignt. 


Mr. Meulendyka, chairman of the Fruit Section I don’t believe is 
here. I have not heard of his being here. 

GREETINGS FROM PRESIDENTS OF WESTERN STATE 
ASSOCIATIONS. 


PRESIDENT SEARS: Mr. Chase, of California? 
of Colorado? Is Mr. Troutman here? 
from Colorado here? 


Mr. Troutman, 
There are a number of men 


GREETINGS FROM THE COLORADO STATE ASSOCIATION. 


MR. P. H. TROUTMAN: On behalf of the Colorado Canners’ As- 
sociation I bring my greetings from, I think the youngest, or pretty 
nearly the youngest, State Association. While we are young we have 
learned the lesson, I believe, of the splendid worth of organization and 
of working together. One of the splendid results of our organization 
has been the adoption at a recent meeting of Colorado canners in con- 
nection with the Utah canners, also, of the National inspection sys- 
tem. We are going to inspect in Colorado this year. (Applause.) 
And while we are just in the infancy in our State Association, being 
only about one year old, I believe that you are going to hear a good 
deal from us in the future. 

We are glad, indeed, to be with you today. I believe that there 
are problems of great moment before us, and one of those problems, 
one of the most important problems, I believe, is the educatién of the 
canner as to his true and correct costs. I have heard it said by can- 
ners who ought to know better, “I sold at certain prices béfore the war 
and I can sell, if I have to, at those same prices after the war.” e 
all know, those of us who have studied costs especially, that that is 
utterly impossible. I believe that one of the greatest dangers confront- 
ing the industry today is the fact that some of our members—and I 
am glad that their number is growing fewer every year—don’t know 
their true costs and are likely, in the desire of placing future goods, 
to quote prices at which they cannot profitably produce the goods. 

PRESIDENT SEARS: We will now hear from Mr. James A. 
Smith, president of the Illinois Canners’ Association. He does not 
seem to be present. Mr. Morgan, of the Indiana Association? He was 
just here. Probably he made his escape in time. (Laughter.) 

‘ a will then hear from Mr. Kelley, president of the Iowa Asso- 
ciation. 


GREETINGS FROM IOWA CANNERS’ ASSOCIATION. 


MR. GEORGE W. KELLEY: I want to say to you that business 
is good out in Iowa, and while our friend from Colorado said that their 
members were working and pulling together, our members are work- 
ing and pulling apart. That is just the difference with us. 

I want to tell you that we have had up the matter of inspection 
and we are also going to have inspection in Iowa. . 

We find that there has been some argument against it, some op- 
position, of course, but we are going to get together out there and put 
the proposition across. We need the inspection. 

PRESIDENT SEARS: Mr. Godfrey, of Michigan? I have not 


seen Mr. Godfrey. He always attends our meetings. Mr. Douthitt, of 
Minnesota. 


GREETINGS FROM MINNESOTA STATE ASSOCIATION. 


MR. A. G. DOUTHITT: Mr. President, I am glad to be here. 
This is my first meeting with the Western Canners’ Association. I 
sat for two days in the executive committee meeting of the National 
Canners’ Association, and I kept my mouth shut. Mr. Gorrell said: 
to me last evening as we were leaving the hotel: “You didnt say 
very much.” I said: “I was too much ashamed of what Minnesota 
did to that National Canners’ Inspection to say anything.” They 
turned the National Canners’ Inspection down cold. I do not believe 
they turned it down because they had anything against the inspection, 
but they turned it down on a few personal animosities. 


‘ 
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Now, Minnesota will eventually come into line, I feel very sure 
of that. We won’t be always, as Mr. Kelley says, pulling apart, but 
at present the Minnesota Canners’ Association has not t its neck 
into the collar as it ought to have it, and they are not all pulling 
together. We hope that this is just a temporary storm and that in the 
near future we will lined up with the National Canners’ Inspection. 
Personally, I thoroughly believe in it, and I believe thoroughly in the 
publicity as it was talked over yesterday in the National Executive 
meeting. You can feel assured that personally I am with you. I 
will do all I can to bring the others into line. 


PRESIDENT SEARS: Mr. Swain, of Ohio. 
GREETINGS FROM OHIO CANNERS’ ASSOCIATION. 


MR. C. W. SWAIN: Our old State Canning Factory Snepentee 
was a little bit afraid, I believe, that this inspection was going to 
crowd him out of his job, and he got hold of me at that convention 
that I called on the 11th of February, and presented me with a whole 
lot of books, showing the laws and regulations of the different States, 
to see if I could not do him some good in order to help keep his office. 
I did not find a man, Mr. Douthitt, from Minnesota, but I found a 
book from Minnesota that just suited me. You have a sanitary regu- 
lation law there in Minnesota that is a good thing. You have in 
Minnesota a law by which if a man, a canner has behaved himself, the 
State will let him mark his goods as having been inspected by the 
State. And to get our old State inspector on his feet a little bit and 
to assure him that everything was all right and fill him with a little 
more confidence, I went to work and I drafted a law, a copy of this 
Minnesota law, to a certain extent, making it almost exactly the same 
as the Minnesota law, but making it fit Ohio. After I got that done 
1 called a meeting of the Legislative Committee of Ohio and submitted 
it to them. Mr. Sears was tuere and Mr. Reicheldorfer was there, and 
the entire Legislative Committee was there, in fact. excepting one 
who was in California at that time. 


The result of that meeting was that they wanted something more 
than Minnesota had. Our Inspector had been unable to enforce the 
sanitary regulations that our Board had promulgated, and so they 
agreed that the regulations of our Food Commission in Ohio should be 
a part of that law. We put that work on Mr. Reicheldorfer and he 
incorporated that into the law. Then we called the Legislative Com- 
mittee together again and they improved it. We improved it, we 


a, and modified it, and then it was introduced into the Legis- 
ature. 


We got a man way up from the northern part of the State, Jimmi 
Stoops, that lives up there in Van Wert county, who theastt he mn} 


get the representative of his county to introduce that bill and get it 
through. 


In a few days along came a telephone call from the old man, from 
our inspector, who said that the State authorities thought that we 
ought to have a license, so that they could have a better control. 
Then I called the Legislative Committee together again and we met 
with the Food Administration of the State, found out what they wanted 
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incorporated in the law. We employed the Ex-Attorney General of. 
the State of Ohio to assist us, bv we got up a corker, as I think, in 


_the way of a law, regulating canneries, following to a certain extent & 


the Minnesota law, and that law has now been passed by the Legis-. 
lature of the State of Ohio and is a law. Under that law the fellows 
that don’t want to behave will be made to behave by our inspector. — 
Now, that is what Ohio has done in the way of ganitary inspec- 
tion. Our Sanitary Committee will report on this law and read it. 
when they come to make their report to this Convention. I would like . 
to see every State in the United States where vegetables or fruits are 
canned have a similar law. I do not believe that you can improve on— 


GREETINGS FROM UTAH STATE ASSOCIATION. 


R. J. A. ANDERSON: Mr. President, this is hardly fair, but 


M 
if you will forgive me for what I say, I will forgive you for what you 
have done. 


I want to say, ladies and gentlemen, that this inspection proposi- 
tion has come to stay. The fact that some of the oldest States some 
of the old pioneers, some of the Eastern sections that we look to for 
fatherly advice and all that, the fact that they have not put it in, is no 
reason why it is not going to go in other places. 


Now, we appreciate their fatherly counsel and advice and all that, 
and their conservatism, of Solng slow, don’t jump at these conclu- 
sion#—that conservatism is all right in some things, but it is too slow 
for Americanism. (Applause.) 


I want to say to you that these newer territories and these new 
sections, such as Colorado, Utah and California, are adopting the in- 
spection system, and they are adopting it to stay, and they are not 
going at it half-heartedly, either. I want to tell you that down in 
Southern California, where they have adopted this system, everybody 
came in the second year. They did not all come in the first year be- 
cause only the ang ae gent element and those who were right up-to- 
date came in the first year, but the others were forced in the next 
year. 


to have the inspection system in your plant? Are you goi to have 
the inspection certificate on your case?” And it poe ren t those 
that did not have the inspection certificates could not sell their goods; 


they could not get a broker to handle their goods, and the consequences 
were they all came in, because they had to come in 

Now, that is just going to be the situation in res to this. 
As far as certain sections of the country not adopting it is concerned, 
that does not worry me one bit If you don’t want to adopt it, that is 
all right. We are just that much farther ahead of you and you will 
be just that much slower selling your goods, and we, will get that 
much advantage over you in selling our goods and sell them that much 
in advance of you while you are holding back. That is all right, if 
you want to do it that way. 


Detroit,Mich. 


i It proved to be the best publicity they could give to their prod- 
ucts because the / the next year began asking, “Are you 
| | 
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The Hansen Pea and Bean Filler 


The Filler That Pays for Itself in One Season’s Pack 


TESTIMONIALS 


Saved Enough Sugar to More Than Pay for Itself 


Fredonia, Wis., September 23, 1918 
U. 8. Food Administration. 
License Number G-18561 
Tue Wisconsin Co., Canning Department 
Port Washington, Wis. 

Gentlemen: We are pleased to report that your Hansen 
Sanitary Pea Filler more than comes up to expectations. The 
measuring valve positively does not cut the peas. The cans 
are all uniformly filled, the can feed is positively in action, it is 
easily cleaned and sterilized, runs at either high or low speed 
without spilling, takes up very little floor space and is easily 
operated. This machine has not given us the least trouble and 
does not waste either peas or brine. 

We have kept account of the sugar used last season and the 
amount we used this year, and find that we have saved on this 
year’s pack in sugar alone $55.00 over the actual cost of the filler. 

Yours very truly, 
Grorce Meyer, Secretary, 
Fredonia Canning Co. 
Subscribed and sworn to before me 
this 25th day of September, 1918. 
(Seal) H.W. Wirt, Notary Public. 


Have Tried Many. Like the Hansen Much Better Than Any 


Wisconsin Cuarr Co. Westernville, N. Y. 
Port Washington, Wis. 

Gentlemen: It is a pleasure for us to report that we were very 
much pleased with the work of the Hansen Pea Filler. Itssimple 
construction and perfect operation at high speed on all s\.:es of 
peas is a great advantage in a rush season likethe past. ‘“here 
is no waste brine and no cut or crushed peas. We like it much 
better than any pea filler we have heretofore used and we have 
had quite a number of them. 

Yours truly, 
Oungy & FLoyp. 


Says, “To Use It Is to Want It” 


Woods Cross, Utah, September 20, 1918 
Tse Wisconsin Cuair Co., 
Port Washington, Wis. 

Gentlemen: We are pleased to inform you that the two 
Hansen Sanitary Pea Fillers we purchased from you and used 
during the packing of our peas this season was very satisfactory 
indeed, the saving of brine, the simple yet positive adjustment 
of fill and the speed with which you could operate them with 
perfect results, together with the small space they occupied 
were all features we very much appreciated, 

From our experience with the filler we are frank to say, if 
you get a packer to use one the sale is made. | 

Yours very truly, 
Woops Cross Cannine Co.. 
Richard Stringham, Mgr. 


Special Note 
The Hansen Sanitary Pea Filler is operated equally well 
with Baked Beans, Red Kidney Beans, Lima Beans, 


Pork and Beans, Hominy, Gooseberries, Blueberries 
and some soups. 


Seoutinte the Hansen at once. 
Send for detailed information. 


Metal Working Dept. 
The Wisconsin Chair Co. 


Port Washington, Wis. 
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Gentlemen, that is exactly what it means. 
ness has come to stay. 


There has been some objection made because the proposition did 
not anticipate putting the certificate on the label instead of on the 
case. Well, now, let us see if that is absolutely_important to start 
out with. You can’t cover everything at once. You can’t make all 
preparations at the same time. So many people figure that this thing 
ought to start right off the bat, and that everything ought to be in 
readiness and developed to the highest degree of perfection in order to 
start it. If you are going to wait for that you will never get in. 
How did we get ready for this great war? If we hadn’t got in the war 
we would never have prepared for the war; and if you don’t get into 
this inspection system you will never prepare for it. Consequently, 
if you are going to wait until you get everything prepared, you will 
never be ready and you will never get it. 

Then, too, as I was going to say, in regards to placing the cer- 
tificate on the label, I do not place so much.importance on that feature. 
Who knows what is on the label? The canner usually knows _ every- 
thing that is on the label. The next man that knows more about it 
than the others following is the jobber, and the next to him is the 
retailer, and next comes the consumer; but how many of the con- 
sumers read what is actually on the label? I venture to say that 
about one sut of every twenty, not more than that. That is a conserv- 
ative estimate—not more than one out of twenty reads what is actually 
on the label. But when you get to the jobber, he wants to kow what 
is on the can, on the label, and he wants to know what is on the case. 
And as far as the jobber is concerned, the man that buys your goods, 
actually buys them from you, the man with whom_you deal, he is the 
man with whom the certificate on the case is sufficient. That is all 
he wants He is the man we deal with. When he says he wants the 
certificate on the case that ought to be sufficient for us. I don’t think 
he cares very much whether it is on the label or not. He is the man 
you deal with. That is the way it has worked out in Southern Cali- 
fornia, where, this inspection has been in operation for a year. 


Now, gentlemen, let us see to it that we do not make some of the 
mistakes that we anticipate making. You know that nine-tenths of 
our troubles never happen anyway. That is the trouble with us today. 
As canners we are looking into the future and anticipating all of 
these troubles. Well, perhaps it is a good thing to do because the 
anticipation of it will probably prevent the realization of them and 
they will never arrive. 


But this inspection proposition will require, if you are going to 
go at it thoroughly and, by the way, you should, it requires a labora- 
tory. It requires competent inspectors. It requires competent chem- 
ists. And here is another thing which they did down in Southern 
California, where this has been successfully worked out. 


The question has been asked in Southern California, “How can 
you tell whether or not the goods that go under this label are goings 
to always be good?” Well, you get a corps of inspectors so thoroughly 
organized that samples can be taken from the pack every day, and if 
there is any part of the pack that is not worthy of having that in- 
spection placed on it. it should not go on, because the minute you pur 
it cn any part of the pack that is not worthy of having it on, you are 
going to destroy the effect of this whole thing in that particular 
section. 


So, gentlemen, Gon't go at it half-heartedly. I have studied this 
thing. I have, gone into it thoroughly. I know the results that accrue 
from it and have accrued from it in Southern California and I know 
= it will do for you if it is done right, and they are doing it rigm 
there. 


This inspection busi- 


Did it ever occur to you that if you were to draw a line north and — 


south from Chicago that we are packing more stuff west of the line 
than you are east of the, line? ou ought not call this place west. 
Did the bigness and the greatness of the country west of this line ever 
occur to you? Let me tell you that west of this line is where we have 
grown as much as thirty-six tons of tomatoes to one acre of ground. 
(Laughter and applause.) 


Now, gentlemen, it is up to you. We are going to make you sit 
up and take notice. As I told them over in New York State, you 
have got to pack quality, you have got to pack it in order to stay in 
the business. All you fellows have got to pack quality and the in- 
spection proposition will bring’ you quality all over. And the little 
wood-shed packer off to one side, that packs a poor quality in your 
State, puts the brand of disapproval upon every can that goes out 
from that State. Remember that. Consequently, it is up to you to 
take care of him, take care of the little wood-shed packer. Either 
make it impossible for him to stay in business or else take him under 
your wing and teach him to be good. 

MR. SWAIN: Under the new Ohio law we won't let him work 
or operate at all. 


MR. ANDERSON: Well, then, I would say, add to your law and 
teach him how to work right. (Applause.) 

Now, gentlemen, I am in earnest about this thing. 
tell you, too, the same thing as I told them in New York. I am a 
packer of peas I will tell you what I told them over there. I told 
them if they did not get in and pack quality and stay with it that 
Wisconsin would take it away from New York, and we will take it 
away from Wisconsin. (Laughter and aplause.) 


Now, gentlemen, it is up to you to organize properly and do these 
things properly, and if you don’t, somebody else is going to go in and 
de them for you. 


GREETINGS FROM TRI-STATE CANNERS’ ASSOCIATION. 


MR. STRASBAUGH: It gives me great pleasure to bring greet- 
ings from New Jersey, Delaware and Maryland to the Western Can- 
ners’ Association. 

We are located in the munitions districts. We have been up 
against the Government plants ever since the war began. We have 
been up against the high wages; high wages for the canner and high 
wages for the grower. The result has been we can name you mar- 
velous prices for raw stock, just as marvelous as the yield per acre 
which Bishop Anderson named for Utah. 


Possibly, gentlemen, you are not aware of the fact that for the 
last two years the canners in the Tri-States have been paying any- 
where from $30 to $60 a ton for tomatoes, and anywhere from $25 to 
$45 a ton for corn. 


Now, gentlemen, the armistice has been signed and we have been 
told that we have got to get back as near to pre-war conditions as 
possible. I will be glad to have you help us solve the question as to 
how we are, going to get back, We have discussed this matter thor- 


I want to 


. @ number lof meetings. We 
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oughly in the Tri-State Association. We have appointed a Canners 
Committee to meet with the Growers’ Committee, and we have had 

have had a great deal of correspondence 
with Professor Symonds, Chief of the Maryland cultural College, 
and we are beginning to wonder where we are going to get off this 
year. : 

When we had our first meeting with the Growers’ Committee we 
were told, quite naturally—it was human nature—that nothing else 
than former prices for tomatoes would be satisfactory to the growers 
this year; $30 a ton would surely be the limit for contract. Quite 
naturally the Canners’ Committee could not agree those figures, 
for we well knew that in the West, in this wonderful State of Utah, 
and also in the wonderful State of California, that you were only dur- 
ing the war times paying $15 a ton for tomatoes. 

Now, these committees have had their various meetings and con- 
tracting has beer postponed until the eleventh hour. Some canners 
have gotten a little anxious and in some sections where $15 a ton was 
acknowledged to be the high price for corn this year, the result has 
been, after one canner named eighteen and another twenty, that an- 
other canner went up to $25 a ton. So that the price for corn, the 
prospective price is ranging from $18 to $25 a ton for the corn canners 
in our Tri-States. 

For tomatoes the price that will probably be arranged for by 
most canners will be from $15 to $18 a ton. 

Now, gentlemen, you will see by these figures that the Tri-State 
canner is up against a serious proposition, and I think you will feel 
sure that when it comes to selling the canned product this year, you 
will have no competition to fear from the Eastern canner. 

The Tri-States Association immediately after the National Con- 
vention, after the endorsement of sanitary inspection by the various 
sections which met in Chicago during the week of January 20th, called 
a meeting and we had a big attendance at that meeting, possibly 
four hundred to five hundr canners and some wers. At that 
meeting Mr. Gorrell discussed the sanitation and inspection proposi- 
tion, and before that meeting adjourned, I am glad to tell you, that 
the Tri-State canners endorsed sanitation and inspection. (Applause. ) 
We have already started to sign = Some of our members have signed 
up. We had a meeting last week. gg members—eighty-one 
canners and supply men were present. obably a dozen of that 
number were supply men, and at least sixty canners were present at 
that meeting. Before that meeting adjourned, gentlemen, we signed 
up forty of those canners, and I am prepared to guarantee at least ten 
more as the result of that meeting. (Applause) 

We are dead in -earnest for sanitation, inspection and publicity. 
We believe that it is absolutely necessary to pack the right article. 
We believe in quality. We believe in setting our houses in order; that 
is, those that are not in order, and some that can be made to seem 
moire sanitary. And if we do this, we believe in telling the people 
that we have done it. That is the only ho that we have to enable 
us to obtain at least cost for our product this year. use, as you 
know, if we bid prices for raw stock as I have already told you, we 
are going to have an acreage, and if we are going to have an acreage, 
we are going to have a full yield per acre, because the price is very 
much larger than it should be, when compared to prices for growing 
raw stock in the West, and we believe it is absolutely important to 
start some campaign of publicity and to get it started as quickly as 
possible, to do as much as possible, in order to be able to obtain cost 
for our product this coming season. 


We are heartily in favor of publicity. We are going to return 
from this meeting and put a field man among the canners of the Tri- 
States I am sure that we will sign up a large percentage of can- 
neis in our section, and I believe that we are going to obtain a good 
many canners as signers to this agreement, men who have not hereto- 
fore been members of the National Canners’ Association. 


Gentlemen, it oopet to us in every way and we are not going 
to be among the trailers. We are going to come in on this proposi- 
tion from the first and we are geing to stick. We believe in it. We 
believe it is our salvation. We believe it is the best thing that we 
can advocate, and we believe it is absolutely necessary to look toward 
the proper distribution of our product. ’ 


APPOINTMENT OF COMMITTTEES. 


PRESIDENT SEARS: 


I desire to announce the following com-’ 
mittees: 


Committee on By-Laws : 
ai Messrs. W. A. Miskimon, J. P. Loveland, M. A. Rogers and J. W. 


Committee on Resolutions and Memorials . 

Messrs. W. C. Leitsch, Wisconsin; George E. Stocking, Illinois; 
W. G. Lyman, Indiana; J. W. Cuykendall, Iowa; O. H. Pheeling, Wis- 
consin; George Lucas, Ohio; R. Williams, Missouri. J. R. Stocking, 
Tennessee; A. G. Douthitt, Minnesota; E. P. Daggett, Michigan; P. 
H. Troutman, Colorado. 


Con:mittee on Nominations 

Messrs. J. A. Anderson, Utah; A. L. Chase Ohio; Ed. Trego, 
Illinois; I. C. Morgan, Indiana; S. C. Bell, Iowa; B. C. Nott, Mich- 
igan; J. A. Hageman, Wisconsin; E. J. Vaux, Minnesota. 


Auditing Committee 


Messrs. George R. Kelly, Iowa; Charles C. McDonald, Ohio; W. 
Cc. Darling, Illinois. 


Committee on President’s Address 

Messrs. R. F. Clark, Wisconsin; C. W. Swain, Ohio; W. W. Mc- 
Cartney, Indiana; James A. Smith, Illinois; E. P. Cale, Iowa; E. B. 
Gill, Michigan. E. B. Cosgrove, Minnesota; William Pendleton, Kansas; 
Mr. White, Colorado; H. L. Herrington, Utah. ; 

In each case the first man named on. these committees is the chair- 
man of the committee. I will ask them to get the committtees to- 
gether. 


Auy other announcements to be made? Let us meet here promptly 
at 2 o’cleck. 
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Insure Your Present Values Adequately 


MATERIALS and SUPPLIES for the coming pack; 
labels, cans, cases, shooks, etc. NEW MACHINERY, é 
NEW - BUILDINGS, additions or extensions 
should be covered immediately by additional insurance 


Save a large precentage of your premiums. Have the strongest protection 
: Receive the most complete service 

by co-operating with over 1000 of the 

best Canners in the country through 


CANNERS EXCHANGE SUBSCRIBERS 
at . 


WARNER INTER-INSURANCE BUREAU 


Officially endorsed by the National Canners Association 
Now in its 12th year of successful operation 


A saving returned to Subscribers in 1918 amounting to 
$196,217.94 
A total saving during the past 11 years of 


$1,029,908.46 


Place your fire insurance requirements under this plan 


NOW 


and share in these advantages 


LANSING B. WARNER, Inc. Attorney 


104 South Michigan Avenue 
Chicago, Ill. 


ADVISORY COMMITTEE 


GEORGE G. BAILEY, Chairman GEORGE N. NUMSEN, Treasurer FRANK VAN CAMP 
Rome, N. Y. Baltimore, Md. San Pedro, Calif. 
WM. R. ROACH, L. A. SEARS, LANSING B. WARNER, Sec’y 


Grand Rapids, Mich. Warrensburg, Il. Chicago, Ill. 
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SECOND SESSION. 


THURSDAY AFTERNOON, APRIL 24 1919. 


The President called the meeting to order at 2.30 o’clock P. M. 


PRESIDENT SEARS: The Convention will please come to order. 
Mr. Tulleys, will you kindly give your report now? 


REPORT OF SECRETARY-TREASURER 


MR. TULLEYS: Mr. President and members, as we know, a 
year ago our finances were very short. However, we had not col- 
lected the Gues for 1918. The Secretary was instructed to get busy, 
and following you will see the results. The following report covers 
only from November of last year until the present time. The previous 
six months was covered by your Auditing Committee last fall. 


FINANCIAL. REPORT 
November 12, 1918, to April 24, 1919. 


November 12, 1918—Cash in Bank..............2eeeeeeeees $ 547.46 
Receipts 
“The Canning Trade,” Record of............ 45.05 
1919—Dues paid Canners, 101 (a) 15.............. 1,515.00 
Dues paid Associate, 43 (a) 10.............-. 428.00 
New Associate, 30 (a) 10................ z.. 300.00 
2,751.10 
$3,298.56 


B BarGher « 3.50 


Miscellaneous Expense 


Lewis Helwig & Co., Badge Bars.................. 10.00 
Expense of John T. Connor...............-. 62.14 
October 15th to January 15th. 
C. E. Tylleys, allowance Service, 1918.............. 100.00 
Salary, January 15th to April 15th................. 150.00 
R J. Kittredge & Co., Supplies Publicity Com...... 9.90 
8.00 
Fromm Printing Co., Printing and Sewing Badges. . 3.50 


Since which time I have received dues from several new members 
and several associate members this morning, a report of which I will 
give at the close of the meeting. 


This is a summary of the receipts and expenses for the year end- 
ing April 24, 1919. 


SUMMARY OF RECEIPTS AND EXPENSES 


For Year Ending April 24, 1919. 
Receipts. 
1919—Dues, Canners, paid............. 
Dues, Associate, paid.... 
From “The Canning Trade 
From “The Canner” ....... 
Special Assessments ..... 
9 New Canners ........ 
30 New Associate........ 
Total Receipts ..... 
Disbursements, 
Total Salary due and paid F. M. Shook.................. - - $2,600.00 
Exp. of Meetings. 
Miscellaneous Expenses 
Expenses account J. T. Connor 
460.90 
Postage, Printing and Office Supplies for year 174.37 
Total Expenditures $3,629.50 


Cath tend April 1919. $1,970.00 
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For the benefit of the members who wonder who are members of 
the Association, I have compiled the following: 

Colorado, 2; —. 26; Indiana, 27; Iowa, 21; Ohio, 21; Mich- 
igan, 12; Wisconsin, 19; Missouri, 1; Maryland, 4; Minnesota, 5; 
Nebraska, 2; New York, 1; South Dakota, 1; Tennessee, 2; Utah, 2; 
Maine, 1. Total, 147 canners. 

Associate Members—Brokers, 31; Machinery, 14; Seedsmen, 8; 
Boxes, 6. Cans, 4; Labels, 5; Canners’ Supplies, 7; Miscellaneous, 3. 
Total,’ 78. 

PRESIDENT SEARS: We will now proceed with the Fe ys as 
outlined. We will have a word from Mr. Sindall, president of the 
Canning Machinery and Supplies Association. (Applause.) 


ADDRESS BY MR. R. A. SINDALL. 


MR. SINDALL: An opportunity to extend greetings to the mem- 
bers of the Western Canners’ Association is really an unusual pleasure. 
It has not been many years since machinery men were excluded from 
your meetings. I think about ten years ago that practice ceased and 
about the same time the National Canners’ Association came into ex- 
istence, and from that time I don’t believe any of you here can doubt 
or have any reasonable doubt but what the industry has advanced by 
leaps and bounds. 


R. A. SINDALL 
President Machinery and Supplies Assn. 


I appreciate Mr Sears’ remarks made a while ago with reference 
to the good-will existing between the Machinery Association and the 
Canners’ Association.s We are with you. The machinery people are 
members of your Association. We are in hearty accord with your 
work. We depend on you in the way you folks depend on us. 

During the reconstruction period that we are now in the midst of 
our Association, our members, are taking advantage of the oppor- 
tunity and they are reconstructing their work so as to conform to 
your requirements, so that I might say today there exists on the mar- 
ket for the use of the canners a line of machinery and supplies better 
than has ever been brought to you. 


ADDRESS OF MR. H. A. N. DAILY. 


MR. DAILY: I am here as a very humble, withal a very un- 
peered representative of that glorious organization, the Brokers’ As- 
sociation. 


In bringing you the greetings of the Brokers’ Association gentle- 
men, I do so with all the kindness and with a desire to convey to you 
the very best wishes from that Association, and with all a spirit of co- 
operation which means more than mere empty words. We have 
watched the spirit of co-operation grow and develop until now, after 
sixteen years of close co-operation, we find the National organizations 
co-operating in a splendid, close and friendly co-operative spirit. 


, And may I say now, as I am here today, a few words suggesting 
that that same friendly spirit of co-Operation so splendidly exhibited 
in the national organization shall be carried down through the line, 
through your State and sectional organizations, down to the very indi- 
vidual? There are still many things which can be developed for the 
betterment of the relations between the canner and the broker himself. 
A better underestanding of each other’s responsibilities and duties 
probably would help both sides. 


The broker’s function is to place the canner in close relationship 
with the buyer. The broker has one of the hardest positions to oc- 
cupy known to the commercial world. In the eyes of the law he is 
the agent of both parties. Frequently he is unjustly accused of being 
the agent of the buyer. Be that as it may, no proper acting or think- 
ing broker, living up to the ethics of his calling, can occupy such a 
position very long and last. He finds it difficult at times to occupy 
that dual position, but if he lives up to his calling and regards it in 
the proper spirit, and that spirit and idea is a quasi professional one. 
and if he rigidly adheres and insists upon both sides living up to the 
soundest principles of honesty and good business, he won’t have a 
7 great difficulty in inspiring both sides with the necessary con- 

ence. 

On the other hand, the packer has no business to employ any 
broker in whom he has not the most absolute, confidence. The whole 
relationship is one that is built upon good faith and confidence. If 
that does not exist the whole relation and the whole scheme must 
fall. I would not give two cents for any relationship between a can- 
ner and broker that is not founded upon that very principle of good 
sound faith and confidence in each other. 


You will oftentimes find the broker is criticised when really he 
ought not to be criticised. He has a difficult, a very difficult position 
to occupy. You will find at times, as you investigate it, that he has 
exercised a diplomacy and a tact, the measure of which is hard to 
conceive, and I dare say that there are many canners—in fact, I know 
that there are in these United States today many canners that owe 
the existence of a profitable business with some of their best custom- 
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EVENTUALLY— 


Eastern Canners, you will all use SOFT AIR 
DRIED WESTERN PINE SHOOKS. Why? 
Because conditions last year were such that 
many Eastern Canners felt the necessity of in-: 
vestigating a NEW source of supply, with results 
that provided the same pleasant surprise that 
a few years ago placed Western Pine shooksin a 
most enviable position in the Middle West. 


Think of a 
SOFT TEXTURE PINE 


shook with ONE PIECE ends and sides—easy 
to nail and attractive in appearance, from a 
source at your disposal for years to come. 
Worth while looking into isn’t it? 

Our shooks speak for and are in a class by 
themselves BECAUSE we are boosters for a 
BETTER BOX, with quality and service our 
gospel. Write us for sample shook and prices. 
Don’t delay. 


A. W. PINGER 
824 Plymouth Bldg. - Minneapolis, Minn. 


Attention, Mr. Canner: 

If your cutter does not cut old and stringy beans clean 

ae then you should have a LEWIS cutter, which cuts 
ectly. 

Also built to cut aes celery, rhubarb and peppers. 


We also build Pineapple PEELERS and small, pow- 
er, CAN TESTERS. 


| E. J. LEWIS, Middleport, N. Y. 


“PEERLESS” 


Removes all the dirt and 
silks before the Corn is cut 


EXHAUSTER 


Rotary, Simple, 


| SYRUPER 


Handles Sauces, Syrups, Brine, 
Tomato Pulp and Any Liquid. 
Handles All Sizes of Cans. 


SEND FOR CATALOG 


PEERLESS HUSKER COMPANY 
519 CORNWALL AVENUE BUFFALO, N. Y. 


| Lewis BEAN CUTTER, 1919 || | | 
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ers, a business relation that has existed for many years, to the broker, 
simply for the reason that at some time in the past these relations had 
been put in a very ticklish position, and had they not been handled by 
the tact and the diplomacy of the broker, they would never have been 
brought to their present status. 
a dispute between you and the broker there is a reason for it 


ADDRESS BY MR. FRANK GERBER, 
President National Canners’ Association. 


MR GERBER: The ‘keynote of the times to my mind is idealism, 
and just as the United States stands in the forefront of the nations as 
an exponent of practical idealism, so let the canning industry stand in 
the forefront of commercialism by going out to the world and pro- 
claiming that every canner has faith in and guarantee his product 
and the products of his neighbor, even though that neighbor be three 
thousand miles away, even though he has never met him, and never 
will. Let us conduct our business in that way. Then, if we go at it 
from that viewpoint and with that attitude, this reconstruction and 
readjustment proposition will be, very successfully solved. 


THE PLAN OF NATIONAL INSPECTION. 
Address by Mr. Frank E. Gorrell, Secretary, 
_National Canners’ Association. 


MR. GORRELL: Now, gentlemen, the question of inspection is 
one that has been of, what we might say, gradual natural growth. 
But I must recall just a little of the work that is being done in South- 
ern California. 


They have a condition very similar to what exists in other parts 
of the country. They have their large canneries in Southern Cali- 
fornia. In fact, I think there is one down there, Mr. Chairman, that 
packs as high as one million cases a year. They have their smaller 
eanneries. The inspection applies there equally to the large and the 
small. 

When inspection was first attempted in Southern California I was 
approached by one man, who asked me what it would cost to install 
inspection there. I told him I thought it would cost somewhere around 
$25,000. . Well, he said, “I will underwrite the system for the first 
year if you will start and try to install it.” 


They started there, gentlemen, first with five, then they got it up 
to fifteen, and when Mr Miller was appointed as their inspector they 
had twenty-two canneries. During the spring and summer of 1918 
they pushed that up to forty-seven canneries. During this spring 
they have added several to that and now it practically covers all of 
Southern California. . 


The question has frequently been asked me why doesn’t Northern 
California come into this inspection? I want to say to you, gentle- 
men, that there is a great deal of sentiment in Northern California 
for this inspection. My late advices from that State indicate, from 
that portion of California, that it is almost an assured fact. 


I have approached the question rather in a different way from 
what I intended. I really, gentlemen, want to say a few words to 
you this afternoon about inspections. I don’t know whether it is a 
younger brother or an older brother, but I expect to touch just a little 
on the question of an advertising or educational campaign. 

I know that I have been criticised in times past because I was 
not progressing. I have not been exceedingly keen for an advertising 
campaign, gentlemen, because I felt that the canning industry, in 
order to back up an advertising campaign, had to be sure of its prod- 
ucts. Inspection offers you a practical solution for the backing-up, 
for the foundation of an advertising campaign. As Mr. Gerber so 
well put it, the inspection along the National plan is a certificate to 
the individual that his competitors approve of his product. When you 
look at it, what better certificate can you have? 


There are a great many of you who feel that State inspection or 
national inspection is a good thing. I want to tell you that I share 
that feeling with you. I want to tell you that any kind of an inspec- 
tion is a good thing, but let me call your attention to the very able 
address given by Dr. C. L. Alsberg, of the Bureau of Chemistry, which 
was delivered before the National Canners’ Association Convention in 
this city last January. Dr. Alsberg explained that any National or 
State inspection could only go as to the worst condition; that it 
could reach out only for the worst that the industry was putting ont, 
whereas a self-regulated and self-imposed inspection plan tends toward 
the better and finally towards the best. 


Now, you need the State inspection. You need the State laws to 
back you up. I want to call your attention to a practical illustration 
in regard to that. The Maine Sardine Canners installed this inspec- 
tion some three years ago. There were certain men in the Maine 
Sardine Canners’ Association who were opposed to this inspection. A 
few of them went in and afterwards went out. The inspection was 
installed there originally to exclude what is known as the packing 
of the feedy fish. After all, this applies in a general way to you as 
well. You canners here object to this inspection by saying that if 
your inspector rejects the raw product from the farmer, especially if 
it is being bought on the market, that the farmer will take it over to 
your competitor and sell it to him, and he will pack it, especially if 
your competitor is not under inspection. That was exactly the condi- 
tion that existed among the Maine Sardine Canners. . A boat-load of 
fish would come in and it would be rejected because it contained feedy 
fish, and it was claimed that those feedy fish were sent to the canners 
who were not under inspection and were sold to them, and they thereby 
got that advantage. 


Now, what you can do is this, the same as the Maine canners did. 
They went to the Legislature of Maine and they had a law passed 
and now in the State of Maine, in the packing of sardines, it is imma- 
terial whether a canner goes under State inspection or voluntary in- 
spection, no sardine can be packed in the State of Maine without in- 
spection of some kind. Therefore, I want to encourage every State 
to do everything possible to surround the packing industry with every 
safeguard in the way of State laws. 


I want to touch on this advertising campaign briefly. The country 
is in the midst of a reconstruction period. There are men in this 
room who know by experience what the reconstruction period meant 
fcllowing the Civil War. There are always a great many bitter ex- 
periences for business men following any great war. What is the 
reason for it? The reason for it is because the war is uneconomic, 
the losses are great-and currency becomes inflated. That, in my 
judgment, gentlemen, is what the country is suffering from today. 
Reconstruction must come not suddenly, as some of you thought, but 


Remember aiways that when there is’ 
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must come udually, as year after year goes by, as the world makes 
up for this loss of millions of lives and of billions of dollars. 

Now, gentlemen, the canning industry is not responsible for this 
war. High costs are apparent on every side and the chance for re- 
duction is small. You have no more right to try to bear the entire 
cost of this reconstruction than has any other individual. You have 
got a splendid story that you can tell the consuming public today. 
We are told that consumption is on the decrease. Whether it is true 
or not, I don’t know. You know better than I do, but if there has 
been a decrease in consumption, I do not much blame the consuming 
public because, as your President pointed out to you this morning, 
there has been a campaign started—I don’t know whether he termed 
it pernicious or not, but it has been a very unfair campaign regard- 
ing the reduction of food prices. 


Gentlemen, you cannot expect a reduction of food prices, you can- 
not expect the reduction of anything else except so far as you reduce 
the price of labor. r is at a high level and labor is going to 
stay at a high level for some time to come. The basis of all costs, 
gentlemen, is labor. 


And when it comes to considering these reconstruction questions 
I think, as President Gerber well said, that it is a case where we 


— got to reconstruct our own minds to accept these inevitable 
ngs. 


Now, other industries are faced with these high costs just the 
same as the canning industry. Let us take the automobile industry, 
for instance. As soon as the war was over every automobile company 
in the United States started out with an advertising campaign and 
they not only told you that their individual car was the best car, but 
they told you that costs could not be materially reduced. Now, gen- 
tlemen, are the automobile companies selling their cars today? If 
you doubt it, try to buy one. 


I read in the paper the other day that the clearings of the banks 
of the city of Detroit, which is the home of automobile manufacture, 


were three hundred per cent greater in 1919 than in 1918, a like period 
in both years. 


Gentlemen, I notice another thing in the way of foodstuffs, that 
fresh milk is very much higher than ever before. That is a product 
of the farmer, the same as your own, peas and tomatoes are a product 
of the farm. The fresh milk dealers in my own city, and I think it 
is true practically everywhere. are conducting a campaign of advertis- 
ing. They are showing in their advertisements that in spite of its 
increased cost, fresh milk is yet a cheap and a nutritious food. I 
want to say to you, gentlemen, that your product today, when you 
consider the inflated currency, is as cheap as it ever was before. 
Now, don’t forget that. Don’t apologize for what you can’t help. 
Reconstruct your own minds on that point. The only way, as it seems 
to me, in which the price of canned goods can be materially lowered 
will be by the bankrupting of the industry. 


There are a great many other things which can be advertised 
besides the question of cost. Your President this morning started to 
read to you a plan of publicity. My only criticism of his address is 
that he did not finish it. He has worked out a plan of publicity 
which I have before me and which I will not attempt to read, but it - 
is an admirable plan, and that plan contemplates a number of differ- 
ent things that the industry can truthfully advertise. I notice here 
for one things, “Food value of canned foods—scientific facts presented 
in popular form.” “Desirability of canned foods in respect to whole- 
someness, convenience, economy. Plan of National inspection of can- 
neries to establish standards of sanitation and quality. The ideal of 
a great food industry to achieve voluntarily the highest standards 
versus compulsory regulation which seeks to police the industry 
against insanitation.” 


Now, gentlemen, as I said before, no campai of advertising in 
my judgment can be consistent unless it is founded upon a basis of 
assured fact, and that basis is inspection. 


I have set down here in a hurried way some of the criticisms that 
I have heard against inspection. 


The first criticism, or, rather, the first thing that occurs to any 
ot you whenever the subject is broached, is how much will it cost. 
Now, gentlemen, I can’t answer that question. I know that the Can- 
ners’ Association has been criticised for not being able to hand you 
on a silver platter, if you please, the complete plan of inspection. 
The inspection today cannot be put out in a complete form. The best 
reason that I can give you for that is this: That has not been done 
because the Canners’ Association wants the canners themselves to 
participate in making the most effective form of inspection possible. 
As M.r Gerber has described it, some of them feel as if they would 
like to buy a complete salvation and not be willing to work for it. 


Now, the basis, and I think the fairest principle of this whole 
inspection, is that is is largely under the control of the local boards in 
the different territories, which local boards will be appointed by your- 
selves. I have tried to make it plain repeatedly that the National 
Canners’ Association has no profit coming from this inspection. What- 
ever money you pay in you spend yourselves. The National Canners’ 
Association has laid down, in one of its Bulletins, a series of sugges- 
tions as to how it should be conducted, how the control of the National 
Canners’ Association only goes so far as to make that inspection uni- 
orm throughout the United States, and beyond that the control is with 
yourselves. But no matter what the cost of this will be, it might be 
one cent a dozen or it might be two cents a dozen, but, gentlemen, if 
it was one cent a can or two cents a can, it would be the most cheer- 
ful increase in cost that the consumer would pay, and the consumer 
will back you up in that expense. 

Now, another question has arisen and that is that we can’t get 
good inspectors. Now, ntlemen, we have had some experience in re- 
gard to that. We are installing right now a system of sanitary sur- 
vey for the great salmon canning industry, which is spread out on 
three thousand miles of coast of the Pacific Ocean. I want to tell - 
you, gentlemen, that when I went out to Seattle they said they couldn’t 
get inspectors, but our experience is today that we have three compe- 
tent men applying for every position that we have. We can get the 
inspectors. As time goes on we will develop good ones and better ones 

ow, the next question is about the certificates. They say the 
certificates will be abused. Well, gentlemen, in Southern California 
the answer they gave to me was, as to that, that anyone that would 
abuse this certificate would cheat himself playing soilitaire. (CLaugh- 
ter.) I want to tell you that that is true, that certificate is yours and 
you have no more right, and you wouldn’t abuse it any more than 
you would your good name or your bank credit. It won't be abused. 
The inspectors are there and there are enough decent canneries back 
of this movement to see to it that it is not abused. 
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Manufactured from Soft Kiln Dried 
Southern Pine 


Largely 
ONE PIECE SIDES 
Full Thicknesses 


Get Our Prices 


The Goodyear Lumber Co. 


1707 McCormick Bldg. 
CHICAGO 
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ALL SALES, CONTRACTS OR AGREEMENTS SUBJECT TO 8TRIKES, ACCIDENTS OR CAUSES BEYOND THE COMPANY'S CONTROL. QUOTATIONS 
SUBJECT TO CHANGE WITHO)T NOTICE, 


BLCISTERED TRADEMARK) 


CANNERS' MACHINERY 


HUNTLEY MANUFACTURING CO., Sicver Cre 


You will please manufacture and ship to the Lee 


In consideration of which we agree to pay you the.sum of «kip LOACC 


nt to be as llows, viz: _ E204 
paym: 


You guarantee the machine*. to be fully all you claim, and to do the required work in a thorough 
manner. 


If after starting the maghine.s9 same does not fulfill guarantees as stated above, we are to notify you, 
and if you cannot make 24 222e" do the work as claimed, then machine to be returned to you at your 


And it is further agrg@d that the purchaser shall be responsible for any damage, or loss by fire or 
otherwise, to said machineD.after shipment of same to purchaser. 


The above comprises all the guarantees and agreements made by and between the parties to this con- 
tract. It is expressly understood this contract is taken subject to acceptance by the home office. 


B. F. SHRIVER 


HUNTLEY MANUFACTURING CoO. 
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A. K. Robins & Company will not be liable for any ioss or damage erising from t of any t by reason of war, fire; strikes, manufacturing 
contingencies or other ceuses beyond our control. 


encom. M. SINDALL ROBERT A. SINDALL. 


SALES AGENTS 


AYARS MACHINE CO.. 
WUNTLEY MFG. CO. 
MORRAL BROS. 


'F ITS FOR A CANNING FACTORY 
WE HAVE IT. 


CANNING MACHINERY 
FOR 


LOCAL AND LONG DISTANCE PHONES. 


CORN ESTABLISHED 1855 DIRECT TELEGRAPH CONNECTIONS 
PEAS 
oysters 
TOMATO PULP PLA ; 
NTS OUR SPECIALTY. 
SWEET POTATOES, ETC. April 9, 1919 7 
CONTINUOUS AGITATING COOKERS BALTIMORE,MD., P 


WHAT DOES THIS MEAN? 


The significance of the Contract on 


the opposite page is not that it is in fact 
the largest Husker order ever placed. 


It is that this 014d conservative house, 


one of the largest Corn Packers in the world, 


and which packs the very highest quality brands 


of Country Gentleman and Evergreen corn, after 


husking by hand and by other machines its vast 


pack during the war and under war-time conditions, 


AT THE FIRST OPPORTUNITY HAS ABANDONED BOTH 


METHODS, AND ADOPTED THIS MACHINE AS THE FASTEST, 
MOST ECONOMICAL, MOST EFFICIENT, AND MOST SANITARY 


METHOD OF HUSKING ITS CORN. 
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The next question has been that the inspectors are either going to 
be too thorough or they are not going to be thorough enough. Now, 
gentlemen, I can talk on either side of that question, but I think you 
can answed it for yourselves. 


The next thing that has come up is, where is the certificate going, 
on the can or on the case? I want to tell you, gentlemen, that the 
salmon industry does not expect this year to give any certificates ofe 
any kind, and they did not want the certificates. They want to get 
their industry in shape first and let the certificates come later as a 
matter of course. They have a big field and they have made up their 
minds to go at it slowly and cover the subject in a very careful way. 

The establishment of local laboratories, which has been touched on 
here this morning, I regard as quite important. I do not suppose that 
it is contemplated that it is necessary to have a laboratory in every 
State. I think in a great many of the States you can make an ar- 
rangement with the State University whereby, perhaps, without any 
cost at all, they will handle your laboratory work. But I want to 
tell you, gentlemen, that these local laboratories are exceedingly im- 
portant. In Southern California they have rendered a great deal of 
practical service. If you can get men who are acquainted with the 
canning industry to work in connection with these laboratories, they 
will be able to perform a wonderful amount of service for you. For 
instance, during the height of the canning season, you suddenly ap- 
proach some serious problem, you feel that your corn or your peas 
are not keeping. It is a long way to get them to Washington and 
back in order to find out what the trouble is, but if you have a local 
laboratory, why you will be able to get a great deal of help. One of 
the men in Southern California, the man who was supporting inspec- 
tion so cheerfully, said that the laboratories alone have saved him 
three or four times the entire amount of money he put in the entire 
inspection service. 


There has been some criticism also and some question as to whether 
or not the chief inspector should also be a chemist. Gentlemen, those 
are matters of detail which each State or each locality, each territory, 
will work out for itself in its own best way. 


Now, we, come to the question of the establishment of standards. 
As long as I have had any connection with the canning industry, that 
has been a very much-mooted question. I want to tell you, gentlemen, 
that inspection has done more towards making the canners realize the 
necessity for some practical establishment of standards than anything 
else that I know of. I think, gentlemen, that standardization, and 
wise standardization, is coming as a matter of course, and as an out 
growth of inspection. I want to say to you, gentlemen, that just be- 
fore the war started, before war was declared with Germany, Secre- 
tary Huston sent a message to Congress asking Congress to give him 
the authority under the Foods and Drugs Act to establish standards. 
Of course, when the war came on, all legislation of that kind was 
temporarily abandoned, but if I am correctly informed, the establish- 
ment of standards is only a matter of time, when the Government will 
take it up. Look how much more fortunate you gentlemen will be if 
you have gone ahead and have established those standards in a prac- 
tical manner. I believe that any board of standards appointed by the 
United States Government will take most seriously the practical rec- 
ommendations of the industry itself if they have been intelligently 
worked out 


Now, there is another point here that I wish to throw out for 
your consideration. I have talked recently with one of the largest 
wholesale grocers in this country. He is an enthusiastic supporter of 
inspection. He tells me that he believes the buyers or jobbers, when 
it is properly.brought home to them, that the certificates of the Na- 
tional Canners’ Association backed by inspection and backed, if you 
please, by publicity, is an essential part of the industry, will be will- 
ing and ready to recognize that as much a part of your costs as your 
cans, your cases or your labels. 

Now, in that connection, I am afraid that some of you look on 
this inspection proposition as a sort of a contribution. You kind of 
think that you won’t add it into your costs. It belongs in your costs. 
I believe the jobber will cheerfully pay it. I believe the retailer will 
cheerfully pay it. And last, but not least, I believe I can almost say 
that consumers will cheerfully pay it. 


In the last years, as secretary of the National Canners’ Associa- 
tion, I have had inquiries time without number to the effect, “Will you 
kindly tell us how we can buy products that are packed by members 
of the National Canners’ Association? How are they.identified?” This, 
gentlemen, will answer that question. 


I can say there is another thing that has sort of grown out of this 
inspection proposition that we never thought of when we first con- 
ceived the idea of inspection. 


When I was in California last winter I talked to one of the big- 
gest financial men in the city of Los Angeles. I met him incidentally, 
ano I found that he knew as much about inspection as I did. That 
banker told me that whenever any canner’s paper was offered to his 
bank he always called up our local office to inquire whether or not 
that man was under inspection, and that he regarded the canner’s 
paper very much higher if his product was backed by inspection. 

Now, after all, can you blame the banker for taking that view? 
We never thought of it, but it is just one of the things that has grown 
out of it. I want to say another thing, and that is in regard to the 
splendid co-operation on the part of the State Food officials that we 
have had wherever this inspection has been installed. It never has 
been antagonized in any way by any State food official. I believe in 
the State of Ohio, when Mr. Sears and Mr. Swain and the rest of them 
down there install inspection, that they will be able to get the splendid 
co-operation of their State food inspectors that has come wherever in- 
spection has been installed. 

There is just one little line that I want to read to you from a 
letter that I have here written by Dr. Rosenau, who is in charge of 
the scientific work that is being performed at Harvard University. 
Recently Dr. Rosenau made a report to the Executive Committee of 
the National Canners’ Association. That report covered five pages. 
I am not going to read it to you, except the closing paragraph. And 
that closing paragraph, if it were known from Maine to California by 
the consuming public, would settle a good deal of this question of over- 
production or under-consumption. Dr. Rosenau says: 


“It is becoming convincingly clear to us that there is no 
such thing as ptomaine poisoning, and that canned foods have 
a olean bill of health. They are, in fact, the safest foods that 
come to our table.” 


Now, gentlemen, that endorsement by the highest scientific source 
in the country is one of the very, very many things that the consum- 


that, it seems to me, if she had been buyin; 


problem? 
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ing public ought to know. and will know if we carry out this publicity 
campaign based on the necessary inspection. 

FRESIDENT SEARS: I am sorry so many of our members have 
failed to hear all the addresses that have been made this afternoon. 
All the speakers have been more or less self-deprecating about them- 
selves. It is a very bad trait in any speaker, and these men ought to 
reform themselves in that regard. They have all made splendid ad- 
dresses. They have not been rambling at all. They have not been 
lose in their thinking at all. None of them have been unprepared. 
I am denying now everything that they themselves said. 


Now, we are going to have a short discussion on this very im- 
portant question of inspection, led by Mr. Cobb, of New York, chair- 
man of the, National Inspection Committee. (Applause.) 


DISCUSSION OF THE PLAN OF NATIONAL INSPECTION. 


MR. COBB: At a meeting of the committee held in Washington 
it was decided that one of the most essential things was to decide on 
definitions for standards. Therefore, the chairmen of the different sec- 
tions. were instructed to appoint committees on standards and defini- 
tions, and as soon as they had a general outline that those definitions 
of standards should be referred to Dr. Frear, of the State College of 
Pennsylvania, and if approved by him, were to come up before the 
different sections for their general approval. 


Some of you might say, “What objections have you heard to this 
plan?” I have heard quite a number. I won’t answer all of them, but 
I will just cite one. A gentlemen said to me the other day, “I pack a 
fancy No. 3 Refugee bean. The certificate is on the case. lad 

comes in and buys that particular can. 


Why, she says, ‘This is a fine 
thing. You see this was inspected.’ 


She immediately tells her neigh- 


bor that she bought the finest can of No. 2 Refugee beans that was 

ever packed and the case bore the label or the certificate of the Na- 

Her friend immediately goes to another 
"thd 


tional Canners’ Association.” 
store and says, ‘Have you any beans?’ ‘Yes.’ ‘Have you any that - 
bears the certificate of the National Canners’ Association?’ ‘Yes,’ and 
this man sells her a bean, we will say a No. 4 or No. 5, and she 
has been accustomed possibly to buying a No. 2. Well, of course, in 
a moment she is dissatisfied because the bean may be larger than 
what she expected.” Now, I answered that by saying, that to offset 
beans for twenty-five cents 


a can and bought one for fifteen, I shoul think that that would an- 


swer the question. 


I realize that I am, as I said before, in rather a delicate position 
on account of New York State not having come across, but I want 
you to know that I am going to stay with this thing. I don’t know 
where I am going to land. 

PRESIDENT SEARS: We are now oueg to have a subject con- 
sidered which, I think, we are all very deeply interested in, and which 
is tied up with this plan of inspection—publicity. We will now have 
an address by Mr. Paver on that subject. 


PUBLICITY FOR CANNED FOODS. 
By J. M. Paver & Company. 


First, is there need of publicity? All of you will admit there is 
need of something. Perchance the majority of you will say that _pub- 
licity is that something. A few might remind us of Canned Foods 
Week, back in 1913, of the great preparations and the vast detail work 
incident thereto. They will recall the lectures that prominent men of 
this Association gave to various gatherings in this and adjoining States, 
and with an air of indifference will tell you that it didn’t do any good; 
that this publicity idea has been tried out, and that it is only-a dream. 


If such men be among you, let me say with all forcefulness that 
the recent recorded history of the world, on far greater and more vital 
subjects than publicity of canned foods have proved conclusively that 
the dreams of yesterday are the realities of today. 

If all of us have been dreaming of the great good that | enggeeand 
would do for canned foods, let us now get into action. » my 
friends, the League of Nations is not a development of the orld’s 
War. The League of Nations was being seriously considered and an 
organization perfected by the thinking men of all countries long before 
you and I ever thought there would be a World’s War. 


The present banking and currency system of the United States 
was considered a dream. The greatest financiers of our time scoffed 
at it, but the system has stood the stress of the times. 


But, if there is still a doubt of the need of publicity, let us turn 
again, as you and I have turned before, and review the examples of 
‘individual firms and corporations who through extensive publicity have 
largely increased consumption of the food products they produced 

We have but to be reminded of the California Raisin Growers’ As- 
sociation and their “Sun Maid” brand; of the Orange Growers’ Asso- 
ciation with their “Sun Kist” brand; of the California Packing Cor- 
poration and their well-known “Del Monte” brand; of the Hawaiian 
Pineapple Canners’ advertising campaign; of Quaker Oats and Kellogg 
Corn Flakes, 

These are all household words, just the same as the convenience, 
the wholesomeness, the purity, as well as the nutritious and relishable 
character of canned foods as found today in the hermetically-sealed 
tin can, should be and by right ought to be household words from one 
end of our land to the other. 


Your problem of publicity lies not in the featuring of a specific 
label or in the development of a certain brand, but tone toward that 
greater and more worthy effort, that plane of higher business ideas, 
that business nobility—all embodied in the truly American principles 
of—the greatest good for the greatest number. 


How, then, is the Western Canners’ Association to cope with the 
How will you master the question, how will you gain the 
objective? The plan suggested by your worthy President seems the 
logical one. It is, however, country-wide in scope; it embraces the 
industry as a whole. Certainly this Association must do its part. 


It should recommend and immediately assist the National Asso- 
ciation in the perfection of the plan—in the creati of a Publicity~ 
Bureau in charge of the National Association. At the head of that 
Bureau, a man peculiarly adapted to the job. Assistants to this man 


as many as are needed. Also local and sectional met working co- 
operatively with the Bureau. 


What will these men do? In a nutshell—spread the “Gos 

the New Tin Can.’ There is plenty of work for them. They’ll earn 
their pay. I have had no experience in the newspaper world, I have 
had no training in the advertising field, and I would be utterly at sea 
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in publicity work, but my business intelligence senses, just as yours 
must sense, the crying need and necessity of some such work. 

But to be concrete—here are a few “jobs’’ that such a Bureau 
could get busy on in a hurry if it were doing business today: Let me. 
read the Country Gentleman, April 12th issue, self-styled the oldest 
agricultural journal in the world and of exceedingly large circulation: 


“Before the World War housewives had lost the good habit of 
canning, preserving and pickling. It was easier to buy California 
fruits by the case and canned tomatoes by the dozen or half dozen cans, 
according to the size of the family. There is no doubt it was cheaper 
and decidedly easier to purchase canned fruits, vegetables, greens, 
soups and meats than to take this time and strength in the very hot- 
test season of the year to do your own canning, but what was true then 
is not true now. 


“The war taught us thrift. Never again shall we depend upon 
the grocer to supply us with canned foods. It is safe to guarantee 
that every home-canning recruit will become a home-canning veteran. 
The fascination of doing one’s own canning, after one has learned how 
simple and ecoriomical it is, will be lasting. Home canning has come 
into its own because of the war, and it has come to stay because of 
its many merits.” 


Is not something needed; is not an efficient, comprehensive and 
intelligent publicity campaign needed to counteract the effect of such 
articles and to spread the Gospel—the Gospel of the Tin Can, espe- 
cially when you and I know our cause is just? Not that we have, in 
this particular instance, any “crow to pick’’ with home canning, for 
we believe that home canning will in a short time redound to the credit 
of commercial canning, but something is needed to show the American 
housewife that it isn’t thrift, and it isn’t economy, to ignore the corner 
grocer when it comes to canned foods. 


Further, the economic value of canned foods should be spread 
country-wide. Such a Bureau could do it. I happened in a retail gro- 
cery store the other evening and a lady came in and paid 25 cents for 
a@ small head of cabbage that did not weigh quite a pound. For from 
15 to 17 cents a can she could have secured a No. 3 tin of fancy cab- 
bage or kraut containing two pounds of properly cured, correctly sea- 
soned and tasty cabbage or kraut. 


PAUL W. PAVER 


Take sweet potatoes—the so-called fresh stock is selling over the 
tail counter today at 15 cents per pound. The housewife can procure 
a No. 3 tin of sweet potato at 22 cents to 25 cents per tin. There are 
two pounds of sweet potatoes in that can, all nicely peeled, of beauti- 
ful color and of excellent flavor. q 

Then there is spinach. The jobber will tell you it’s one of the 
slowest items in his line, the market has been sluggish, values have 
declined, yet fresh spinach today to buy at your retail grocer’s takes 
almost a king’s ransom, while a No. 3 tin, containing two pounds of 
spinach, can be obtained for about one-third the price of an equal 
quantity of fresh. 

Need I mention other items? Need I mentidn those items in which 
you are more particularly interested? No, for you and I know, as it’s 
been often told before, that the entire canned foods line is simply teem- 
ing with food product after food producti—the very economic value of 
which if but known to the American people, would justify the greatest 
possible stability to your industry. 


Then there are the many food conventions each year, including 
the Home Economic Teachers—all of which meetings this Bureau 
would have advance information of and would see that the proper 
speakers were placed on the program and, above all, see that these 
meetings were properly reported. 

Many and various other duties occur to me too numerous to detail 
now, but all of which are included in spreading the Gospel of the New 
Tin Can. A few of these duties, however, should be enumerated. 

First, telling the public of the real food value in canned foods— 
the scientific facts presented in popular form. 

Second, the desirability of canned foods in respect to wholesome- 
ness, convenience and economy. 

Third, to help the Associations establish standards of sanitation 
and quality, and to bring before the canner, everlastingly, the necessity 
of maintaining the highest of quality. 

" Fourth, properly drawing to the attention of the housewife com- 
mercial canning vs. home canning. 
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Fifth, preparing courses of studies in schools and colleges on 
home economics. 


Sixth, presenting our “gospel” to women’s clubs. 

This can all be done. It should be started immediately. You 
know these days, when one says something can’t be done, the first 
thing you know along comes some fellow who does it. Our experi- 
ence of the past is of value for what we can get out of it, but the 
future is priceless for what we can put into it. 


So in a general way I have endeavored to outline the function of a 
National Canned Foods Publicity Bureau. But what of the activities 
of your Association — this same line? You are all men of affairs. 
You are tad men of business. You have a living to make, the 
same as 


No matter how great the love of the canning industry might be 
in your heart, you can’t be expected to give much of your personal 
time to this publicity work. 


So would it not be a good idea for the Western Canners’ Associa- 
tion to have its own Bureau, its own paid publicity men, working. of 
course, hand in hand with the National? Let such a man prepare the 
proper lectures and make all other arrangements regarding the de- 
livery of them. Let various members of your Association deliver 
these lectures. 


I believe it is the best way, for my experience is that you can 
almost always induce a man to make a speech or to deliver an address 
upon any subject, provided you have the address prepared for him. 

These lectures should be delivered before schools, colleges, women’s 
clubs and other organizations. 


Such work is particularly valuable. It would be directly educa- 
tional. It would appeal especially to the housewife. Then there are 
stereopticon views that can be given. I don’t mean movie pictures, 
but stereopticon views showing cleanliness, the sanitation and the 
despatch that prevails in the cannery of today. 


Let this publicity man prepare the way—let him perfect the ar- 
rangements and the details, and then let the best men of your Asso- 
ciation deliver these addresses,.for practical men, as they will be, they 
tan best answer all the questions that will arise when such meetings 
are thrown open for discussion. 


In such effort your Association can do wonderful work. Other 
State and Sectional Associations can and will do likewise. All this 
welded together, working by and with the National Association, should 
soon erase forever that old moss-grown, moth-eaten and foolish preju- 
dice that so many consumers even of today still retain. 


Why not? Of course, it will take a little money, but surely the 
funds can be quickly raised, when the work is of such great impor- 
tance. 


And so, my friends, this talk of mine, which I hope may meet 
with your approval, has endeavored to outline: 

First, the need of publicity—the crying need in this hour and day 
of readjustment 

Second, the establishment of a National Canners’ Association Pub- 
licity Bureau, with its many manifold possibilities. 


Third, a Publicity Bureau for the Western Canners’ Association. 


But before a broad and extensive publicity campaign is carried 
out, uniformity of your product and the maintenance of proper quality 
should be assured. A step in that direction, it seems to me, is the. 
enforcement of the inspection plan of the National Canners’ Associa- 
tion. Surely on some such basis must the foundation of national pub- 
licity of canned foods be built. 


I cannot close, however, without remarking that publicity for 
canned foods, like charity, begins at home. I believe the average 
canned foods buyer of the jobbing house is a better champion of canned 
foods than the average canner. I believe the average canned foods 
buyer serves a greater variety of canned foods on his own home table 
than the average canner. I believe the average canned foods buyer 
knows, at least he talks, more of the virtues of canned foods than the 
average canner. 


I am convinced that the average canned foods buyer has spread 
the “Gospel of the Tin Can’? more ardently and with greater devotion 
than the average canner. 

If you haven't the fundamental religion of the Tin Can, if down 
deep in your heart you don’t believe in the many virtues of canned 
foods ; if you don’t believe in spreading these virtues; if you are in this 
business only for the pa ry or the dividend check at the end 
of the year—for God’s e get the inspiration, get the religion of the 
old as well as the new Tin Can—or get out! (Applause.) 


PRESIDENT SEARS: That is just what we were looking for. 
We are not disappointed. We will now have a brief discussion of 
this very important question by two gentlemen whom you have heard 
before today, but whom we would like to hear again: Mr. Daily, 
president of the National Brokers’ Association, will be the first one. 


MR. DAILY: The canned food industry is not an industry at all. 
As I view the canned foods industry today it is nothing but a mere, 
rean, miserable, struggling infant compared with what it is going. 
to be in the next twenty-five years. (Applause.) We wrestle with our 
problems and we wonder what we are going to do with this pack or 
that pack. We don’t take the opportunities that are within our own 
grasp. We have a message, a dual message, to present, a message 
first of all to ourselves. We have to sell this proposition first to our- 
selves, and after we have done that we must go before the American 
public and sell the canned foods. 


Did you ever stop to think of what you have got to tell them? 
Why deliberate about cross-roads—lyceums and miserable attempts at 
tultivating sewing circle acquaintances? Why, if this thing is put 
across right, you have got the means to do it, you can make every 
person in the United States, every consumer, want, desire and crave 
canned foods. You will overcome that prejudice which has come down 
from the years gone by, that feeling of despising canned foods. I 
segue that that was probably warranted to some extent in those 

ays. 

There is one thing that I have noted since I have had anything 
to do with selling canned foods and that is the stupid, ignorance and 
prejudice that exists against the modern canned foods. I have yet 
to find a single, solitary individual that is not immensely interested 
when you begin to tell them of the modern processes of canning foods. 
All you have to do, for instance, is to tell them, say, the story of 
canned peas, go through the whole thing with them from the time 
they are planted, planted for the specific purpose of canning, how the 
reaper comes along and cuts them and they are forked into the wagon, 
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and then they are put in the cannery, and then convince them and 
show them that unless they touch those peas in their kitchen or eat 


them with their fingers that no human hands ever touch them. You. 


can’t get away from that string of facts. 


As Mr. Gorrell told you this afternoon, this eminent scientist of 
Harvard—Dr. Rosenau—has about reached the conclusion that the 
theory of ptomaine poisoning from eating canned food is all wrong. 

Analyze, your own proposition. Why, it seems absolutely silly for 
we packers and brokers waiting to learn what Frank Gorrell has got 
to tell us about the tomato pack or the pea pack or the corn pack. 


In 1918 they gave the figures as to canned tomatoes, round figures, 
of sixteen million; corn, twelve million; peas, eleven million—a total 
of thirty-nine million cases for the three yoy staples. Now, 
think of that—thirty-nine million cases—100,000,000 in 
United States. One can.of. either one of those ‘commodities per mon 
per person would make 100,000,000 cans per month, 1,200,000 O00 
per year, or 50,000,000 cases, with only one can per person per month, 
and we wonder what we are to do about publicity ! Pithe only answer 
is to have a punch behind it and, as somebody said By ng have the 
guts to believe in your own proposition. There is only one way to 
put it over, and that is to put it into effect not by sections, not by 
States, not in Southern California, but nationally a system of pub- 
licity, carrying that story of your canned foods, and at the same time 
earry your story of inspection, and advertise your seal of inspection, 
and what will happen? Immediately you will have every canner that 
wants to continue in business in your Association locally, nationally 
and every other way, and the can of goods that does not have that seal 
on it cannot be sold in this country. 

PRESIDENT SEARS: We will now have a word on this same 
subject by Mr. Sindall. I think that the machinery man as well as the 
broker is interested directly in the larger sale of canned foods. Gen- 
tlemen, Mr. Sindall, president of the Machinery Association. 

MR. SINDALL: It is not to be forgotten, gentlemen, that pub- 
licity for canned foods can hurt the industry just as much as it can do 


it good. If you don’t put up the goods right, don’t have any publicity. 
That is a cinch. 

Mr. Paver mentioned about the California people and the advertis- 
ing they are doing out there. I am just going to show you some very 
wonderful, highly-colored lithograph advertising that is being put out 
by advertisers of canned foods, by some of them, and by one man in 
particular, Wilson & Company. There is not a man in this room but 
what has not been in business many, many years before Wilson ever 
was in the game. Yet he comes out with these highly-colored litho- 
graphs, covering his canned foods, and he is getting the business. There 
is no doubt about it. 

I was talking to a sethor in Richmond, Va., about three weeks 
ago. I asked him what ¢ he best mode of publicity for canned foods 
would be. He said he fin’ t know, although he handled some canned 
foods, but he said he would cite a little illustration to show the value 
of publicity. 

He said about twenty-five years ago he took up the jobbing of 
gelatine with a gentleman, made a contract with a manufacturer to 
sell the gelatine for him. The manufacturer was satisfied to make a 
fairly good living out of it, maybe five, ten or fifteen thousand dollars 
a year, but did not care to spread himself out or advertise in any way. 
This man who took up the jobbing of the gelatine made a fortune out 


of it, simply by advertising. He referred to Knox Company, of New 
York, who are not manufacturers of gelatine, but simply job it 


I show you here a two-page ad from the Ladies’ Home Journal, 
costing thousands and thousands of dollars, advertising English wal- 
ruts. Now. who would think it would pay anybody to advertise Eng- 
lish walnuts? We all know about English walnuts and they all seem 


te be the same to us, but these men certainly think it worth while to 
advertise them or they would not spend these thousands of dollars for 
that purpose. 
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Here we have the California Raisin Company advertising their 
raisins, and so on down the line, using all the ways and means of 
publicity that can’t help but bring their goods to the front, while yoy 
‘folks, who haye been in business for years, are standing back and let- 
ting them do it. : 

I venture to say there are not six canners in this room who carry 
on a campaign of publicity or have had a publicity campaign for 
canned foods carried on. I bet there can’t six canners in this room 
stand up. who have ever done it. 


I picked up a paper the other day—we were talking about pub- 
licity, and I hope I am not out of order with it here—the New York 
Sun, and the editor of the New York Sun goes on and tells you about 
some people who live in New York and are satisfied to go along in just 
a half-hearted way, and others want one hundred per cent efficiency, 
and this big ad is wound up by saying, “Stop a minute, Mr. Reader, 
just stop a minute and think and suppose advertising should stop. 
Suppose this was the last line of advertising that you could read, what 
would you do?” You canners have for years been buying your ma- 
chinery supplies, and I bet over half of your purchases were made be- 
cause at one time’ or another before you did buy it you saw it adver- 
tised in.The Canning Trade or in the other trade papers. If you will 
notice your two trade papers, you will find that Jim Jones will adver- 
tise a machine this week and next week he will ship that and advertise 
another machine, and as those advertisements run—we fellows who 
advertise in those papers notice it—this particular week we will ad- 
vertise a certain machine and for two or three weeks afterwards we 
will get inquiries regarding that machine. Then we change our ad 
and we show another machine, and. we have the same proportionate 
amount of inquiries, and so it goes right down the line. 

As Mr. Daily said, there is'no reason why the canners, every one 
of them, should not come to the front and take advantage of the won- 
derful opportunities ahead of them. 


When you put that little line of words on your label that the 
goods have been inspected, that will mean the stamp of approval of 
the National Canners’ Association, and it is going out to the world 
with that stamp of approval on it, and when you do that you are going 
to increase the sale of your canned foods more than you ever thought 
possible. There is no question about it. 


An adjournment was then taken till 10 o’clock A. M. of Friday, 
April 25, 1919. 


(Continued Next Week.) 
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Canned Tomatoes, 


1. This Division has received, under date of May 1, the 
following letter from the Food Purchase Board, United States 
Food Administration: 


Subject: “Firm Prices for 1918 Tomatoes from the States 
of Virginia, Ohio and Michigan’’: 


The Food Purchase Board on May 1, 1919 recommended 
the following prices as “fair and just” for canned tomatoes 
from the States of Virginia, Ohio and Michigan: 

(a) Virginia Tomatoes— 

Standard 


Extra Standard ....... 5 1.555 per dozen 
(b) Ohio Tomatoes— 
Extra Standard 2s..... $1.34 per dozen 
Extra Standard 3s......... 1.895 per dozen 
Extra Standard 10s......... 5.20 per dozen 
Standard 2%s...... 1.66 per dozen 
(c) Michigan Tomatoes— 
Extra Standard 2s......... $1.28 ‘per dozen 


Extra Standard 2%s....... 
Extra Standard 3s......... 1.785 per dozen 
Extra Standard 10s......... per dozen 


By authority of the Director of Purchase and Storage, 
4 J. H. ADAMS, 
Lieutenant Colonel, Quartermaster’s Corps, 
In Charge Subsistence Division. 
By: 
GEO. J. LACE, 
First Lieutenant, Quartermaster’s Corps, 
In Charge Purchasing Branch 


1.585 per dozen 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure 
_ Deliveries 
to Customers 


SEPARATE 
FACTORIES 


Foot of Lawrence Street, Baltimore, Md. 


PHELPS CAN COMPANY 


Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


Weirton, Hancock Co., West Va. 


MAINE MARKET 


Fine Weather Down in Maine—Corn Acreage Is Not Coming 
Very Fast—Considerable Buying of Future Corn—String- 
less Beans Also Selling—No Prices on Blueberries— 
Lobster Prices Announced—Dog Fish Not 
Fit for Canning—Notes. 


Reported by Telegraph. 
Portland, Me., May 8, 1919. 

Weather—lIs fine and warm; in fact, some days too warm 
for comfort, such days as call for open cars and open windows. 
As planting time is near by weather conditions are the topic of 
farmers and vegetable packers, a good May and June goes a long 
way toward establishing the crop. 

Sweet Corn Acreage—Is not coming on as fast as the 
price paid growers would seem to indicate. It is now fully de- 
cided that a price of 5c per pound will be paid by all packers. 
The effort to get acreage at 4c did not materialize. Four cents was 
really all the packers could afford to pay, with fancy corn selling 
at $1.60, but the planters had got the dc price too firmly fixed in 
their minds to concede anything. Farmers are afraid of the 
labor situation. Men are not looking for farm employment in this 
section, many farmer boys, who joined the service, now seem to 
have a different view of matters, feeling that their experience has 
put them in another class, probably this is true in some cases, any 
way, after a taste of travel, city life in, the United States and 
ae lands, New England farms seem a far cry from “Gay 

aree.’ 

Future Maine Corn—Much buying has been done, particu- 
larly in the past 10 days. Many packers are “all sold out” others 
are withdrawing day by day. It would be a safe guess to say 
that by the time this article is read, that it would be a hard propo- 
sition to find any future Maine corn to be bought, unless from 
one or two packers who have not as yet announced a price. $1.60 
f. o. b. for No. 2 fancy corn; $1.47%4 to $1.50 for standard; $1.70 
for No. 2 succotash; $8.00 for No. 10 corn, has been an almost 
universal price, especially for buyers’ labels. Some sales on 
packers’ labels at $1.65 or better are reported. The warning to 
be conservative in packing falls on deaf ears in Maine. Sales so 
far indicate a market for every can of Maine corn that can be 
packed. There will be three factories less to pack corn in this 
State, owing to lack of acreage. 

Clams—Shortage of plants operating has strengthened the 
market some, prices now are $1.25 for 5-oz., $1.75 for 8-oz. The 
pack will not exceed one-half of the amount of last season. 

Future Cut Stringless Beans—The sale has been good at 
$1.40 for No. 2 and $7.00 for No. 10. Maine cut beans are deserved- 
ly growing popular. Cut beans from many States are packed from 
culls, that is, from beans too large and mature to make proper 
stock for beans packed whole. Not so with Maine packs. No 
whole green beans are packed here. The beans are picked at a 
proper tender age, cut and canned, and are from a different strain 
of seed, a little wider pod, but very tender. Above all, they are 
stringless in the full sense of the word. 

Maine has at last got her final price from the Government on 
1918 “Cut Stringless Beans,” viz. : 


Mixtra Standard No. 
Standard NO, BOs... 1.37 - 


Blueberries—No prices are yet announced, and it would 
be difficult to find packers who would accept further S. A. P. 
orders. Unless all signs fail it will be some years before blue- 
berries enough to fill the demand are packed. 

New Lobster Prices—Are published, ranging about 33 1-3 
per cent. higher than last season. Prices for this season are one- 
quarter pound, $2.10: half pound, $4.06%4; one pound, $8.00. Lob- 
ster fisheremen are demanding more for their catch, and getting it, 


hence the increased price for canned lobster. 


THE CANNING TRADE. 


No. 10 Apples—Not a day passes that does not bring in- 
quiries for No. 10 apples, at prices from $4.50 to $5.50. Had the 
market woke up earlier Maine packers would have felt much bet- 
ter, after prices had hung around $3.00 to $3.50 all winter our 
packers closed out when $3.75 to $4.00 was reached. 

Sardines—Advice to pack conservatively will apply to sar- 
dines all right. There was either too many packed last year, or 
too few bought (take your choice of reasons), the result was a 
large surplus, enough so, that instead of starting packing Rs 
15, as usual, it has been decided not to open the season before 
July ist at least. One factory only had courage to open its doors 
April 15th, but soon closed down. For prices apply to your broker, 
if his price appears too high, make him an offer to submit, then 
wait and see what you have started. 


Gray Fish, Otherwise Dog Fish (accent on the dog)— 
As Maine has 2,500 miles of actual coast line this “scourge of the 
seas,” has been more talked about, and sworn about, than in other 
sections. Some of our expert (?) scientists at Washington talked 
so much about what fine food canned dog fish would make, if 
only called gray fish, that some of our packers almost believed it. 
We are glad to publish the following late item from Portland (Me.) 
Press, April 30. 


The United States government has officially decided 
that the dog fish business, so far as canning the stuff for 
food under the name of gray fish, is a failure. It is said 
that the canners spent $48,000 in fitting themselves up and 
that this is all a dead loss. The Government will, how- 
ever, reimburse them for whatever expense they incurred 
by the reason of direct government instructions. That is 
to say, whatever was put into the canneries expressly for 
gray fish will be paid for and the amount will be charged 
off to profit and loss by the government. It is of no use 
to say that heroic efforts were not made to make gray 
fish “go,” for everything possible was done and still it 
wouldn’t go. Now they are planning to go into the fer- 
tilizer business extensively with dog fish, as it seems to be 
the opinion that that is the only use they can be put to 
with any degree of success. 


Notes—H. L. Forhan, of the H. L. Forhan Co., has gone 
to Nova Scotia to icok after his lobster factories. 
Co.’s lobster business, and W. F. Greeley, in the same capacity 
John R. Forhan, who is in charge of the Portland Packing 
for Burnham & Morrill Co., have also gone to lobster land, Per- 
haps it would not be right to report them as A. W. O. L, although 
they never asked your correspondent’s permission. 


Home from Florida—Hail, hail, the gang’s all here! C. T. 
Moses, F. H. Hayes, F. F. Noyes, A. E. Gammon, S. O. Hancock, 
all well-known Maine canners, are back from a winter spent in 
Florida. The welcome sign was out. 

The Dingley Thomas Co is a new canning corporation at 
Farmington, Me. ‘The Dingley name is well known in corn pack- 
ing circles. The name Thomas equally so among apple packers, 
they propose this year to specializze on cut stringless green 
and apples. 

H. L. Forhan, president of Maine Canners’ Association, a 
packer of many successful years, has incorporated his business, 
with H. L. Forhan, president and treasurer; C. E. Harmon, vice 
president; P. C. Gatley, assistant treasurer and secretary, the last 
two named have been prominently identified with Mr. Forhan for 
some years. 

It appears by the following clipping that “Bert” showed the 
Senatorial body at Washington what consisted a “good old fash- 
ioned New England lunch.” 

Senator Fernald Showed 'Em— The story comes from 
Washington that Senator Fernald went into the Capitol Lunch 
one day last week. (Not the chain of food emporiums but the one 
at which all the senators partake of their hurried lunches.) 

“Bring me some bread and milk and some stripped cod fish,” 
said the senator. 

A few minutes later another senator came in and inquired of 
Senator Fernald what he had ordered. Bert told him and he, too, 
ordered the same. The whole Senate body now have gone daffy 
over the feed and S. O. S. calls have been sent to Gloucester and 
Portland for more fish. 

J. H. Dyer, treasurer of H. F. Webb Co., made up a party 
with J. W. Lanigan, secretary of same company; D. M. French 
and Joseph Cassidy, and took an automobile pleasure jaunt through 
New England cities, New York and Philadelphia, being away 
about two weeks. They report a fine, pleasant trip. 

A Chicago letter has this paragraph: “A lot of our buyers, 
figuring that Minnesota corn prices would be below Maine bought 
from Minnesota, only to find (later) that Minnesota prices were 
higher than Maine.” This is a boomerang for Maine. “_ 
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TO ALL CANNERS AND USERS OF 
STEAM COOKERS 
| GOODSELLS 


>> 
STITCHED “98” 


We guarantee the above as seni 
durable over any plain hydraulic, as 
the plies will never separate under 
pressure (which should be on edge 
of fiber) not on flat side. 


MADE IN LENGTHS OF 15 LINEAL FEET ON ANY SIZE 
Price $1.30 Per Lb. F. O. B. Chicago 


GOODSELL PACKING CO. 


INVENTORS AND MANUFACTURERS 


231 North Wells Street Chicago 


ZASTROW’S 


ked care- 
y, the frames ae filled with on og and fitted with two two 
itened to the hea 

angles forming the corners of the Box. Every Box is em 0 | 
= soe pide. safety valves, steam gauge, and all valves 
ns: old three cars, but are made 

. to any desired length. 


ZASTROW MACHINE CO., Inc. 


w Successors to GEO. W. ZASTROW 
1404-1410 Thames St. 


Baltimore, Md. 


The KOOK MORE KOIL in the past season 
has proven itself to be the most efficient coil 
ever made for reducing tomato pulp. Its use 
in hundreds of cooking tanks has proven this 
fact to the most skeptical. It will replace the 
work produced by 2 to 3 coils of prior type, and 
with its use a higher quality of product is ac- 
quired. Scorching is annihilated with the 
KOOK MORE KOIL unless a low steam pres- 
sure is used. Wouldyou refuse an opportunity 
to double your output? This is practically the 
offer we are indirectly making. Do away with 
old time devices which hamper the balance of 
your modern equipment. The advantages of 
the KOOK MORE KOILS are at your service. 

The KOOK MORE KOILS furnished complete with 
concaved bottom Cypress tank, Steel trap and Bronze Out- 


let with Ground Joint Plug and Stick, or can be furnished 
with Steel glass Lined Tank. 

Do not over look our other equipment, which is the best 
manufactured! Copper Steam Jacketed Kettles, Indiana 
Pulpers, Standard Continuous Agitating Cookers, Rotary 
Washers, Tomato Crushers, Sanitary Desectiable Pumps, 
Sorting Tables, Syrupers,Feed Water Heaters, Steam Traps, 
Gasoline Fire Pots, Brass Handy Gate Valves and Enam- 
eled Lined Pipe. 


In the next ‘‘Trade’’ issue our 1919 model of the INDIANA 
PULPER will be illustrated. 


Write for complete information of your needs. 


F. H. LANGSENKAMP 
INDIANAPOLIS, IND. 


0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 


48 
a=. = = 
ZA 
IMPROVED SQUARE OYSTER STEAM BOX = 
THESE BOXES are square, so that when the square cars filled _ 
with oysters are run into them, they fill the Box as full as prac- 
tical, leaving very little unused space for the live steam to fill ) 
They are made of % inch plate steel, riveted together with ee 
Baltimore, Md. San Jose, California 
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| 
CALIFORNIA MARKET 


Fruit Crops Now Past the Danger Period—Business in Canned 
Tomatoes Improving—Little or No Chance for Lower 
Prices This Year—Berries Being Canned—Sal- 
mon Closely Cleaned Up—Coast Notes. 


Reported by Telegraph. 


San Francisco, May 9, 1919. 

Fruit Crops Safe—The California fruit crop may now be 
said to be safe, as far as danger from killing frosts are con- 
cerned, and, on the whole, promises to be a very heavy one. 
This applies to almost every variety, the leading exception 
being apricots, which have not set well in some districts, par- 
ticularly around San Francisco Bay. Early vegetables and 
berries are not quite as promising, the lack of rain since the 
middle of March having caused losses in some localities. While 
the rainfall for the season in Northern and Central California 
is about the normal, it has not been well distributed through 
the season. A few showers would do wonders for spinach, 
asparagus and peas, which are now being harvested and would 
benefit most other crops, although some loss would be caused 
to strawberries. It is getting late for rain, however, and irri- 
gation will soon be in order in the districts where this is 
practiced. 

Tomato Situation Improving — The tomato situation is 
rapidly becoming settled and values of spot stocks, futures 
and canning stocks are now on a basis where considerable 
business is being done. Spot goods have been moving a little 
more freely of late, and are almost at the level of future 
prices, but there are some in the trade who believe that the 
latter will be advanced soon and are not rushing to get rid of 
stocks. The California Packing Corporation, which shoved 
the price of future No. 2% standards down to $1.10, is still 
accepting business at this figure, with certain restrictions, while 
other packers are offering their output at $1.25, with no 
strings on purchases. This marked price reduction is having 
the effect of causing growers to reduce their acreage, and 
many plants that had all arrangements made to operate heavily 
on tomatoes will be closed. Instead of receiving from $20 to 
$22.50 a ton for canning tomatoes, growers will receive from 
$10 to $12.50 this year, according to the present offers of 
packers. 

As to Prices—There is little prospect of any varieties of 
fruits being cheaper this year than last. Dried fruit buyers 
are offering unheard-of prices and are securing much fruit 
that in ordinary years would be handled by canners. Future 
dried peaches are selling on the basis of 15 cents a pound for 
standards, which is about two and a half times the normal 
figure, while dried apricots have soared to 20 cents, and even 
higher. A 12-cent basis has been established for prunes, where- 
as in former years 6 cents has been considered a very high 
price, and future figs are selling at 15 cents. The market is 
simply running away with itself, and canners will be compelled 
to pay extremely high prices to secure adequate stocks. Some 
packers have already received orders that will cover their- ex- 
pected packs and are now marking time until opening prices 
are named by the large operators. 

Berry Canning On—The berry situation is very much like 
that noted in regard to fruits. Canners are already handling 
strawberries and are taking all they can get at much higher 
prices than prevailed last year, They are also offering higher 
prices for raspberries, Loganberries and blackberries, with no 
prospect of packing sufficient to meet the demand. 

Salmon—aA very close clean-up of, salmon is being made 
and stocks on the Pacific Coast are down to bedrock. A few 
thousand cases of Alaska chums are still being offered, and 


packers are holding these at $1.80. The salmon-packing fleet 
is now in Northern waters, or on the way there, but nothing 
has been heard about the prospects for the season. 

Coast Notes—Plans have been launched for a national 
advertising campaign on California ripe olives, modeled after 
the famous innovation that brought Hawaiian canned pine- 
apple to the front with such arush. A huge acreage of olives 
will soon be in bearing in California, and something must be 
done to increase consumption. 

The executive committee of the Pacific Fisheries Society 


has decided to hold the annual convention at Pasadena, Cal., 
June 19 to 22. 


The San Jacinto Growers’ Association, of San Jacinto, 
Cal., is making improvements to its cannery at a cost of about 
$30,000, several buildings being in course of construction. 

The Placer County Growers’ Canning Association met re- 
cently at Lincoln, Cal., and chose officers and directors as 
follows: A. Fereva, Gold Hill; John Livingston, Auburn; H. N. 
Hansen, Loomis; C. V. Freed, Gold Hill; J. C. Colwell, Penryn; 
John Livingston, president, and A. Fereva, secretary and man- 


aging director. H. C. Gordon will be superintendent of the 
plant. 


F. E. Hawkins has leased the plant of the Escondido 


Canning Company, near San Diego, Cal., and will operate it 
the coming season. 


Plans are under way for the enlargement of the plant of 
the Graham Packing Company, San Pedro, Cal., and its opera- 
tion as a fish cannery. 

The Camarillo Canning Company, recently organized at 
Camarillo, Cal., has awarded a contract for the erection of a 


cannery. A dehydrating plant will also be established in con- 
nection with this. 


M. G. Shamgochian, whose plant at Manteca, Cal., was 
destroyed by fire last season, and who was recently acquited 
of the charge of having set fire to this, has announced his plan 
of rebuilding. 

The capacity of the plant of the Porterville Canning Co., 
Porterville, Cal., is being doubled, and a heavy pack of apri- 
cots and peaches is planned, most of which has already been 
disposed of, according to Manager Paul C. McAbee. It was 
originally planned to put up a large pack of tomatoes, but 


the change in market conditions has onnane this en to be 
abandoned. 


Schuckl & Co. are placing their on at Niles, Cal., in 
condition for the coming season, and Will bring in considerable - 
fruit from other districts, heavy purchases of peaches having 
already been made in the vicinity of Fresno. . 

C. M. Secor, secretary of the Lodi Canning Company, 
Lodi, Cal., has resigned this position and disposed of his stock 
to the corporation. 

The San Francisco delegation which attended the Sixth 
Nationa] Foreign Trade Convention, held at Chicago, succeeded 
in having this city selected as the next meeting place. 

David R. McGinnis, an authority on South and Central 
America, has opened offices at 245 California street, San Fran- 
cisco, with the idea of promoting commercial relations between 
the United States and Latin-American countries. He will not 
engage in the sale of any commodities, but will place his 
knowledge of the countries at the service of the business com- 
munity. “BERKELEY.” 


REMOVAL NOTICE 


Bridgeport, Conn., May ist, 1919. 

For the greater convenience of our customers, and the 
better handling of details of’our business, we have removed 
our Executive and Sales offices to New York City. In future 
all communications should be addressed to us at 101 Park 
Avenue, New York. 

Yours sincerely, 
THE MAX AMS MACHINE COMPANY. 

Telephone Vanderbilt 4032 
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QUALITY 


ESTABLISHED 1864 


Baltimore, Md. 


- Solicits your business for 


PACKERS’ CANS 


SANITARY (Open Top) and CAP HOLE 


Both Styles the very 
best obtainable _ 


ROUND and SQUARE 


UNEXCELLED MANUFACTURING 
AND SHIPPING FACILITIES 


Baltimore, Md. 
pe EDMUND C. WHITE, Managing Partner peo 
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A BIG, AGGRESSIVE BROKERAGE FIRM ON THE ’SHORE. 


Our readers must have noted the full page advertisement 
of the Eastern Shore Brokerage and Commission Co., whose 
headquarters are at Preston, Md., and possibly some maraveled 
at it. Because it is big business in the line of brokerage pro- 
cedure, though the world loves a live, hustling concern. And 
now they are beginning to ask who is this new star in the 
East; for as a matter of fact it is, and is not merely in con- 
templation. More in detail, we would say that the president of 
this new firm is Mr. Walter M. Wright, for long years a promi- 
nent canner of the ’Shore, and at one time president of the 
Maryland Canners’ Association. Mr. Wright has a number of 
caneries in this territory, and has within a comparatively short 
time moved his office from Choptank, Md., to Preston. The 
vice president is Mr. Alex. Noble, another well known canner 
of that section; the treasurer, Mr. S. E. Douglas, also extensive- 
ly engaged in the canned foods industry, and, like him, the 
secretary is Mr. John W. Payne. So there is abundant back- 


WANTED—POSITION AS CHEMIST 


Chemist, B. S. Graduate from the Universities, age 30, 
married; at present chief chemist in a State Food and Drug 
Laboratory; eight years experience, desires to enter the 
canning game and would like to connect with a growing 
concern; present salary $2500. Excellent references. Address 
A-Box 645, care of THE CANNING TRADE. 


ATTENTION CORN CANNERS 


On nominal royalty you can use patented process for pack- 
ing a most superior Corn-on-Cob. 
H. A. Nelon, 
Care Sterling Products Co. 
Evansville, Ind. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 
Packers’ BROKERS 
205-206 Phoenix Bidg. 


PHONES: 
ST. PAUL 1140 & 4484 BALTIMORE, MD. 


ing in both goods and capital back of the enterprise, and tne 


largest moneyed interest on the ’Shore, the Eastern Shore 
Trust Company is represented in this new company by Mr. 
Geo. W. Woolford, of Cambridge, Md. 


Mr. James A. Colbert is manager of sales and in that 
sense business manager, and to whom the above named gen- 
tlemen, with many others, look not without good cause, to 
put the life and energy into the business. “Jimmy” as he is 
known to a very large circle of canners and others, from his 
previous long congection with a prominent can-making con- 
cern, is a hustling, brainy worker, and is putting his best 
into this effort. He has just moved from Baltimore to Pres- 
ton, and wants all his friends to know that the latch-string is 
always out. 

As to the possibilities of the company, one can grasp 
these when he considers the extent of just the packers men- 
tioned above; their output makes a very considerable total of 
tomatoes in the heaviest tomato canning region of the world. 
And as al] these men are and have been interested in the 
Eastern Shore Warehouse Company, it is possible for such 
a concern to handle a very big portion of the output of the 
*Shore. 


KRAUT MACHINES 


Improved Pattern 
Kraut Cutters 


Core Shredders 
also Coring Machines 


Vegetable and Mince 
Meat Choppers 


John E. Smith’s Sons Co. 
Buffalo, W. Y. 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 


PACKING BOXES 
Made up or in Shooks. Cargo or Carload. 


OF COURSE YOU WILL 


OODELL-CO. 


PACK TOMATOES AND USE No. 


GOODELL. COMPANY, 


85 KNIFE 


91 Main St., Antrim, N. H., Ae 


“Aydraulic Cider Presses Pay Big Dividends 


Good profits are pressed from cores, peelings and undersize fruits with Mount Gilead high pressure 
equipment. Types and sizes to meet ng requirement. Also Juice Evaporators, Vinegar Gener- 
ators, Pasteurizors, Etc. Write for information. 


THE HYDRAULIC PRESS MFG. COMPANY 
HOME OFFICE AND FACTORY, 62 LINCOLN AVE., MOUNT GILEAD, OHIO 


EASTERN OFFICES .... Suffern. N. Y. and 39 Cortland St., New York City 
WESTERN OFFICE and Wareh 17th and Mississippi Sts., San Francisco 
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Solving A Difficult Problem 


From the field to the can seems simple enough, but when ‘‘flats’’ aud ‘‘swells’’ 
put in their appearance, and the consequent losses that should be profits begin to occur 
this process of canning proves quite the opposite of simple. 

To effect a change in this entire situation, prevent these losses and realize the pro- 
fits which the canned product should bring a great many canners are now making use of 


( 


Sanitary 
Cleaner and Cleanse” 


which suggests a most effective remedy for these evils. 

So thoroughly does it clean, purify and sweeten the canner’s utensils 
and machinery that the cause of these ill effects disappears. And, too, 
as experience in its use will prove this cleaner is not an expense, but is 
Tf you ing thi 
Pp nel you are not already using this cleaner why not place an order 


seatnaunent through your regular supply man and begin to do so now. 


IT CLEANS CLEAN 
The J. B. Ford Co. Sole Mnfrs. ‘Waentente, Mich. 3 


NN 


CALDWELL “HELICOID” SCREW CONVEYOR with flight rolled from a single strip of metal, no laps or rivets to 
catch or tear your product. Internal bushings permit interchange with corresponding sectional flight conveyor, the same 
standards being preserved. From 3 inch to 16 inch diameter in black or galvanized steel. 


STEEL CONVEYOR TROUGHS black or galvanized, plain or perforated bottoms. 
Box ends, countershaft drive ends and conveyor hangers. 
A complete line of ELEVATING, CONVEYING and POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO, 17th & Western Ave. 
NEW YORK, 50 Church St. 
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BIG MEETING IN PHILADELPHIA, MAY 138 
TRI-STATE PACKERS’ ASSOCIATION 
Office of the President. 


Aberdeen, Md., May 3, 1919. 

Members of the Tri-State Packers’ Association are called 
to assemble in Special Session in the City of Philadelphia, 
Tuesday, May 13, 1919, at the Hotel Adelphia. 

Mark this date on your calendar. Any other appoint- 
ment scheduled for this day will be of minor importance 
compared with the prominent and fruitful subjects set down 
for debate and consultation at this session. 

The reflective canner will promptly make his arrange- 
ments to respond to this call and exercise his privilege by 
participating in the important deliberations. He will give 
an attentive ear to the problems which will be presented for 
discussion. He will be anxious to lay hold of any lawful, 
honorable solution to effect a cure of the slothful, sluggish 
conditions which now cover the industry like a pall. 

There is at hand a clean-cut, well-defined issue, very 
likely to make a rift in the thick, rolling clouds which en- 
circle him, that will light up his horizon and enlarge and 
expand his field of vision. 


The gavel will sound at 1:30 o’clock. 
is expected to be in his seat at this time. The session will 
continue until 5 o’clock. A recess will then be declared, 
allowing the members to relax, until the call for dinner at 
6:30 o’clock. 


The dinner is to be altogether unique and original in 
its appointments. There will be plenty of excellent food, well 
served, and ample time will be allowed for the members to 
renew old friendships and acquaintances. 

Immediately after dinner the session will again resume 
for consultation and to take definite action on the subjects 
which were discussed during the day. 


Make your reservations without delay. 


Every member 


The hotel will 


be crowded with members from the three States. No one 
is too busy now to waive this extraordinary session. 
Very cordially, 
HARRY P. STRASBAUGH, 
President. 
Menu 

Lightning Cocktail Just Right New Jersey 
Soup Direct from the Can New Jersey 
Fish— 

Sardines Packtite Maine 

Salmon. Appetizing Maine 
Tongue Talk About Illinois 
Spinach Baltimore’s Own Maryland 
Peas Extra Fine Maryland 
Sweet Potatoes Grilled Virginia 
Tomatoes Red Ripe Maryland 
Corn Fresh and Tender Maryland 
Lima Beans The Best Way New Jersey 
Asparagus Salid As Though Just Cut California 
Shrimp Salad All Drest Up Mississippi 
Pineapple Dessert. Hawaii 
Pumpkin Pie The Natural Flower Delaware 
Cheese Of Golden Hue -Pennsylvania 
Canned Coffee The Real Cream Pennsylvania 
Condensed Milk Real Aroma Pennsylvania 
Olives : Green-Ripe Oregon 
Pickles Adelphia Special Pennsylvania 
Canned Cider With a Little Snap New York 


INDIANA CANNERS’ ASSOCIATION'S BIG MEET 
Indianapolis, May 15, 1919. 


Program 
The regular meeting will be held Thursday, May 15, at 
10. A. M., Claypoo] Hotel, Indianapolis, Ind. The proceedings 
will open informally on the night of the 14th, Wednesday, 
with a banquet in the Riley Room of the Claypool at 6:30 


THE CANNING TRADE. 


P. M. There will be an elaborate menu, and the plate charge 
to members will be nominal, to non-members $3.00 per plate. 
Members and their friends are requested to bring the ladies. 
Addresses will be delivered by Governor James P. Goodrich, 
of Indianapolis; Charles Clayton Morrison, editor of the Chris- 
tian Century, Chicago, who will deliver his address on “Great 
Britain and America,” and Mr. Douglas Malloch, president of 
the American Press Humorists, whose subject is “The Seven 
Sinners of Business.”’ After the banquet proper there will 
be dancing. 

At the business meeting Thursday there will be reports 
from the committees appointed at the last meeting on N.C, A. 
Inspection, Tomato Pulp and Canners’ Warehousing. There 
will be a discussion of publicity or advertising as applied to 
canned foods by Mr. Merle Sidener, of Indianapolis, member 
of the Vigilance Committee of the American Association of 
Advertising Agencies; a discussion of the meat-packing in- 
dustry as a distributor of canned foods by a representative 
of the meat-packing interests and a representative of the Na- 
tional Wholesale Grocers’ Association. Mr. F. W. Smith will 
discuss canned foods containers from the railroads’ point of 
view. Mr. Smith is a member of the Official Classification 
Committee at New York of the U. S. Railroad Administration. 
Another side of the subject will be discussed by a representa- 
tive of the fibre and corrugated box industry. 

Mr. Frank Gerber, President, and Mr. Frank E. Gorrell, 
Secretary, of the National Canners’ Association, have promised 
to attend the meeting, arriving during the afternoon of Thurs- 
day principally to discuss N. C. A. Inspection. 

The attendance of every canner is urged, because there 
are a number of important matters to come up in the general 
discussion. 

The menu for the banquet will be: 

Cream of Tomato Soup 
Olives Celery Radishes 
Filet of Sole Saute Tartare Sauce 
Grilled Tenderloin of Beef 
Mushroom Gravy 


Browned New Potatoes Creamed New Asparagus 


Fresh Strawberry Ice Cream 


Small Cakes 
Camembert Cheese St. Johnsbury Biscuit 
Small Coffee 
Camels Corinas 


A PLAN TO ADVERTISE CANNED PUMPKIN. 


Housewives to Be Taught That Puumpkin Pies Are Good All 
the Year—And None Better than Those Made From 
Canned Pumpkin. 


A suggestion from Mr. E. E. Bassett is certainly worthy of 
a careful consideration: 

“T would like to enlist your good offices in an effort which 
I am making at this time to raise a fund of 5c per case of all 
the No. 2% and No. 3 pumpkin on hand in the country, with 
a view to advertising pumpkin for pies this summer. 

In the first place, the average housewife considers pump- 
kin as a fall pie material. In other words,, legend, as 
much as anything else, has hooked pumpkin to Halloween and 
Thanksgiving in such a way that it would seem almost as if 
pumpkin were not a fit food at any other season in the 
year. This undoubtedly has been the outgrowth of the fact 
that in the early days pumpkin could not be kept over the 
winter and necessarily the only time that it could be used was 
in the late fall, when the “corn is in the shock.” 

But a moment’s consideration will convince the average 
mind that this is only a Jegend, especially since pumpkin can 
be kept so nicely tinned. In fact, better pumpkin pies can be 
made today in the spring from this canned pumpkin than 
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WANTED! 
CANNED FOOD BROKERS 


in every market of the United States, 
who can handle Maryland and Dela- 
ware packed canned foods. 


Only progressive, reliable brokers will 
be considered. 


To those who can get results, we offer 


the best and most reliable connection 
in the Tri-States. 


Backed by Quality, Quantity, Fair 
Treatment and prompt, Reliable 


Service. 


THE EASTERN SHORE 


BROKERAGE & COMMISSION CO. 


il 


PRESTON, MD. 
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could be made at the average Thanksgiving time of years ago 
and so much easier. All of the work of preparing the pump- 
kin is eliminated and for so smal] a cost that it seems almost 
a foolish waste of the housewife’ time to prepare her own 
pumpkin in these days. 

Now, this is a day of co-operative selling. Manufacturers 
all over the country are joining hands in an endeavor to place 
their productions before the people of foreign countries eco- 
nomically. If the foreign market is worth an endeavor in 

this matter why not turn a portion of our attention to the home 
market also? 

One will say, ‘‘Why not unite in pushing al] canned foods, 
in other words, why select canned pumpkin for this united 
effort?’’? Canned foods in general are worthy of an effort of 
this kind, and unless the canners do get together in some such 
way, there is a possibility that canned foods will be eliminated 
from the market to a certain extent in favor of other prepara- 
tions and commodities. Be that as it may, that is something 
open to later consideration. Pumpkin is the only vegetable 
that can be substituted for fruit to any marked degree. Fruit 
this spring is scarce. In fact, it is almost entirely off the 
market and the prospect for a crop next fall is even worse. 

So, why not step in with canned pumpkin and with a 
good live advertising campaign, influencing the housewife to 
use at least one or two cans of pumpkin for pies this spring? 
I will venture that there are hundreds of thousand of fami- 
lies in this country who have not eaten pumpkin pie for two 
or three years simply because eggs are so high in the fall 
tha t they feel they cannot afford it and pumpkin pies are out 
of style in the spring. 

I am confident that advertising copy can be written in a 
way to overcome this prejudice. By centralizing our efforts 
on pumpkin at just this time we can give co-operative work 
of this character a trial at a minimum expense. Further- 
more, I not only believe that this can be done but that it 


should be done. There is an oversupply of pumpkin on 
hand and this can be sold to take the place of the fruit 
which is so short and to my notion this is one of the chief 
values of advertising, i. e., serve to even things up. 

I will take this up personally with canners and jobbers as 
fast as possible, but if I could reach them through the 
columns of your paper in mass, it might bring about quicker 
action and the quicker this action is started the better for 
the retailer, jobber and canner. 

I will like to have your personal opinion of this matter 
after giving it serious thought. 


THE RIDER PACKING COMPANY, 
Mr. E. E. Bassett, Manager of Sales. 


SOUTHERN SWEET POTATO CANNERS’ ASSOCIATION. 


Special Meeting to Be Held in New Orleans, La., at St. Charles 
Hotel, Friday, May 9th, 10 A. M. 


In view of the fact that a good many of the sweet potato 
canners expect to attend the convention of the Southern Whole- 
sale Grocers’ Association, to be held in this city, May 7th, 8th 
and 9th, it has been decided to hold a special meeting of the 
Southern Sweet Potato Canners’ Association on May 9th, which 
will enable our members to attend both of these meetings at 
the same time. ; 


We trust that every member of the association will ar- 
range to be on hand as there are a number of important mat- 
ters to be taken up in reference to the business of the coming 
season. 


Anticipating the pleasure of seeing you, we remain, 
Yours very truly, 
SOUTHERN SWEET POTATO CANNERS’ ASSN., 
I. C. Mays, Secretary. 


Motors 


For Canning and Packing Plants 


As in war food was as great a necessity as 
shrapnel, you should employ wherever possi- 
ple, better and faster methods. f 

The strain of increased production may be 


relieved and 


YOUR OUTPUT 


INCREASED 


AND OPERATING COSTS LOWERED 
by the use of Westinghouse Motor Drive. It is 
efficient and dependable and insures maximum 

economy and ease of control. 

Westinghouse Motors can be depended 

aipon to do their work year in and year 


out with 
no attention 
imum main- 
tenance 
expense. 


practically 
and with min- 


Westinghouse 


Electric & Mig-Co. 
E. 
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“CLIPPER” 


Gives the Best Results 
Simple in Operation 
Light Running 


Pea and Lima Bean Cleaners in 
many sizes and styles. Sanitary 
Metal Top and Endless Belt Picking 
Tables. Individual Picking Tables. 
‘“‘Giant’’ Roller Bearing Viner Feed- 
er. Ventilated Hopper Trucks for 
Peas and Beans. 


Our New Variable Air Regulator gives 
any degree of blast—‘‘from a zephy to a 
hurricane.’”’ 

SANITARY CONTINUOUS CUP CONVEYORS—any length 


Inquiries appreciated 


A. T. FERRELL & CO. 


SAGINAW MICHIGAN 
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(Continued from page 12) 

The Helvetia Milk Condensing Company has also moved 
its Chicago office from 222 N, State to 190 N. State Street, and 
as with the above company they say the Jatch-string is hang- 
ing on the outside of the new door. 


National Preservers and Fruit Products Association Meets 
May 15—This Association of preservers will hold its annual 
convention at the Congress Hotel, Chicago, on May 15th, and 
some very important business is expected to come up. The 
Association is seeking to standardize these products, and mak- 
ing good headway The president is Mr. Marcus Blakemore, 
of Louisville, Ky., and the Secretary, Mr. Oscar T. Sewell, of 
the Gibbs Preserving Co., Baltimore. 


Club Life Among Canners—The Puyallup & Sumner Fruit 
Growers’ Canning Company, of Puyallup, Wash., are out with 
a challenge to canners of al] other sections to produce a more 
advanced brand of c-operative spirit among employes than 
they now can show. Ina recent letter to us they say: 

“The employes of the Puyallup & Sumner Fruit Growers’ 
Canning Company, at Puyallup, Wash., to the number of over 
100, have just formed a club for the study of various prob- 
lems connected with the different departments of this insti- 
tution and have had some very lively and attractive meetings. 
Charles Hollis, of the bookkeeping staff, was elected Presi- 
dent; E. J, Hodge, Superintendent of the Sumner Cannery, and 
Mrs. Emma Lyons, Superintendent of the Women’s Depart- 
ment of the Puyallup Cannery, as First and Second Vice- 
Presidents, and J. E. Patten, Manager of the Stores Depart- 
ment, as Secretary and Treasurer. 


“The cannery chemist, who is a profound nature student, 
making a specialty of the study of rocks, etc., is now giving 
a series of ten beautifully illustrated lectures of Rock Forma- 
tion and Mountain Formation, which all leads up to the story 
of how the Puyallup Valley happened to be ‘The Northwest 
Corner of the Garden of Eden.’ These lectures are given 
free with the compliments of the club, and the first hall 
selected was too crowded to care for the people desiring to 
attend, so the balance of them are given in one of the large 
churehes, and everyone attending has stated that the slides are 
the most beautiful and comprehensive of anything that has 
ever been shown. 


“The P. & S. Club would be glad to hear from any other 
Efficiency Club from any canneries and will be pleased to ex- 
change ideas upon request.” 


Called Home—Frank E. Noonan, connected with the J. M. 
Paver Company for nearly 18 years, died Sunday, April 27, 
1919, after an operation for gastric ulceration of the stomach 
at the Illinois Central Hospital, Chicago. 

He was 41 years of age, a native of Kentucky, and un- 
married. He had lived in Chicago many years. 

He was a dignified, courteous gentleman, kindly and 
amiable and deservedly liked by a multitude of friends. 

He was an enthusiast in his confidence in the canned 
foods industry, and an educated and able business man and 
salesman. He had thousands of friends among the canners, 
buyers and brokers of the United States. 

The J. M. Paver Company has met two severe losses 
from its sales force lately, but wisely has in reserve well- 
trained men who will take up the responsibility and “carry 6n.” 


CHANGE IN CARRAHAN CANNING COMPANY. 


The partnership between Michael Garrahan and John H. 
Garrahan, doing business at Luzerne, Pa., as Garrahan Can- 
ning Company, was dissolved by mutual consent on the 6th 
of March 1919. All claims against the said co-partnership are 
to be presented to and all bills and accounts due are to be paid 
to John H. Garrahan, who will continue the said business as 
the Garrahan Canning Company. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


The Canned Goods Exchange was represented by the 
writer at the conference held in the offices of the Railroad 
Administration at Washington on May 6 on the subject of 
restoration of differential rates to the Central West, and crea” 
tion of greater differentials between all-rail and rail and water 
rates to the Southeast and Southwest. Among other consider- 
‘tations there was involved the restoration of the former rela- 
tionship between the water and rail rates from Baltimore to 
the Southeast, and the all-rail rates from Louisville. While 
tariffs are now in the course of issuance restoring certain forms 
of relationships, and will become effective shortly; other read- 
justments resulting from last week’s conference are to be 
looked for. 

The embargo which has long been maintained by the rail- 
roads serving the port of New York against the acceptance of 
freight for free lighterage domestic delivery in New York har- 
bor has been modified to the extent of providing for-the issu- 
ance of permits for such delivery upon application of the con- 
signee at New York. 

Tariff received from the B. & O. Railroad, dated to be- 
come effective May 25, provides for the cancellation of the 
published estimated or fixed weight used in assessing freight 
charges on shipments of peaches in baskets, carriers or crates. 
Actual weight to apply htereafter instead. Other carriers in 
this therritory are also authorized to make similar changes. 


NO AUTHORITY TO TAKE DISCOUNTS 
Bills Rendered for Government Sold Goods Net 
WAR DEPARTMENT 


Purchase, Storage and Traffic Division 
Office of the Director of Purchase and Storage 
Washington, May 1, 1919. 
No.: 432.2-Subs. 
From: Director of Purchase (Subsistence Division),. 
To: National Canners’ Association, Washington, D. C. 
Subject: Discount. 

1. Replying to your letter of April 30, 1919, with respect 
to the deduction of cash discount on invoice submitted for 
canned foods, you are advised that this office has consistently 
held that there is no authority for the deduction of discounts 
upon invoices rendered for goods taken by the Army under 
the allotment plan. Such purchases, made through the Food 
Administration, were made upon a cost plus a fair margin 
of profit basis, and the matter of a deduction of discount was 
never considered and does not form any part of the plan under 
which these commodities were secured. 

By authority of the Director of Purchase: 


J. H. ADAMS, 
Lieutenant Colonel, Quartermaster Corps, 
In Charge Subsistence Division. 
By: (Signed) H. SWEENY, 
First Lieutenant, Quartermaster Corps. 


To Save Money See the 


“Wanted & For Sale” Ads 
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WELLER PURITY SYSTEMS 


There is no better, cleaner or more econi 
cal method for the continuous feeding, 
washing, sorting and scalding of toma- 
toes, and the satisfactory service in the 
model plants of the country prove it. 


Better get yours in and be ready when 
the season opens up to take full advant- 
age of the conditions. 


. Fully Described in Catalog P-24. 


WELLER MFG. Co.| 


CHICAGO. 24 


SERVICE TESTED SHIPPING BOXES Greatest 


there you’ll find 
Link - Belt Peeling 
Tables on the job. 


There are no delays—no waiting periods—no loaf- 
ing. For each individual’s work is regulated mechanically bya 
Link-Belt Peeling Table. Materials are supplied and refuse 
taken away the instant the peeler is ready. Every minute is 
confined to productive labor. Means greater output—reduced 
payroll - better, cleaner product and better working conditions. 


Besides aoe known laboratory test of material and Our catalog gives details. Send for it. Let our engineers help 
construction—after all precautions have been taken, to P 
insure quality and uniformity, 
H & D CORRUGATED FIBRE BOXES 
are subjected to the final test of actual service. LINK-BELT COMPANY 

Send us a sample shipment. We will re-pack and PHILADELPHIA CHICAGO INDIANAPOLIS 
return it free of cost and pay the freight both ways. 


OFFICES IN PRINCIPAL CITIES 


Every Hinde & Dauch box must carry its contents 
safely - this service test assures us that it will. 


Send for free illustrated Canner’s booklet. LI i | K=8 E LT 
The Hinde & Dauch Paper Co. 
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As Brokers View the Market 


BALTIMORE, MD. 


‘Baltimore, Md., May 10, 1919. 

The firmer undertone to the tomato market for futures, noted 
in our previous advices, still continues, and the buying orders 
during the week have increased in point of number if not in size. 
Nearly all sections of the country, excepting the South and South- 
west, have sent orders for tomatoes at our quotations for ship- 
ment during the coming season, and the canners feel encouraged 
because of the improvement in the outlook. From now on the 
trading in futures is expected to be active, and the larger the 
buying the larger the acreage will be. If the jobbers postpone 
buying futures, the canners will have no incentive to contract 
ahead for the raw stock, and the farmers will hesitate about 
planting tomatoes instead of other crops for which there is a surer 
market at prices that are less speculative as to profits. Canners 
located in the upper part of the Peninsula, where the best fruit 
is raised, show a disposition to make contracts at what they con- 
sider to be a fair price to the growers, something above their first 
offer, and the farmers are now more inclined to come across. 
Never before—at least, not within our recollection—have the can- 
ners located in Baltimore city delayed so long in making their 
prices on tomatoes for future delivery. They have been awaiting 
their prices on raw tomatoes which appears now to be hopeless. 
It looks like the lowest prices for this year have been named, and 
that the jobbers are reasonably safe, if not quite safe, to com- 
mence buying now and to follow up the market as their require- 
ments develop. We will wire prices and brands, with refusals 
long enough to act on them on request. 

Spot tomatoes, though a shade firmer, have not advanced 
above the closing prices of last week, contrary to expectations. 
The shipments during the week were widely scattered, same as 
in the week before, and the trend of the market prices is cer- 
tainly not downward on the first-class goods. Off-quality tomatoes, 
of sub-standards, in iron-strapped cases, which were rejected by 
the Government, are obtainable at less money, if second quality 
will fill the bill. There is always a call for cheap goods, and 
those tomatoes are finding an outlet at the difference in price. If 
in need of high-class standard quality tomatoes for May and June 
requirements, buy them now at our quotations and you will have 
no regrets. 


The weather conditions continue favorable for the spring 
crop of spinach, and the receipts are now large enough for the 
Baltimore canners to speed up the output. The market prices were 
easier today than earlier in the week, and the goods are worth 
attention now if wanted for prompt shipment. 

Spot corn is decidedly firmer, though not any higher as yet, 
because of increased buying following the numerous inquiries 
mentioned last week and the week before. It is a long time 
before the next canning season for corn rolls around. Corn is 
offered for future delivery, but the sales have not yet become 
active. 

Sweet potatoes continue fairly active in a small way. String- 
less beans are firmer, but string beans are dull. We will quote 
future beans shortly. Spot peas are moving in small lots. 

The first pickings of the new crop of strawberries are now 
arriving, but are too expensive for canning. The canning of them 
will commence in a week or so, if the weather conditions continue 
favorable. There is going to be a strong and active market for 
them judging by the numerous inquiries coming in. : 

We will wire prices when made if you send us a memorandum 
of your wants. The canners are going to have the same keen 
competition they had last year by the preservers and manufac- 
turers of syrups. The same remarks apply to all other berries 
and to cherries, because of the sold-out condition on canned fruits 
everywhere. Protect your wants early this season. 

Cove oysters are in a strong position, as pointed out before, 
and the outlook favors higher prices, or, at least, a very firm 
market. 

We report the market in detail as follows: 

Future Tomatoes—If the developments this week are a 
criterion, and we believe they are, it is safe to buy futures toma- 
toes of first-class canners at the following prices: No. 1 cans stand- 
ards, 67144¢; No. 9 cans, 85c; No. 2 cans, $1.02%4 ; No. 3 cans, $1.45, 
and No. 10 cans, $5.00 dozen. We respectfully ask for your order 
next week. f 

Spot Tomatoes—Expectations of a higher market this week 
were not fully realized, but there is a firm undertone which may 
manifest itself shortly. If the visible supply in this market is 
not entirely or nearly absorbed before the next canning season, 
the statisticians of the Tri-States Canners’ Association will miss 
their guess. Cover your wants for May and June and send us 
your order early in the week at these prices. 


THOMAS J. MEEHAN & CO. 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 
GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 
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‘Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Machinery—Cont. 


FOR SALE—One World Labeling Machine, in first- 


class condition ; price, $250.00. Address The Bott & Cannon 


Co., 269 N. High St., Columbus, O. 


FOR SALE—8 practically new Morral Corn Huskers ; 
in first-class condition. A. K. Robins & Co., Baltimore, Md. 


FOR SALE—125-H. P. Horizontal Boiler, all equip- 
ments; also 60-foot Stack, 16 in. diameter. S. M. Robin- 
son & Co., 607 S. Luzerne St., Baltimore, Md. 


FOR SALE—lIn stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., 203 W. Conway 
St., Baltimore, Md. 


FOR SALE—Closed Process Kettle, 40x72 inches, 
fitted with gauge and thermometer; also three Loading 
Crates, Brand New. Will sell at reasonable price. Ad- 
dress The Rheinstrom Bros. Co., Cincinnati, O. 


FOR SALE—2 Square Closed Retorts, 34x40x64 in., 
with Crates for same; 1 Sprague Continuous Exhaust; 
all in good condition and a bargain. C. P. Whiteford 
Co., Whiteford, Md. 


FOR SALE—8 Rebuilt Morral Huskers; first-class 
condition. 1 40-H. P. “Putman” Horizontal Engine. 1 
Colossus Pea Separator. Lot of other canning machinery 
for peas, corn and tomatoes. Address A. K. Robins & 
Co., 116 Market Place, Baltimore, Md. 


FOR SALE—1 Style “E” Wonder Cooker*in good 


condition. 2 Ayars Large Pea Fillers for No. 2 Sanitary 
cans. 2 Ayars Six Pocket Pea Fillers for No. 2 Sanitary 
cans. 1 forty-inch Sinclair-Scott Rotary Grader, never 
sed. Address Box A-632, care The Canning Trade. 


FOR SALE— 

40 H. P..Upright Boiler, complete.............. $150.00 
1 Bucklin Cyclone Pulp Machine............... 100.00 
1 Hand Can Cleaning Machine................ 3.00 
2 Triumph Apple Parers, power, each.......... 10.00 
1 18-inch Sturdivant Blower, belt drive........ 20.00 
1 Water Bath, wood, about 3 ft. each way, gate 

1 Bean Blanching Basket with cover........... 4.50 
1 Tomato Scaiding Basket... 1.10 


Address Ling Packing Company, 626A Congress St., Portland, 
Maine. 


BURT LABELERS completely overhauled and 
guaranteed. Style A is the newest Burt design. I have 


them at $225.00 each for single size can Nos. 1, 2 and 3° 


sizes. Style B at $175.00. Write for list of canning 
equipment. S. F. Sherman, Utica, N. Y. 


FOR SALE, CHEAP— 


Brownell Horizontal Heavy Duty Side Crank Throt- 
tling Steam Engine. Cylinder size, 13x16. 90 to 
100 H. P. 

Brownell Horizontal Side Crank Throttling Engine, 
Steam. Cylinder size, 9x12. 30 to 35 H. P. 


1 Troy Vertical Throttling Steam Engine. Cylinder 
_size, 8x8. 22 H. P. Fly Wheel, 36x84. 
1 Troy Vertical Throttling Steam Engine. Cylinder 


size, 9x9. 32H. P. Fly Wheel, 4ox9¥4. 

Westinghouse Junior Automatic Steam Engine. 2 

Cylinders; size, 7x6. 

1 Triumph Generator with Switchboard. 80 Amperes, 
125 volts. Direct Current. 

1 St. Mary’s Gas or Gasoline Engine. 30 H. P., with 
24x12 Clutch Pulley; also Muffler. 

Address Box A-641, care The Canning Trade. 


FOR SALE—One 50-H. P. Coal Oil Engine, in ex- 
cellent condition. One Cyclone Pulp Machine. One Ex- 
haust Box. One 100-Can, heavy iron cover, for packing 
corn, peas or beans. C. F. Harward Cannery, Halls, Tenn. 


FOR SALE—Two Langsenkamp Kook-More-Koils 
complete. Two Cyclone Pulp Machines. Four 500-gal. 
Cypress Tanks. Equipment never used. A bargain. 


Write for prices. Gordonsville Canning Co., Gordons- 
ville, Va. 


FOR SALE—On the Long-Bel Demonstration Farm 
at DeRidder, Louisiana, seven 70-gal. and one 5o-gal. open 
steam jacket copper kettles, carrying a steam test of 150 
pounds pressure. These kettles have been used for the past 
three or four years in canning figs, and are in first-class con- 
dition. Address Long-Bel Demonstration Farm Co., 817 
Long Bldg., Kansas City, Missouri. 


FOR SALE—242 feet 6-in. Black Wrought Iron Pipe, 
with Flanges, Tees, Ells and one (1) Gate Valve. Pipe 
been in use about 90 days and is in first-class condition. 
Will name a very attractive price on part or all of this lot. _ 
If interested wire or write us immediately. Address Rider 
Pkg. Co., Inc., Crothersville, Ind. 


: 
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For Sale—Machinery—Contd. 


For Sale--Tin. 


FOR SALE—25 Single Die Presses, mostly Slays- 
man make, all in A-1l condition. Address: Atlantic 
Can Co., Baltimore, Md. 


FOR SALE—One Kern Lightning Pulp Finisher, 
excellent condition; One Peerless Hoist, One Hawkins 
Capping Machine, very good condition. Baltimore Can- 
ning Co., 110 E. York St., Baltimore, Md. 


For Sale—Cans. 


You can get a bargain in a few cars of round rein- 
forced five-gallon pulp cans. They are new. Sterling 
Products Co., Evansville, Indiana. 


For Sale—Seeds. 


FOR SALE—Fifty bushels hand-picked Burpee 
Stringless Green Pod Beans. Price on application. Ad- 
dress Folkston Pkg. Co., Folkston, Ga. 


FOR SALE—200 bushels Stowells Evergreen Seed 
Corn, germination test 95 per cent. Price on application. 
Address Box A-609, care The Canning Trade. 


FOR SALE—Iligh Germinating Stowell’s Evergreen 
and Early Evergreen Seed Corn, selected from fields that 
yielded better than four tons per acre, at $4.00 per bushel 
of 45 Ibs. Address The De Graff Cang. Co., De Graff, O. 


Wanted—Miscellaneous. 


WANTED—A White Viner Feeder. 
wego Preserving Co., Oswego, N. Y. 


WANTED—UMultiple Jelly Filler, Copper Jacket 
Kettles, Process Crates. Address D. Canale & Co., 408 S. 
Front St., Memphis, Tenn. 


Address Os- 


FOR SALE AT LOW PRICE—We. have in storage at 
New York City tin as follows which we are very anxious to 
dispose of. Anyone interested please address their reply to 
Morris & Company, Purchasing Department, Unidn Stock 
Yards, Chicago: ; 

Base Boxes Size Weight Lbs. 


3282 12% x22 
15553 18%x28 
9210 144%x18 
2233 18 x23% 
12679 12 x27 
240 20 x28 
223 17% x20% 
125 14%x21% 


For Sale--Factories 


FOR SALE—One of the best built and best equipped 
canning plants in New York State; equipped for Peas and 
Spinach; also complete dehydrating equipment. Soil con- 
ditions ideal for canning crops. Fine, large buildings with 
railroad sidings, large boiler capacity, etc. Address Box 
A-637, care The Canning Trade. 


FOR SALE—Canning Factory, Jessup, Maryland— 
Washington Branch B. & O. R. R., fifteen miles from 
Baltimore, including large two-story warehouse, good 
sheds, also one or two large houses for employees. 2% 
acres ground, wagon scale, two boilers, two engines, two 

ood large wells, water tanks, steam and water piping. 
lant wired for electric lighting. Attractive price will 
be made covering real estate only, or real estate and 
equipment complete. Tomatoes, stringless beans, apples, 
sweet potatoes and other crops can be contracted for in 
the immediate neighborhood. Address Chas. G. Sum- 


‘mers & Co., Russell and Worcester Sts., Baltimore, Md. 
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THE CANNING TRADE, 


Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—How to Buy and Sell Canned Foods—$2.15 
3—A History of the Canning Industry—$1.00 
4—The Canning Trade Almanac—$1.00 
5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


Baltimore, Md. 
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EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position as Superintendent-processor by one 
who knows how to pack and process all kinds of fruits and 
vegetables, catsup and fruit butters, having had twenty-four 
years of practical experience. I am also a first-class Double- 
seamer Machinist; can install and operate all machinery used 
in a canning plant; I am a good manager of help and can get 
results; sober and steady. Can furnish reference. Prefer 
the Middle West or Southwest. Address 612 E. Grand River 
St., Clinton, Mo. 


WANTED—Position by a competent Managing Superin- 
tendent, with years of experience in the canning of all fruits 
and vegetables. -References. Address Box B-623, care of 
The Canning Trade. 


ACCOUNTANT, Auditor, Cost Man wants position with 
cannery or as assistant manager or in canned goods depart- 
ment of grocery house. Can sell goods. Fifteen years’ experi- 
ence. Address Box B-619, care of The Canning Trade. 


WANTED—Position as Superintendent Processor, with a 
year round concern packing fruits, vegetables, pork and beans. 
Can get results. Thoroughly understand all conditions of can- 


ning industry. Address Box B-631, care of The Canning Trade. 


THE CANNING TRADE. 
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WANTED—Thoroughly experienced Jelly, Jam and Pre- 
serve maker, one who is willing to adapt himself to modern 
methods in a strictly up-to-the-minute factory. A man who 
can measure up to our requirements will be well paid and given 
unlimited opportunity for advancement. Address Box B-615, 
care of The Canning Trade. 


WANTED—Processor who understands the packing 
of peas. Reference must accompany application or no at- 


tention will be paid to same. W. E. Robinson & Co., Bel- 
air, Md. 


WANTED—An experienced Manager for canning factory 
in -Province of Ontario, Canada. Yearly contract to the 
right man. Give age, experience, reference and salary ex- 
pected. Applications confidential. Apply Box B-635, care of 
The Canning Trade. 


WANTED—Man capable of running factory, principally 
tomato canning; must be familiar with operation of Conti- 
nental Sealing Machine and have knowledge of tomato grow- 
ing. Year round position for right man. Location near 
Cleveland, Ohio. Give references and salary expected. Ad- 
dress Box B-626, care of The Canning Trade. 


WANTED—Experienced executive to take charge of Can 
Manufacturing Plant in the immediate vicinity of Philadel- 
phia. The man we engage must have practical working knowl- 
edge of modern equipment and methods and must be equally 
conversant with plain and decorated work. State previous ex- 
perience in detail, give age and advice as to salary expected. 
Address Box B-648, care of The Canning Trade. 


HELP WANTED. 


WANTED—Competent Man to operate Pea Canning Fac- 
A. K. Robins & Co., Bal- 


tory; steady position to right party. 
timore, Md. ~ 


WANTED—An Expert Processor, familiar with handling 
jams, preserves and marmalades, in California. Address, giv- 
ing references, age and salary, Box B-630, care of The Can- 
ning Trade. 


LARGE BALTIMORE CANNER—Wants a thoroughly ex- 
perienced processor, able to handle complete line of fruits, 
vegetables and oysters. Year round position at good salary. 
References. Address Box B-646, care The Canning Trade. 


WANTED—A Man who is thoroughly familiar with Manu- 
facturing Jams, Jellies, Marmalade, Peanut Butter, etc. He must 
have full knowledge of machinery, also the installing of same. 
State age, experience and salary required. Address Box B-633, 
care of. The Canning Trade. 


WANTED—By one of the leading canning machinery 
firms a good man as representative; one who is thoroughly 
familiar with factory work—a mechanic if possible—and also 
asalesman. Good salary and steady position. Answer quick, 
Box B-647, care of The Canning Trade. 


WANTED—Competent Jam and Preserve Cook, especially 
for strawberries. Must have had at least five years’ experience 
in canning and preserving berries. Address Box B-616, care 
of The Canning Trade. 


WANTED—Experienced manager and processor for West- 
ern Ontario canning factory packing string beans, fruits and 
tomatoes. Must be thoroughly competent and capable of hand- 
ling help. Address stating experience and salary required to 
Box B-628, care of The Canning Trade. 


WANTED—Capahle Mechanic to install Pea and Corn Ma- 
chinery. One who understands Max Ams Machines preferred. 
Six months’ work. State salary desired and previous experi- 
ence. Address Waupoos Canning Co., Picton, Ont., Canada. 


WANTED—I want an experienced, energetic manager to 
take charge of the best equipped small cannery in the South 
for canning small vegetables, fruits, etc., also for making cat- 
sup. This position offers unlimited opportunities to right man. 
I have other interests taking my entire time and want to turn 
this cannery over to a good man to take entire charge on a 
partnership basis while I only finance it. Address J. W. 
Gresham, President, Gresham Mfg. Co,. Griffin, Ga. 


As To Our Capacity 


If our capacity were as small as the 
capacity of many other plants, we 
would not be able to equal our present 
immense output of high grade tin 
plate. 


If our capacity were as large as the capacities of 
some other plants, we would not be able to give 
every order the personal attention that it now 
receives. We figure that our mill is ‘‘the happy 
medium.’’ While it has a large output, it isnot 
so large but that our Superintendent and Heads 
of Departments can keep constantly in touch 
with every process through which every order 
passes. 


CARNAHAN TIN PLATE & SHEET CO. 
MAIN OFFICE AND PLANT CANTON, 0. 


EASTERN OFFICE 
3902 Woolworth Bldg. New York, N. Y. 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: 


(*)H. H. Taylor & Son. 

CANNED VEGETABLES 
ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth..g0Out 
“ Green, 
“White, Large. Out 
Green, 
“White, Medium... ...... 

Green, 
White Small _.. ...... 
“ Green “ 
“ ‘Tips White Sq ... 3 75 
“ Green, Sq.... 3 50 
“ Rnd..... Out 
BAKED BEANSt-No. 
“1, In Sauce........ 80 
2, In Sauce........ 120 
* 3, In Sanee........ ..... 
BEANSt—No. 2 String, Standard Green 1 00 
= —- “ Cut White 1 00 
White Wax Standard 90 
od 
“  Standards..... 2 00 
aed “ 92, Red Kidney, Stand... ...... 
BEETSt—No. 3, Small, Whole. 1 65 
“ 2, Standard,” Out 
CORNI—No. 2, Std. Ever., f.o.b. Balto. ...... 
“ gtd. Ever., f. 0. b. Co.... 1 25 
2 “ Std. Shoepeg f. o. b. Co. 130 
** §td.Shoepegf.o.b.Balto. 1 35 
Ex.8td.Shoepegf.o.b.Co. ...... 
Ex.FcyShoepegf.o.b.Co. 1 70 
 §td. Maine Style Balto. 1 36 
 8td.MaineStylef.o.b.Co. 1 25 
™ “ Ex. Std. Maine Style..... 1 50 
” “ Fey. Mn. Style f.o.b. Bal. 1 60 
“ Fancy f.o.b. Countyv...... 175 
Extra Std. Western........ ..... 
“ Standard Western......... ...... 
* 3, Standard, Split......... Out 
MIXED TA- No. Kinds.. 100 
BLES FO) SOUPi 2 
OKRA AND} No. 2, 125 
TOMATOES! “ 3, 
PEASt—No. 2, Early June Stand......... 130 
“Ex. Stand. Early Junes 1 40 
Sifted 1 vis] 
“Extra Fine Sifted......... 2 10 
** Early June Seconds...... 13 
“d No.1, “ “ Standard..... ...... 
“Extra Sifted Out 
“ Fancy Petit Pois........... Out 

PUMPKINI—No 3 Standard 
3, Squash...... 
SAUERERAUT!—No. 2, Standard. 
3, 
SPINACH!—No. 8, Standard................. 135 


N.Y. 
#4 50 


(t)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Inc. 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Balto. N.Y. 

SUCCOTASH!—No. 2, Green Beans...... Out Out 

“With Dry Beans Out Out 

SWEET POTATOES}-No. 2, Standard 100 Out 

No. 3 8td.f.o.b.Balto. 160 Out 

Std. f.o.b.Co.160 200 

9 Std.f.o.b ...... Out 

10, Std.f.0.b.Co.650 8 00 

TOMATOES}-No. 10, Fancy, f.o.b. Bal. Out Out 

a Jersey, “ Fac’y ...... Out 

Stand., Balto 5 35 

if 3 Stand. “ Co....525 5 75 

f “3, Sani. 5% in. cans ...... Out 

Jersey, f. 0. b. Co... Out Out 

Stand, “ 14 #4«150 

Seconds, ‘‘ Balto. 135 __...... 

“ 2, Stand., 206 

Seconds, “ Balto. _...... 

TOMATO PULP}-No. 10, Standard....... 

CANNED FRUITS 

APPLES—No. 10, 5 00 

10. £0:b. Out 

Fr. Balto... 450 5 00 

APRICOTS—No. 2%, Cala. Stand........ 130 325 

BLACKBERRIES{—No. 2, Standard... 200 Out 

Out 

“2, Preserved... Out Out 

“  2,In Syrup... Out Out 

BLUEBERRIES—No. 

CHERRIES§—No. 2, Seconds, 

White...... Out... 

Stand. Water........ Out Out 

Out 

Out Out 

GOOSEBERRIES{—No. 2 Out 

Out Out 

PEACHES*—No. 24, "Stand. L.C...360 365 

2%, “ Ex.8td."...390 390 

PEACHESt—No. 1, Ex. Sliced Yellow Out Out 

2Standard White... Out Out 

Yellow... ...... Out 

ig “3 Seconds, White ..... Out Out 

Out 

= No. 8, Standa:ds, White. Out Out 

Yellow ...... Out 

White.. Out Out 

Selected, Yellow..... ...... Out 

P= Seeonds, White..... Out Out 

Yellow... ...... Out 

PEARSt—No. 2, Seconds in Water........ 

= Ex.” in Syrup...... 150 Out 

“ 3, Seconds in Water........... Out 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 

PEARSt—No. 3, Standards in Water.....175 Out 

Syrup... 

PINE- No. 2, Bahama Sliced Extra Out Out 

APPLE*- “ sed Grated “...... Out 

4 4 Sliced “ Std. Out Out 

* Hawaii Sliced Extra 425 375 

“Grated Extra Out 

10, “Stand. Out 

Out 

Out 

RASPBERRIES$—No_ 2, Black Water.. ...... Out 

Out 

“Black Syrup. .... 

Red Out Out 

STRAW- No. 2, Ex. Stan. Syrup.... Out Out 

BERRIES§— “ Preserved.............. Out Out 

Extra Preserved.... Out Out 

Standard............... Out . Out 

5 “1, Extra Preserved..... Out Out 

= “ 10, Standard Water...... ...... Out 
CANNED FISH 

HERRING ROE*—No. 2, Standard....... 

410 

8 00 

8-02. 

+ 6-0z. Select 190 

Out 

27% 

Out 

2 

1 

Out 

3 60 

%, Fe 2 2 

Fe Chums, Talls 1% 

a Medium Red, Talls. 2 60 

SHRIMP3—No. Wet or Dry... 3 25 


CANNERS’ METALS 


PIG ‘TIN—Straits 


5tol0tons 1 to4tons 


Malacca 


PIG LEAD—Omaha or Federal 


SOLDER—Drop and Bar...... 

Wire 

Wire Segments.... 
TiN PLATES F. O. B. MILL 
14x20, 107 lbs., Base Coke Tin Plate.......... 
14x20,100 bs. Coke Tin 


| 
410 
Out 
3 90 
Out 
Out 
Out 
Out 
4% 
135 | 
2 45 
150 
8 50 
1 15 
Out 
Out 
Out 
215 
Out 
Out 
Out 
Out 
Out 
Out 
1 30 
; 1 40 
1 60 
Out 
140 
130 
Out 
Out 
150 
1 55 
1 60 
1 60 
2 20 
240 
2 1 30 
Out 
Out 
2% 8 00 
110 9x10 8x10 
2 75 
1 00 
3 00 
1 50 
115 
5 25 


THE CANNING TRADE. 


American Can Company Can Prices 


Baltimore, January 2nd, 1919. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. 0. b. shipping points,; effective 
January 2nd, 1919, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 


No. 1 $19.00 
No. 3 4-% 36.25 
HOLE AND CAP 
No. 10 2-16 opening 77.50 


SOLDER HEMMED CAPS, WITH CANS 


1-% 2,00 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


PERFECTION 


AUTOMATIC 


Agitating Cooker 


Patentea May 18, 1915. Other Patents 1918 


The crowning effort of modern engineering. 

Wonderful automatic stop; if a can goes wrong on the feeder line, 
the line stops; High speed—80 cans per minute with ease. Countless 
thousands of cases without a can lost. 

In its sixth successful year giving perfect service. 

Send for further information 


Vance & Baker Mfg. Co. 


50 Years at 
Muscatine, lowa. 


Fidelity Can Company, Balti- 


more, quote prices on Sanitary 
cans for the coming year as 


follows: 

SANITARY CANS Per M 
36.25 


RENNEBURG’'S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE . MD. 
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TANK WITH 
A REPUTATION 


N,, 


A Water Supply | = 
‘You Can Count On 


You can depend on a Caldwell Tank and YAY : 
Tower every day in the year—summer and DIXON 
winter—to deliver you a constant supply PAINT 
of good, pure water always under good Sarees 
pressure. 


Water is one of the first 
essentials of your busi- 
ness, and water you can 
have in abundance if you 
install a Caldwell Tank 
and Tower. 


A Caldwell Cypress 
Tank and Tubular Tower 
are illustrated. Simple, 
strong, safe. Easy and 
economical to erect. Con- 
structed of the highest 
grade materials by men 
who have been building 
tanks and towers for 
thirty years. 


Send for Catalogue 
W. E. CALDWELL co. 


Incorporated 
2310 Brook St., Louisville, Ky. 


Paint That Saves Most Money 
Dixon’s Silica-Grafite Paint is the LONGEST SERVICE 
paint. That is to say, it lasts twice as long as cheap 
paints thus saving in labor and material. It is the most 
water-repellent paint known. 


DIXON’S PAINT 


is made in First Quality only. It has a reputation of 
over Fifty Years. Recommended and widely used for 
metal and wood surfaces. 


Write for Booklet No. 131-B and long service records. 
Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 
ESTABLISHED 1827 


The MORRAL 


CORN HUSKER 


Either 
SINGLE or DOUBLE 


The MORRAL | 
CORN CUTTER 
Either 
SINGLE or DOUBLE 
our PATENTED 
TESTIMONIAL. TESTIMONIAL 


Morral Bros., Morral, Ohio. 
Gentlemen :— 

We have been using your husking machines ever since 

you began making them, and probably the best indication of our 

opinion of them is the order we are just placing with you for 


Eureka, IIl., Dec. 21, 1918. West Poland, Me., Nov. 27, 1918. 
Morral Brothers, Morral, Ohio. 
Gentlemen :— 


In reply to your inquiry of Nov. 21, with reference to 


six of your new double machines, to replace twelve of the old 
single machines which you furnished us on our first order the 
year you began manufacturing huskers. 

We like the double husker. It saved almost half the floor 
space, almost half the power, and almost half the cost of super- 
vision and maintenance required for single machines. 

Your huskers do good work and they maintain a contin- 
uous operation, at a speed which gives them great capacity. 

Very truly yours, 
DICKINSON & CO. 
RD.MS By Richard Dickinson. 


the Morral double cut cutter purchased of you March 4, 1918, 
please be advised that these machines were used at one of our 
factories during the season just past, giving us the best of satis- 
faction in every way. The good work they do proves them, at 
least to us, far the best cutters on the market. We recommend 
them especially for use in Maine, as the Morral will cut the corn 
from our short ears and nubbins without waste. 

Our best testimony is our order dated November 12, for 
four new machines for use in 1919. ' 

Wishing you success, we are, yours truly, 

THE FERNALD KEENE & TRUE CO. 

CLK:C C. L. Keene. 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario. A. K. ROBINS & CO., Baltimore, Md. 
Sole Agents for Canada. . Agents for Maryland and Delaware. 
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THE CANNING TRADE. 


37 S. CHARLES STREET 


BALTIMORE, MARYLAND 


“THE HOUSE OF CANNERS SPECIALTIES” Wp 


EASTERN AGENTS: 
SPRAGUE CANNING MACHINERY COMPANY 


SHEPPARD SERVICE 


Our bureau of information is at your SERVICE! 


Tomato—LANDRETH’S Red Rock 


IPENS f uit 110 days from 
strouting of the Seed. A 
surprisingly choice sort, ex- 

cordingly solid, or in other words free 

Shape round or full bot- 

tomed, smooth as an apple, free from 

splits, small cavity at cach end, borne 

Vine very healthy. 


Compared with Stone, the only sort 
with which it can be compared, it is 
raider, a deeper red, more solid or 
meaty, larger fruited, more showy, 
more productive, and earlier by a week. 


D. Landreth Seed Company = 


$4.00 PER POUND 


Introduced Summer of 1906 


In other words, in all particulars the 
Stone is behind in the race. This 
is ugquestionably so, as Landreths’ 
Red Rock is undoubtedly the best 
large red medium early Tomato in 
use, and in fact it has been counter- 
feited by those who have not got it 
in perfect'on. Beware of counterfeit 
stocks of Landreths’ Red Rock in its 
original purity of so many great ex- 
cellences. It, like all other Landreth 
Grown Tomatoes, can only be bought 
in sealed, lithographed, cardboard 
boxes of % and % lbs. 


Ask for Prices on anything in the seed line you need. 


We grow all varieties of Seed used by Canners. 


1784 Bristol, Penn. 
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THE CANNING TRADE. 


SINCLAIR-SCOTT’S NEW NESTED PEA GRADER 


7 


Patented 
Let us send you details of the wonderful work this grader does 


SINCLAIR-SCOTT COMPANY . BALTIMORE, MD. 


Eureka Soldering Flux “2 


YOU USE THIS FLUX. 
‘THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFAOTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
New York CHES AND AGENCIES 


R ukee, Wisc. 8. O. Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
hicago, 8t. Paul, Minn. 
irmingham, Ala. Cc. 


W. Pike Company Toronto, Ont. Montreal, Que. 
Detroits Mich. tteburgh, Pa San Francisco Hamilton, Ont. 


GUARANTEED MACHINERY 


FOR 


CANNERS AND PRESERVERS 


Awarded Gold and Silver Medals at Panama-Pacific Exposition 
If it is the best——we sell it. 


SPRAGUE CANNING MACHINERY COMPANY 


Eastern Branch 


37 S$. CHARLES ST. 222N. WABASH AVE. 
BAL. TIMORE CHICAGO 


Coast Representative—Premier Machinery Co., 16 California St., San Francisco 
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THE CANNING TRADE. 


“THE INVENTION ALL ADMIRED, AND EACH HOW HE 
TO BE THE INVENTOR MISSED, SO EASY IT SEEMED WHEN FOUND, 
WHICH YET UNFOUND MOST WOULD HAVE THOUGHT IMPOSSIBLE.” 
—Milton. 


The Hughlett Can Lacquering Machine 


USED ALL. OVER THE WORLD 


We are now making a special feature of mailing to any address on request a Sample Lacquered Can of a Bright Golden Color 
with a Handsome Strip Label Attached. This can represents what is considered today by many leading packers to be the sefest, best 
and most attractive canned food packoge on the market. Write Us For This Can; It Will Interest You. 


SEELY BROS. | Sole Manufacturers Blaine, Wash., U. S. A. 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 


SEEDS 


used by Canners 
Everywhere 
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THE CANNING TRADE. 


THE BALTIMORE Box AND SHOOK COMPANY 


—MANUFACTURER—— 


CANNED GOODS CASES 


901 SOUTH CAROLINE ST., BALTIMORE, MD. 


MAIERS FOR RUSTY CANS 
Also, colored lacquers for all 

CAN swells, rusties’’, 
JOHN G. MAIERS’ SONS 


H. D. DREYER & CO,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICRANNA AND SPRING STREETS, BALTIMORE 


HAMACHEK’S IDEAL VINERS 


PATENTED 


READ THIS STATEMENT FROM A USER 


This is No. 8 of a series that will appear in this space 


“We are pleased to state that we were using your beaters and lifting ribs on the 
Chisholm-Scott viners for the last five years and by actual test we found that we secured 
a large saving over your rental, by securing more peas and greatly reducing the breakage 
and damage of tender peas. 

We carefully examined your new viner in operation and found that same had so 
many improvements over the viners we were using, that we are handing you a contract 
for eight Ideal Viners. : 

We heartily recommend your machine to any packer as the most economical viner.” 

Sept. 6, 1918 From KEENE CANNING CO., Freeport, Ill. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 


Established 1880 


BALTIMORE, MD. 


THE CANNING TRADE. 


SOUDER MFG. 


SOUDER CONTINUOUS COOKER 


36,000 Cans in 10 hours, Weight 2300 Ibs. 


Cans enter by rotary feed, eliminating 
waste of steam. Cans roll all the time 
while in cooker. Automatic stops to 
keep cans from being mashed, and over- 
come troubles. Cooks without water; 
steam is applied directly on cans at all 
times, while in cooker. Automatic 
steam regulator which keeps temper- 
ture at desired point at all times, allows 
no waste of steam, and cook of each 
can is the same. 


Cans come from Cooker clean always. 


Can use patented oiling system to keep 
cans from rusting. Nochains in cook- 
er. Investigate-be sure you are getting 
the best, no matter how small the cost. 
Get our price. If not too far will be 
pleased to call. Probably we can 
teach you something about cookers. 


Be friendly, and let us hear from you. 


BRIDGETON, N. J. 


co. 


Packers’ Steel Stools Are Fire and 


No. 4-44. All 
steel Stool. For 
Canners and Pack- 
ers’ Use. Very 
Sanitary; can be 
washed by turning 
on water. No wood 
to damage. 


Wear Proof 


We build special angle 
steel stools—very solid 
construction—dark green 
enameled—special turned 
foot — pressed steel or 
hardwood seats as de- 
sired—all heights—with 
or without back. No. 4 
with 13” diameter steel 
seat is a mighty_ fine 
proposition — ask about 
it. Send for complete 
steel factory equipment 
catalog today. Will show 
you positive saving on 
your equipment. 


No. 4 is without back. 
No. 44 has the back. © 
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Otsego, Mich 
ANGLE STEEL STOOL CO. Otsego, Mich. 
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MACHINERY and SUPPLIES 


Apple, Orange, Pear, Paring Machines 
Goodell Co, Antrim, N. H. 
Bottle Capping, Corking, Filling Machines. 
Crown Cork & Seal Co., Baltimore 
Max Ams Machine Co., New York City 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Labeling Machines. 
Economic Machinery Co. Worcester, Mass. 
Boxes and Box Sheeks,. 
Arkansas Veneer Co., Milwaukee, Wis. 
Balto. Box Shook Co., 
Bogert & Hopper, New York. 
Canton Box Co., Baltimore, Md. 
Embry Box Co., Louisville, Ky. 
H. D: Dreyer & Co., Baltimore, Md. 
The C. A. Goodyear Lumber Co.. Chicago 
A. W. Pinger, Minineapolic, Minn. 
Standard Box and Lumber Co., Lynchburg, Va. 
Boxes—Corrugated, Paper. 
Chas. Boldt Paper Co., Cincinnati, Ohio. 
Hinde & Dauch Paper Co. Sandusky, O. 
Brokers, 
Eastern Shore Brokerage Co., Preston, Md. 
seggerman Bros., New York City. 
Jos. M. Zoller & Co., Baltimore, Md- 
Can Openers 
Goodell Co., Antrim, N. H. 
Can Making Machi y—Sanitary and Reg- 


ular. 
Angelus Sanitary Can Machine Co., Los Angeles, 


al. 
Max Ams adie Co., New York City 
B. Bliss Co., Broo yn, 
John R. Mitch heil 
Slaysman & Co.. Baltimore, Md. 
Stevenson & Co., Baltimore. 
Torris Wold & Co., Chicago, Il 
Can 
Morral Bros orral 
Sprague Canning Beaiesey Co., Chicago. 
Catsup Machines. 

F. H. Langsenkamp, Indianapolis, Ind. 
Scott Co., Baltimore, Md. 
Sprague Canning Machinery Co.. Chicago. 
The 20th Century Machinery Co., Milwaukee 


Che Stoners 
Good ell Co., *antrim, 
Cider Presses 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 
Continuous Automatic Cookers. 
Anderson-Barngrover Mfg. Co. San Jose, * 
Huntley Mfg. Co., Silver Creek, N. 
8.0. Gon, Baltimore, Md. 
A. K. Robins & Md. 
fh Mfg. Co., Bridgeton, N. J. 
wprague Canning Machinery Co.. Chicago. 
Vance & Baker Mfg. Co., Muscatine, Iowa 
Corn Cookers, Fillers and Mixers. 
Machine Co., Salem, N. 
K. Robins & Co. Baltimore, Md 
Canning Machinery 0., Chicago. 


Corn Huskers—Silkers, Butters. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Gtain Cleaner Silver Creek, N. Y. 
orr ros. 
Peerless Co., "Buffalo, N. Y. 


Corn Washing Machines 
Peerless Husker Co., Bufffalo, N.Y. 


Conveyors—All Kinds. 

H. W. Caldwell & Son Co., Chicago 
La Porte Mat & Mfg,. Co., La Porte, Ind. 
Link-Belt Co., Chicago 

Weller Mfg. Co., "Chicago. 

and Carrying Machines. 

A. K. Robins Baltimore, Md. 
Sinclair Baltimore, Ma 
Sprague Canning iach Co.. Chicago. 
Zastrow Mach, more 

Crates (Iren 
Edw. Renneburg & Sons Co., Baltimore. 
Zastrow Mach. Baltimore 

Dérectory ef Canne: 

Nat. Canners Washington, D. C. 


Electric Machinery. 


General Electric Schenectady, N. Y. 


Westinghouse Elect. & Mig. Co., E. Pittsburgh, Pa. 


Elevating Machinery 
H. W. Caldwell & Son Co., Chicago 


Engines, Beilers, Fittings, etc. 
H. W. Caldwell & Son Co., Chicago 
Edw. & Sons co. Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Superior Boiler Works, Marion, Ind. 
Sheppard Supply & Equipment Co. Baltimore. 
Weller Mfg. Co., Chicago. 


Evaporators, Juice 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 


WHERE TO BUY 


(See advertisements for details. ) 


Exhaust Bexes (Steam, Centinuous). 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. ¥ 
Shepperd Raul pment Co.. Co., 
Sprague Canning Machin Chicago. 


Factory Build 
The Austin Car Cleveland, Ohio 


«Factory Chairs, Stools, 


Etc. 
Angle Steel Stool Co., Otsego, Mich. 


Fibre Boxes, Shipping Cases. 


Chas. Boldt Paper Co., Cincinnati, O. 
Hinde & Dauch Paper Co. Sandusky, O. 


Fertilizers 
Soil Improvement Committee, Baltimore. Chicago 
Swift & Company, Baltimore, Md. 


Filling Machines—All Kinds. 

Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., oamall, Ohio 
Morral Bros., Morra 

Peerless Husker’ Co., 

A. K. Robins & Co., Baitimere, Ma. 
Shepperd Supply & Equipment Co., Baltimyre 
Sinclair Scott Co., Balti more, Md. 
Cannin Machinery Co., Chicago. 

. R. Stickney, Portiand 

The 20th Century Machinery Co., Milwaukee 
Wisconsin Chair Co., Port Washington, Wis. 


Finishing Machines 
H. Langsenkamp, Indianapolis 
A. K. Robins & Co., Baltimore 
Sinclair Scott Co, Baltimore 
Sprague Canning Mchy. "Co., Chicago. 
Flux 
Grasselli Chemical Co., Cleveland, O. 
A. K. Robing & Co., Baltimore, Md. 


Gears, Silent. 
General Electric Co., Schenectady, N. Y. 
H. W. Caldwell & Son Co., Chicago 


Gravity Conveyor Systems 
Karl Kiefer Machine Co, Cincinnati. 
Mathews Gravity Carrier Co. Elwood City, Pa. 


Insurance, 
Canners Chicago. 
(Lansing B. Werner, Manager.) . 


Kettles, Process and Jacketed. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp, Ind'anapolis, Ind. 
Edw. ely i’ & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Sprague Canning Machinery Co., Chicago. 
Zastrow Mach, Co., Baltimore 


Knives, Peeling, Etc 
Goodell Co., N. H. 


Labels, 
Chas. Boldt Paper oO. 
Calvert Litho. Co.. 
baltimore Chi 
redge cago. 
Simpson & Doeller Co., 
Stecher Litho Co., Rocheste: 
U, 8: Co., 


Labeling Machina 
Economic Machinery Co., Worcester, 


Morral Bros., 


Lacquer. 
‘John G. Maiers’ Sons. ~ 

Seely Bros., Was 
Lacquering Machin 

Seely Bros., Blaine. 
Meters-Flew, Steam, Air dad Gas. 

General Blectric Co., Schenectady, N. Y. 
— Supplies, Pulleys, Etc. 

W. Caldwell & Son Co., Chica; 

de Supply & Equipment oo. Baltimore 
Motors, Electric. 

General Electric Co., 

Westinghouse Elect. & Mfg. Co., 


Oyster Machinery. 
Edw. Renneburg & Sons 
Zastrow Mach. Co., Baltim 


E. Pittsburgh, Pa. 


Paints. 

Jos. Dixon Crucible Co., Jersey City, N. J. 

John G. Maiers Sons, Baltimore, 
Pasteurizers, Juice 

aime Hydraulic Press Mfg. Co., Mt. Meead, O. 

aste. 

H. 

B. J. Judge, 
Pea Machin 
A. =. Ferreil & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, _& 4 
Invincible Grain Cleaner Co., 

Silver, Creek, N. Y. 


Sprague Canning Machinery Co 
Wisconsin Chair =. Port Washington, Wis 


Pea Viners 
Frank Hamachek, Kewaunee, Wis. 


Pea Viner Feeders 
A. T. Ferrell & Co., Saginaw, Mich. 
F. Hamachek, Kewaunee, Wis. 


Peeling Knives 
Goodell Co., Antrim, N. “a 
Peeling Tabl 
Ayars Machine Co. oq N. J. 


The Link-Belt Co. Chicago. 
Sprague Canning Machinery Ca-. Chicago 


Pineapple Machinery. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baitimore., 
Zastrow Machine Co., Baltimore 


Power Transmitting Machinery 
H. W. Caldwell & Son Co., Chicago 


Pulp Machinery. 
F: H. Langsenkamp, Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Shepperd Supply & Equipment Co., Baltimore 
Sinclair Scott ltimore. 
Sprague Canning ‘Machinery Co.. Chicago. 
Weller Mfg. Co., Chicag 
The 20th Century Machinery Co., Milwaukee 


Salt 
Colonial Salt Co., Akron, Ohio 
Worcester Salt Co., New York 
Sanitary Cans and Closing Machines. 
American Can Co., New York, Baltimore. 
hicago, San Francisco. ; 
Max Ams Machine Co., New York City 
Angelus Sanitary Can Machine Co., Los Angeles 


Cal. 
Atlantic Can Co., Baltimore. 
W. W. Boyer & Go., Baltimore. 
Continental Can Co., Syracuse, Chicago 

Baltimore. 

Heekin Can Co., Cincinnati 
Fidelity Can Co., Baltimore, Md. 
National Can Co., Boston, Mass. 
Phelps Can Co., Baltimore, Md. 
Southern Can Co., Baltimore. 
eng Can Co., Wheeling, W. Va. 


*“Leonara Seed Chicago., Ill. 
. Landreth Seed Ce. Bristol, Pa. 
Rice Seed Co., Cambridge, N. Y. 


Sealder, Tomate, ete. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Shepperd Supply & Equipment Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
Superior Boiler Works, Marion, Ind. 


Solder, Babbit Metal Etc. 
Union Smelting & Refining Co., Newark, N. J. 
String Bean Machin 
A. T. Ferrell & — aginaw, Mich. 
Huntley Mfg. Silver Creek, N. Y. 
Invincible “Cleaner Co. “cr N.Y 
ver Cree 
EB. J. Lewis, Middleport, N. Y. 
Sprague Canning Machinery Co. Chicago 


Sugar 
en Sugar Ring. Co., New York 


Sugar Substisutes 
Archbold Mfg. Corpoyation, Rochester, N. Y. 


Syrupers (Automatic). 
Ayars Machine Co., Salem, N. J. 
E. J. Judge, San Francisco. 
Peerless Husker Co., Buffalo, N. Y. 
Sprague Canning Machinery Co.. Chicago. 
The 20th Century Machinery Co.. Milwaukee 
‘Tanks 
Baltimore Cooperage Co., Baltimore 
W. E. Caldwell Co., Louisville, Ky. 


Tin Plate. 

American Sheet & Tin Plate Co., 

ttsburgh. Pa 

Carnahan Tin Plate & Sheet Co., Canton, Ohio 
Tomato Washers 

Ayars Machine Co. Salem, N. J. 
Turbines—Steam, 

General Electric Co., Schenectady, N. Y. 

Westinghouse, Elect. & Mig. Co., E. Pittsburgh, Pa. 
Valve and Cooker Packing 

Goodsell Packing Co., Chicago 


Viners, Peas 
Frank Hamachek, Kewaunee, Wis. 


Washers—fFruits and Ve 
Ayars Machine Co., Salen 


THE CANNING TRADE. 


A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 
Gallon Packers—Panel Bottles—Tumblers and 


Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 


for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


We Will Give Real Service 


To any reliable packer who wants business in New York. 


Have SOLD goods on this market SUCCESSFULLY for years. 
Have the CONFIDENCE of every buyer in the territory. 


Have ample capital and a disposition ta help any dependable packer to make 
a SUCCESS of his business. 


Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
Have the EXPERIENCE of a practical canner and wholesale grocery 


buyer to assist our sales force. 
Have 2 RECORD of RESULTS. 


Every advantage we have is at YOUR service if YOU WANT RE- 
SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
out of this market. We know there are many in this position, and would like 
to hear from them. 


SEGGERMAN BROS. , Inc. 
91 Hudson Street, New York 
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THIS IS THE 2171st WEEKLY ISSUE ESTABLISHED 1878 


SUBSCRIPTION: 


THE CANNED 


= rs = = 4 U. S.....$3.00 per year 


FOOD AUTHORITY OF THE WORLD 


Foreign $5.00 per year 
Entered es d class tter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 
Vol. 42 Published at BALTIMORE, (every) MONDAY MAY !9, 1919 No. 38 


Sanitary 


THE SIGN 
BETTER CANS 


AMERICAN CAN COMPANY 


(OF 
per year 


THE CANNING TRADE. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the two upper spindles, coarse grind the 
fruit which passes down to the fine saws on the two lower spindles, 
from there it falls into a tub underthe machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge to two sides of the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 
CANNED GOODS, CANS, 


PACKERS’ SUPPLIES, 
205-206 Phoenix Bidg. 


PHONES: 
BT, PAUL 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 
President, BENJAMIN HAMBURGER 


Vice-President, Joun R. BAINES 
Treasurer, LEANDER LANGRALL Secretary, Wu. F. Assavu 


COMMITTEES: 
Executive: Cuas. G. SumMERS, JR. Epw. A. Kerr 
F. A. Torsca 
Arbitration: H. P. STRAsSBAUGH F. A. Curry 


C. J. GEo.N. Numsen J. PRESTON WEBSTER 
Commerce: D. H. STBVENSON STEELB 
C, E. F. THomas J. O. LANGRALL 
Legislation: E.C. Wurtz J. F.Hicks Gero. T. Parties 
Gro. N. Numsen J.8. Gress 
Claims: Frep W. WaeNER Leroy LANGRALL 
A.J. Hupparp Jas. B. Pratt tno. W. 
Hospitality: W. E. LamsBie H. W. Kress 
Rost. A. SINDALL Rost. A. 
Brokers: Jno. R. Barnes HERBERT C. ROBERTS 
Wa. Grecat 
Agriculture: SILvER 
ALBERT T. 
Counsel: Evi FRANK 
Chemist CuHas. GLASER 


H. A. STRAsBAUGH 
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WHEELING CANS 


Excel In 


STRENGTH 


and 


CLEANLINESS 


Wheeling Can Co. 


A. A. Morse, Vice-Pres. & Gen’! Mngr. 
WHEELING, W. VA. 
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THE CANNING TRADE. 


Ayars Machine Company, a 


w Jersey. | 


Vienna, Ind., Nov. 23, 1918. 
Ayars Machine Company, Salem, N. J. 

Gentlemen: 

During the past Season we used one 
of your Rotary Tomato Fillers for san- 
itary cans, and will say that it is a 
machine that seems to do the work as 

, near perfect ascan bedone. It packed 
thetomatoesevenly and with practically 
no waste. We had no trouble with it 
and the tomatoes looked as well as hand 
packed tomatoes. Weare well pleased 
with the machine. 

Yours very truly, 
Vienna Canning Co. 


Ayars Single Rotary Measure Tomato Filler 


This Machine puts the tomatoes into the Can without waste 
and without cutting or mashing, in the same condition as 


they were when put into the hopper. 


OVER 400 IN USE LAST SEASON 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 
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THE CANNING TRADE. 


SANITARY CANS 


CLOSING MACHINES 


First of all, Heekin cans are safe. 


Canners need have no worry regard-. 
ing the wisdom of using cans that 
are as time-tested as are Heekin’s. 


From the standpoint of our 18 
years of manufacturing experience 
and from the standpoint of the tests 
to which these cans have been sub- 

‘ jected, they are absolutely SAFE. 


Consider also the quality of metal 
used. 


Heekin Service is prompt, 
efficient, «satisfying. 


The Heekin Can Co. 


Culvert and New Sts. ~ Cincinnati, Ohio 


‘*Heekin Can Since 1901’’ 
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Use AR-CANE and you use 100% Cane Sugar. AR-CANE increase the pectin—it is a body 
We guarantee that, and remember you’re using giver and preservative; it is colorless and cannot 


cane sugar in its most convenient form—a liquid oN : 
sugar, 36 Baume—and you are using cane sugar sour, ferment or crystallize, AR-CANE is the 


in its most economical form—sugar for 8-7/10c ideal sugar for canners and preservers. You 
per lb. should try it. 


LIQUID SUGAR 


30% Sweeter 7% Cheaper 100% Cane Sugar GUARANTEED 


AR-CANE brings you the equal of the best grade granulated sugar for 8-7/10c a pound. 
AR-CANE is a 36 baume, easy to handle—in fact one fifty gallon barrel of AR-CANE will empty 
itself in 7 minutes. Try AR-CANE-—sign the coupon. 


TRY A GALLON OF AR-CANE AT COST 


In answer to our first an- 
nouncement of April 28th, 
117 Canners and Preservers , 
are now trying and using 
ARCANE Liquid Sugar in / 
place of sugar. A trial of gee = 
AR-CANE itself convinced 
them of our claims—perhaps Save-a-cent-a-Pound-on-S ugar Coupon 
a trial will convince you also. 


You may send us | Gallon (if you wish more 
of this trial offer—the coupon . write us a letter please) of AR-CANE Liquid 
Sugar for $1.00. Please also send data show- 

: b> ing how we can save le a pound on sugar. 


before May 30th, 1919. =: S: (This trial offer good until May 30th, 1919.) 
ARCHBOLD MFG. CORPORATION See 
344 Blossom Road Rochester, WN. Y. 


Cost of AR-CANE 
$ .92 per gal. in Carlots 
95 per gal. in 50 gal. barrels 
1.02 per gal. in 34 barrels \ 
1.10 per gal. in 5 gal. carboys 
F. O. B. Rochester, N. Y. 


AR-CANE empty barrels are worth $2.25 ASK YOUR DEALER FOR AR-CANE PRODUCTS 


Save a Cent Qn Sugar 
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THE CANNING TRADE. 


Labor Cost Less 


Does it look as though the canner were going to be able to get 
labor for less money this season? 

You can answer that question for yourself. 

How then are you going to hold down the cost of the pack— 
and keep the quality up? That’s the problem of the hour. 

And here’s the answer— 

Install machinery that will do more work with the same help— 


ss . or the same work with less help. 
Improves Begin with your cookers. 
the The Anderson-Barngrover Continuous Agitating Cooker is the 
Pp greatest cost-cutter in the industry. It’s automatic. The cans 
ack— 
are fed to it, through it, and from it. 
and Cuts the time of the cook from 50% to 75%. Saves labor. 
Cuts the Eliminates the uncertainty of the human element. Produces a 
perfect pack. Solves the problem of profits at a time when costs 
Cost” are up in the air. 


If you haven’t seen a copy of our Cooker Catalog—write for it. 


ANDERSON-BARNGROVER MFG. CO. 
332 West Julian St. | SAN JOSE, CAL. 


Eastern Representative: S. 0. Randall’s Son, Baltimore, Maryland 
Canadian Representive: The Brown, Boggs Co., Hamilton, Canada 


Anderson = Barngrover Standard 
Continuous Agitating Cooker 
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THE CANNING TRADE. 


‘Surprise Yourself 


- If you don’t know what Embry box service is, send in 
your order now and you’ll be surprised at the real, personal- 
interest attention you’ll get. 


No, your order is neither too small nor too large. 


We're prepared for you—two 
factories strong—with canned 
food boxes in any size or style, 
wood, wirebound, made up or 
knocked down. 


Let’s get together. 


EMBRY BOX CO. 


Incorporated 
LOUISVILLE, KENTUCKY 


Jelly—Jam—Preserves—Marmalades—Fruit Butters—Molasses—Mustard—Salad Dressing 
Lard—Condensed Milk—Syrups— Honey 


Food products such as these, are filled 
most successfully into all kinds of jars, 
cans, tumblers, bottles and cartons. 


Every container is filled with just the 
desired amount—an absolutely accurate 
and uniform quantity—by the automatic 


Visco Filling Machine 


Moreover, there is no waste of product 
because of splashing, dripping or over- 
flowing. This machine fills cleanly and 
rapidly without waste. 


No open supply reservoir with ita nu- 
merous disadvantages requires watching. 


Write for descriptive booklet ‘‘T’’ 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 
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THE CANNING TRADE. 


ve 


ell Poorly 
Container 


THE most popular brand of can- [F you are having trouble with} 

ned goods in the world would leakers, try UNION solder. Wej 
soon lose its reputation and sale manufacture special qualities and § 
we're it packed in poorly sealed guarantee them all. Our Barjj 
containers. No one thing injures solder-Segment solder, Drop sold ¥ 
the worth of a brand so much as & OF Wire solder is made to “stay 


and stays put to the satisfacil 

er. Union has solv e solder 
quicker. The best solder costs the problem for hundreds. Why nol 


most, yet in every case its the for you? If you are in the Mary 


“The = cheapest in the end. Highest quality land district, write our Baltimore 
Efficiency always pays biggest. office for quibk action- 
of 


ica | UNION SMELTING & REFINING CO., Inc. 


SPECIALISTS IN 
WHITE METAL, ALLOYS, BABBITT, SOLDER, TYPE METAL, TERNE METAL 
MAIN WORKS 
St. Charles Street and Avenue L, NEWARK, N. J;—Branches—CHICAGO—DETROIT 
BALTIMORE, Howard and Ostend Streets. 
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THE CANNING TRADE. 


NOW READY! 


THE BOOK YOU NEED! 


The newly revised and considerably 
enlarged edition of A Complete Course 
in Canning. 

Formulas for all Food Products in cans: 
Fish, Fruits, Vegetables and Meats. 
Jams, Jellies, Marmalades, Preserves, 
Catsup, Condiments, Salad Dressings, 
Flavoring Extracts, Etc., Etc. 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


Factory Operation and Process Times 
It is the best insurance against Mistakes 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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THE CANNING TRADE. 


String Bean Machinery 


Type 


For Grading, Washing, Blanching, Cutting and Filling 


BEANS well cleaned and packed bring prices that show 
satisfactory profits to the Canner. 


Our sales to the up-to-date Packers show we have the 
machines that make them money. 


REPEAT ORDERS SHOW SATISFIED CUSTOMERS 


Green Pea Machines 


For Grading, Washing, Blanching, have never been equalled. 
Our Briners, Elevators, Picking Tables are so generally 
used as to be called standard. 


THESE ARE THE PROFIT MAKERS FOR CANNERS 


Huntley Mfg. Co., 
Silver Creek, N. 7. 


A. K. ROBINS & CO., Agents 
Baltimore, Md. 


Brown, Boggs Co., Ltd. 
Hamilton, Ont., Can. 
Agents for Canada 
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